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Cool Looking—Clean Looking—Sharp Looking 
FOR SUMMER WINDOWS-—INTERIORS—EXTERIORS 
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—_ Trees — Hedging — Panels 
practically indestructible for constant 
year-round uses. 





FREE — Complete brochure in color. 
Write today. 





Present com. 


Mencing with J 


New York Trade Show 
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No. — TO SCHOOL COMURA, 15”x90" wh ts 7 colors 





NEW...TERRIFIC...They really are the “most” for your “Back to 


School” promotions... These props tell the story...they 





are made of light 


weight, easy to use, vacuum formed plastic, in deep dimension, wonderfully 


colored. Combine with the Comuras and use as a series in all your “Back to 


School” windows. Carry-thru to all the departments where “Back to School” 


merchandise is sold. They will be the hit of the town...Order now! 


L. STENSGAARD AND ASSOCIATES, INC. 


345 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 





No. 3419—SCHOOL 
TEACHER 16° h 

ve 1" 
S18.50 


CILs. 67 oe bh 
No $426—13) 
Se $427 (re 


GIANT SIZED PEN. 


en with 


xa $t2teei ed 
bach - ..+« 87.98 





No, 3422—BOY-GIRL-DOG, Off to School Boy Ne. 3420—SCHOOL HOUSE, 
1B” h l6°w., Ii’d. Set of 3 818.75 Moh nw i's deep 

= , hLach $15.75 

Neo. 7078 — BACK TO - 

SCHOOL COMURA, 15x. ' 

99” Vertical, 7 colors 

ibasesoeeseveesseuh $5.95 


Neo 348i 
SCHOOL DESK. 
Hf White formed 
Plastic Wh, 26" w, 


“de Ea. $10.50 
Ne. 3424 


4” deep Fa. 89.95 


you WiLL WANT SEVERAL OF THESE DESKS FOR EACH 
WINDOW. USE IN SINGLE OR DOUBLE ROWS. 


JUNE, 1936 
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OUR NEXT ISSUE 


A complete report on the Display 
Morket Week, with talks given at the 
Clinic, will highlight the July issue .. . 
The new Gorden City store of Lord & 
Taylor will be the subject of another 
article, while still another will deal with 
the new shopping center store of Som- 
mer & Kaufmann, San Francisco . . . In 
the mail June 20. 


THE COVER 


This display is by Hans Erhardt, 
Grands Magasins Jelmoli, Zurich. The 
figures are blowups, cut out and wearing 
bothing suits padded appropriately. The 
rocks also are Suspended 
sheets of tinted gloss create an attrac- 


tive color pattern. 


blowups. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathon Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


a 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send ali subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 






DISPLAY WORLD 







































Dot’s Midwinter Night’s Dream* 


. .. gives a foreglimpse of Autumn and Winter Display trends 
as exemplified in the mannequins and fixtures 
now being readied for many new stores—among them: 


Frederick & Nelson, Bellevue, Washington 
The Crescent, Spokane, Washington 
Dayton's, Minneapolis 

Shusters, Milwaukee 

Marshall Field, Skokie, Illinois 

R. H. Macy, Roosevelt Field, New York 
Bambergers, Paramus, New Jersey 
Woodward & Lothrop, Falls Church, Virginia 
Miller & Rhoades, Charlottesville, Virginia 
Burdine’s, North Miami, Florida 





F store men who make a practice 
of being ahead of the crowd 
will come for the opening, June First. 
We'll see the rest of you 
during Market Week, 
June 23 through 27. 


498 Seventh Ave., N. Y. 18 + Dot Williams, president « Mary Brosnan Mannequins « Durabelie Plastic Mannequins 









“Christmas 


enchant young and old alike. 
"Christmas is Magic’’—is one of 


many masterful creations that will be 


‘Company atthe N A D I June Market Week. 


June 23 to 27—New York Trade Show Building. 


» A ey 


147 W. OHIO STREET, CHICAGO 22, ILLINOIS, MONROE 6-3500 


SS RR Sl NI re HEN lh Dc Uy SIR, 











3 
: 
: 


DISPLAY WORLD 





Announcing a Contest for it} Sf Operators! 


WIN $200. OO IN CASH PRIZES 
for best Line-O-Scribe Signs 


eee PRIZES «¢ 
$100 FIRST * $65 SECOND ° $35 THIRD 


CONTEST CLOSES JUNE 5, 1956 
RULES 


Contest closes June 5, 1956. 
Entries postmarked June 5 included. 


Send five signs, each different, on cardboard or paper, any 
size between or including 32 x 5/2 and 22 x 28. Use any com- 


bination of colors of inks and paper or cardboard. 
Entries must be produced 100° on Line-O-Scribe machines. 


Put your store name, address, department manager and oper- 
ator’s names on back of each sign. Wrap each entry separately. 
All entries from one store can be shipped together. 


Send as many entries as you wish from each operator or store. 


You may send sample signs which have been used or make an 


extra set of those you are currently running. 


p gtgeatarritit 


i seactecicitil 


Signs will be judged by impartial judges not employees of The 
Morgan Co. 


Judges’ decision will be final. Entries become the property of 


The Morgan Co. Entries will not be returned. 


Winners will be announced in DISPLAY WORLD and at the 
NADI Convention in June. 


Each and every operator sending in an entry will receive a Line-O- 
Scribe Operator's Certificate. Cash prizes will go to the oper- 
ators whose names appear on the back of the winning set of signs. 


SEND ENTRY EARLY! 


e . Line-O-Scribe sign machines come in sizes for all stores. 
Glee = os Write for free catalog illustrating and pricing all models. 


THE MORGAN CO., 3984 Avondale Ave., Chicago 41 


a. <a our exhibit al Display Wlarket Week, June 23-27, Space 428, View York ng 8 I ,. Wsldy., Faw York. 
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‘. DISPLAYS, INC. 
ZA : 
Rooms 
408-410 
New York Trade Show Building 
New York City 
N.A.D.1. MARKET WEEK, JUNE 23-27 
e 


A4lso See Our Showroom in New York 
Ready June 1 
43 West 56 Street 


fll. 
ie 
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MADISONIA’S NEW MANIKIN 
RENTAL-PURCHASE PLAN 


715 a month 


and we apply the full rental to the 
low purchase price* 


Each manikin is custom made of 
unbreakable Fiberglas polyester plas- 
tic. You have a wide selection of over 
90 Miss and Junior Miss figures. And 
whether you are most interested in 
durability or the styling and quality of 
the coiffure, you can not get better 
manikins at any price. 


You may rent these high fashion 


manikins for as little as one month; or 
after eight months you own them 
without paying an additional cent. 


*W omen $120 
*Men $105 


*Children (hard rubber ) 
$25 - $57.50 
( plastic ) 


$45 - $72.50 


Packing Charge . . . $2.50 


See us 


ROOM 304 


New York Trade Show Building 
JUNE 23rd - JUNE 27th 


Dress courtesy Saks Mth $f 


NEW YORK — 152 West 25th Street 
CHelsea 3-1550 
CHICAGO — 11 South Despliaines 
I | DEarborn 2-6818 


DALLAS 3007 Canton Street 
AMERICA’S LARGEST MANIKIN REFINISHERS PRospect 1937 








JUNE, 1956 





SP 
nlastic manikins 
JE Ue 
upwards of 100 models in Miss, Junior and 
(Children’s figures, painstakingly created in the image 
of the finest Greneker manikins; made, in fact, from 
identical Greneker models and molds, with Greneker 
workmanship, wigs, make-up and fixtures. Our 
plastic manikins differ from Greneker manikins 
only in that they are not made of paper covered with 


fabric and that they are priced at drastically lower levels. 


open house open also on Saturday, June 23, and Sunday, June 24. 


the greneker corporation 715 Fifth Ave. (bet. 55th and 56th) New York 22, N. Y. 


*distributed by visual merchandise displays inc. a wholly owned affiliate of the greneker corporation 





greneker manikins 


... complete new lines in all categories — 





featuring the unique qualities display 
artists customarily recognize in 


all Greneker products. 


craftmasters displays* 


for Christmas 


...in an extensive assortment of brilliant 
new ideas; refreshingly different and 


unusually, arrestingly colorful. 





open house pe i ii {jT ! iii i j ‘ ae 7 | } 1 in j eat 


the JreneKer COYPOLALON 115 vittn Ave. (vet. 55th and 56th) New York 22, N.1 
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YOU CAN DEPEND ON NORTHCRAFT DISPLAY LIGHTING 


on permanent exhibit in the Greneker showrooms at 715 Fifth Avenue, New York City 


NORTHCRAFT LIGHTING CORPORATION, NYACK, N. Y., NYACK 7-2255 


DISPLAY WORLD 








come to the big opening on June 4th 1956 of our 


new air-conditioned showrooms e 


with the 


new 1956 Christmas line e 


and 


back to school-back to college 
and fall lines @ 





During MARKET WEEK 
visit us in rooms 
325, 328, 330 at the 
New York Trade Building 
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DISPLAY DESIGNERS AND MANUFACTURERS + PORTSMOUTH, OHIO 
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EXCLUSIVE 
STYLING 
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TRY 


\\ e It costs no more to have the very best .. . ask your dealer 
Z for Corsillo Wigs. 
LA 


e Used by The Leading Mannequin Manufacturers | . . Display 
Jobbers . . . Mannequin Refinishers. 






e Exclusive lines of Styling available to Mannequin Manv- 
facturers. 


e Contact our Representative at the N.A.D.I. 
Market Week in June. 


Room 303, New York Trade Show Building. 


: } | | \\ | | | | 
hi | J | i 1343 North La Brea, Hollywood, ‘@eilh 


Originator of the Munneguin Weg linited States Patent No. 7.661.749 
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the most spectacular Fall and 
CHRISTMAS presentation 


in our 36 years... 


V showing ONLY in 


our showrooms 
36 west 3/th street 
new york city 





Ges) vr L.J. CHARROT COMPANY, INC. 
Si Peete» Morusfactinene arr oecooniens 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 








| 


| 
| 


o 
uM) 


Set dante ee 
: - ™ * 


> ** 
, ry 
’ p . 0 van ‘ > 7 Ts 4 
item 2st —— 


; . . 
<A »* eee. >. + Ps 
7 ~ a8 s _ 


Se 


pede es 
CT AE Fee 


7 


Gat Ponta te 
Saleh ect ee Rc 
etd I BP hae 
bee, ee hay es > ar 


eo, “ 


@ . 
oF eg 
Vere 
‘~ - 
. : 
# 
* 


) 
w 


« 














The members 


The Adler-Jones Company 
Chicago 5, Illincis 
Kurt S. Adler 
New York |, N. Y. 


Allied Display Materials, Inc. 
New York 11,N. 7. 


Amplex Corporation 
Brooklyn 1, N, Y. 


Ankerum Mfg. Co. 
Philadelphia 3, Pa. 


Arrow Display Associates 
Philadelphia 40, Pa. 


Ar-Tee Creations, Inc. 


Brooklyn 22, N. Y. 


Artificial Plant Company 
Chagrin Falls, Ohio 


Artistic Displays 
Elizabeth |, N. J, 


Arts & Flowers Displays, Inc. 
New York 19, N. Y, 


Arturo Productions. Inc. 


Asbury Park, N. J. 


Associated Fabrics Corp. 
New York City 16 


Austen Display, Inc. 
New York ti, N. Y. 


William L. Boer Co., Inc. 
Fort Lee, N. J. 


L. S. Baier & Assoc.. 
Portiand 4, Ore. 


C. Barrango Company 
San Francisco 5, Cal 


Bliss Display Corporation 
Long Island City |, N. Y. 


Bonafide Display & Decorative Co. 


New York 18, N. Y. 


Botanical Decorative Supply Co. 
Chicago 6, Illinois 


Brunn & Bertheim 
New York |, N. Y. 


Bulkley Dunton & Co., Inc. 
Corry, Pa 


Butler Paper New York Corp. 
New York 21, N. Y, 


Capital Merchandising Co 
Brooklyn 12, N. Y. 


The L. J. Charrot Co. 
New York 18, N. Y 
Chic Display Co 
New York City | 


City Display, Inc. 
Long Island City 1, N. Y, 


The Horry C, Cohen Co. 
Pittsburgh 6, Pa. 


James A. Cole, Inc. 


New York 3, N. Y. 


Columbia Display Material Co 
Brooklyn 2, N. Y. 


Constant & Thor, Inc. 
New York |, N. Y. 


Cook & Meier, Inc. 
Chicago 16, Hil. 


Emil Corsillo, Ine. 


Hollywood 28, Calif, 


Creative Displays, Inc. 
Jersey City 7, N. J. 


Creative Promotions of California 


Oakland 18, Calif, 


L. A. Darling Co. 
Bronson, Michigan 


Decorative Creation & Art Flower 
Co., Inc. 
New York |, N. Y. 


Decorative Novelty Co., Inc. 
Brooklyn 20, N. Y. 


Decorative Plant Corp. 
New York I1, N. Y. 


Display Associates 
Hoboken, N. J. 


Display World 
Cincinnati |, Ohio 


Doerr & Associates 
Portsmouth, Ohio 


Dupiex Display & Mfg. Co., Inc. 
Philadelphia 7, Pa. 


Favrex Designs 
Hackensack, N. J. 


Fawnfield Decorations 
Georgetown, Conn. 


Ferro-Craft Corp. 
Morganfield, Ky. 


Frankel Associates, Inc. 


New York 36. N. Y. 


lise Frankel Display 
Miami Beach 39, Fla. 


Fredrika of America, Inc. 


New York 22, N. Y. 


Frostee Sno Co. 
Antioch, Ill. 


Garrison-Wagner Co. 
St. Louis 3, Mo. 


Earl W. Gasthof Co. 
Danville, lil. 


Gasthoff Mfg. Co., Inc. 
Tampa 6, Florida 


General Display Corp. 
Cincinnati 2, Ohio 


Goldsmith & Sons Display 
Fixtures Co. 
New York 2, N. Y. 


The Greneker Corp. 
New York 22, N. Y. 


Victor Haida Displays, Inc. 
New York II, N. Y. 


David Hamberger, Inc. 
New York |, N. Y. 


The Henry Hanger & Display 
Fixture Corporation of America 
New York {, N. Y. 


Kalmo Textiles, Inc. 


New York 36, N. Y. 


Kaytee Fabric & Ribbon Co. 
New York |, N. Y. 


Gordon Keith Originals 
Columbus, Ohio 


Kenbury Gloss Works 
New York City 


cordially invite you to ——_—_—_ > 


of the National Association of Display Industries 


Korrect-Woy Products 
St. Louis 3, Mo. 


Laverne, Inc.., 


New York City 22 


S. Liebmonn Studio 
Bronx 68, N. Y. 


Lustra-Cite Industries, Inc. 
Brooklyn Ii, N. Y. 


A. Lutz 
New York I!, N. Y. 


Madisonia Manikins, Inc. 


New York |, N. Y. 


Maharam Fabric Corp. 
New York 36, N. Y. 


Metal Goods Corp. 
St. Louis 15, Mo. 


Met-Wood Floral Mfrs., Inc. 
Trenton 8, N. J. 


Mileo Mannequins 
New York 18, N. Y. 


Mitten's Display Letters Mfg. & 
Sales Co. 
New York 36, N. Y. 


Mold-Craft, Inc. 
Port Washington, Wisc. 


The Morgan Co. 
Chicago 41, Ill. 


Mutual Display Mfg. Co. 
Cleveland 14, Ohio 


National Display & Equipment Co. 


Los Angeles 4, Calif. 


Natural Creations, Inc. 


New York 16, N. Y. 


Nesbit Industries, Inc. 
Chicago 47, Ill. 


New England Decorators’ 
Supply Co. 
Boston I1, Mass. 


Sidney Newhoff Associates 
Los Angeles 15, Calif. 


New Style Studio 
New York 16, N. Y. 


Norwood Designs 
New York 61, N. Y. 


Oltmanns Co. 


Omaha 2, Nebr. 


Pacific Promotions 
Los Angeles 15, Calif. 


Pork Lane Fabrics Co., Inc. 
New York 16, N. Y. 


Plastic Fabricators 
New York 7, N. Y. 


Leo Prager, Inc. 


New York I!, N. Y. 
Printasign 
Pacoima, Calif. 


Paddy & Martinelli 
New York 12, N. Y. 


R-Tex Co. 
New York 17, N. Y. 


Radiant Gloss Fibers Co., Inc. 
New York |, N. Y. 





Chester Rakeman Scenic Studios 
New York 36, N. Y. 


Reflector Hardware Corp. 
Chicago 8, Ill. 


Resident Display, Inc. 
New York 14, N. Y. 


The Reyburn Mfg. Co., Inc. 
Royersford, Pa. 


Rip Studio, Inc. 
New York 10, N. Y. 


Royal Display Products 
New York 18, N. Y. 


Gustave Rubner, Inc. 


New York 63, N. Y. 


Frank M. Sayford Co. 
Brooklyn i, N. Y. 


Schack's, Inc. 
Chicago 47, Ill. 


Bernard Schwartz & Co. 
New York 28, N. Y. 


Select Flower & Display Co., Inc. 
Brooklyn 1, N. Y. 


Shoe Form Co., Inc. 
Auburn, N. Y. 


Showcard Machine Co. 
Chicago 54, Ill. 


Nat Siegel, Inc. 
New York 18, N. Y. 


Silvestri Art Mfg. Co., Inc. 
Chicago 22, Ill. 


Walter E. Spaeth Displays 
Corona, N. Y 


Standard Cellulose & Novelty 
Co., Inc. 
Richmond Hill, Queens 18, N. Y. 


Standard Fixture Co., Inc. 
Dallas 2, Texas 


Staples-Smith, Inc. 
New York 72, N. Y. 


Leo Storer Displays 
Milwaukee, Wisc. 


Dave Starkman 
Los Angeles 29, Calif. 


W. L. Stensgaard & Assoc., Inc. 
Chicago 7, Ill. 


Swivelier Co., Inc. 
Brooklyn 32, N. Y. 


Tero, Inc. 


New York |, N. Y. 


Timly Service, Inc. 
Brooklyn 16, N. Y. 


True Displays 
Bronx 60, N. Y. 


Union Novelty Co. 
New York 18, N. Y. 


Ben Walters, Inc. 
New York 11, N. Y. 


Frederic Weinberg 
Philadelphia 7, Pa. 


White Eagle Art Mfg. Co., Inc. 
Chicago 22, Ill. 


D. G. Williams, Inc. 
New York 18, N. Y. 


Zaria 
New York 14, N. Y. 
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PROGRESSIVE 








MERCHANDISE 
PRESENTATION 


The National Association of Display Industries is now planning several unusual features 
for its annual 


CHRISTMAS MARKET WEEK 


JUNE 23-27 


NEW YORK TRADE SHOW BUILDING 
NEW YORK CITY 


Displaymen, retailers, display jobbers and display manufacturers are cordially 
invited to attend this complete display of Christmas display equipment, materials 
and accessories. 


Make your reservations early. A large block of guest rooms has been reserved 
for this event by the Hotel New Yorker, opposite the trade show building. 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


203 N. WABASH AVE. CHICAGO I, ILL. 
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Holly and Lycopodium Garlands 


(,arlands listed below are made from the finest 
imported natural preserved holly and lycopodium 
obtainable. Guaranteed flameproof. All are shipped 
direct from preserving plant and factory to insure 


fresh stock, All FOB. Michigan. 


No. KG-5 1 


Dark Green 8 In. Diam. $2 20 
Holly Garland. Per vard . 


=. 
ae 







No. K-10 


I 
Holly Garland Tipped with Gold, Per yard $2.00 


White Painted 5 In. Diam. 





No. KG-6/4-Apple Green Bronze 8 In. Diam. 


Holly and Lycopodium Garland. $3 O00 
Ver yard ° 


No. KG-7--Apple Bronze 5 In. Diam. 


Holly and Lycopodium Garland. $2 O0 
Ver yard ° 


No. KG-4/4--Dark Green 5 In. Diam. Holly and 


Lycopodium Garland. $ | 50 


(,reen 


Vs ' yard 





No. KAG-l--Dark Green 4'% In. Diam. Lyco- 
podium Garland with berries. 
Per yard 85¢ 
No. KG-2 Dark Green 6 In. Diam. Lyco- 


podium Garland with berries. 


Per yard $1.30 


No. KG.3/4——Dark Green Flocked 4% In. Diam. 


Lycopodium Garland. $ ] OO 


Per vard 


18 





Create Smart Christmas Displays 


Natural Preserved Twig, Holly 





LYCOPODIUM WREATHS 


No. KG-38-—-Finest quality lycopodium wreaths 
are flameproofed and preserved with a special 


dark green dye process. Guaranteed fresh. 

Decorated with red holly berries. 

Size 48 in. diameter. Each............. $33.00 

Size 36 in, diameter. FBach............. 14.00 

Size 30 in. diameter. Fach............. 10.00 

Size 24 in. diameter. Each............. 6.00 
All F.O.B. Michigan. 





LYCOPODIUM AND HOLLY WREATHS 


No. KG-21-—-Natural fresh holly 
and lycopodium wreaths in apple green bronze 
with natural preserved pine cones. 


preserved 


Size 48 in. diameter. Each........... $37.50 
Size 42 in. diameter BS Sa 24.50 
Size 36 in. diameter. Each 18.00 
Size 30 in. diameter. Each....... 12.50 
Size 24 in. diameter. Each 8.00 


All F.O.B. Michigan 





NATURAL PRESERVED HOLLY 
WREATHS 


Made of the finest quality imported 
Italian holly available, these natural pre- 
served and flameproofed wreaths are pro- 
fusely decorated with artificial red berries. 
Shipped direct from preserving plants to 
insure freshest stock. Colors: (,reen, silver 
or gold holly with red berries. Specify 
colors desired. 


No. KG-16—16 in. bach . $2.00 


diameter. 


No. KG-18—18 in. diameter. Each. 2.80 
No. KG-20-—-20 in. diameter. Each. 3.90 
No. KG-24—-24 in. diameter. Each. 4.90 
No. KG-30—30 in. diameter. Each. 10.00 
No. KG-36—36 in. diameter. Each. 12.00 


No. KG-48/4—48 in. diameter. 
bach .27.00 
No. KG-60 kKach.47.50 


GOLD HOLLY WREATHS 


No. KG-20/4— Sparkling gold metallic 
holly wreaths made from the finest natural 


60 in. diameter. 


preserved Italian holly. Decorated with 
red glass balls. 

Size 48 in. diameter. Each......... $33.00 
Size 36 in. diameter. Kach..... 14.00 
Size 30 in. diameter. Each...... 11.50 
Size 24 in. diameter. Each........ 6.00 
Size 18 in. diameter. Each......... 3.30 
Size 16 in. diameter. Each......... 2.70 
Size 14 in. diameter. Each........ 2.30 


All F.O.B 


LONG NEEDLE PINE SPRAYS 
(Not illustrated) 

Made from natural preserved fresh pine 
and sprayed green, these long needle pine 
sprays are available natural green of 
flocked. Flocked spray has red pine cones 
Size of each 36 in. high. 


No. KG-29 


Michigan. 


Long Needle Natural Pine 


NN Ne oe ec ek uuni $1.30 
No. KG-30/4 Frosted Long Needle 
fo. ae ee eee $2.00 


Both F.O.B. Michigan 





Wreaths. 





Write for prices on Giant 12 ft. and 15 ft. Holly or Twig 
Miniature Lights available on Wreaths or Garlands. 
Prices on request. 





GARRISON- 


2018 WASHINGTON AVE. 
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with Finest Quality, Flameproof 
and Lycopodium Decorations 


ve KG-53/ 





WHITE FLOCKED SPRAYS AND BRANCHES 


No. KG-35/4— White Flocked Sweet Fern Spray with $3 60 
Diamond Dust. Size 18 in. high. Per dozen................-00006: . 

No. KG-36/4--White Painted Sweet Fern Spray with $2 4) 
Diamond Dust. Size 18 in. high. Per dozen................600006- . 


No. KG-53/4— White Twig Branches with Diamond Dust. 
No. KG-31/4-—White Flocked Twig Branches with Diamond Dust. 


Size KG-53/4 KG-31/4 

2 ft. $ 30 each $ 50 each 

3 ft. a0 1.00 

+ ft. BO 1.40 

5 ft. 1.00 1.70 

6 ft. 1.20 2.00 

No. GB-3005—WHITE STYROFOAM BALLS 

2 in. 64¢ doz. > in, 500 ea. 1 in. $5.50 ea. 
2% in. 1.10 doz. 6 in. 1.00 ea. 12 in. 7.00 ea. 
3 in. 1.32 doz. 7 in. 240 ea. 20) in, 10.00 ea, 
1 in 3.80 doz. 8 in. 3.00 ea. 


HALF-ROUND WHITE PAINTED TWIG GARLAND (Not illustrated) 

No. KG-37/4——Extra large 24 in. diameter half-round white painted twig 
garland with diamond dust can be used as companion piece with white painted 
wreaths and garlands shown on this page. Size 24 in. diameter $ 
Maximum length 3 yds. Per yard.. | ‘ 3.00 


AN FLO B Mic higan 





See these Natural Preserved Decorations 
NADI Show and Market Week — Second Floor 





New York Trade Show Bldg. — June 23-27 


WAGNER CO. 





LOUIS 3, MO. 
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TWIG WREATHS AND GARLANDS 

No. KG-18/4-—White Painted Twig Wreaths with 
Diamond Dust. 

Size 48 in. diam. ba..$27.00 Win. diam. ha.. $9.00 

Size 36 in. diam. ka 11.00 24 in. diam. ha boo 


No. KG-12/4 White Painted Twig Garland 


with Diamond Duat. Size 12 in. diam. Per yd. $2.00 


No. KG-11/4 White Painted Twig Garland 
with Diamond Dust. Size 8 in. diam. Per yd $1.40 
No. KG-32/4 Blue Flocked Twig Garland 


with Diamond Dust. Size 8 in. diam. Per yd. $1.80 


HOLLY PYRAMID 
TREES 

Full-round pyramid trees 
made from the finest nat 
ural preserved Italian hol 
ly Leaves are sprayed a 
dark green. Trimmed with 
red berries I res are et 
in pail and weighted 14) 


preve nit tipping 


No. K(,-54 | bull 
Round 3 Ft. Holly Pyra 


mid . rer Hottom ot tres 


od... L400 


No. KG-54/4 bull. 
Kound 4 Ft. Holly Pyra- 
mid Tree tottom of tree 
iH in. diam ’ 
“$e $35.00 

No. K(,-54 fy ball. 
Round 6 Ft. Holly Pyra.- 
mid Tree. Bottom of tree 
24 in. diam $ 
} ach 4 60.00 

No. KG-54/8 ball. 


Round 8 Ft. Holly Pyra 
mid Tree. Hottom of tree 


cach” $110.00 


All F.O.B. Michigan 
















VICTOR HAIDA 


ALLIED DISPLAY 


DECORATIVE PLANT 





Together with our fellow NADI members exhibiting at 
the New York Trade Show Building .. . we bid you welcome 


to our fair city. 


We're in the heart of the Display Center in New York... 
with three outstanding showrooms so near each other... 
conveniently reached by our Limousine Service, available at 
the entrance of the New York Trade Show Building .. . 
June 23rd thru June 27th, SUNDAY INCLUDED. 









136 West 24th Street 
New York City, New York 








Decorative Plant Corp. 











Allied Display Materials, Inc. Victor Haida Displays, Inc. 
241 West 23rd Street 149 West 24th Street 
New York City 11, New York New York City, New York 





















DISPLAY WORLD 


says allied’s piney bough man 


You are cordially invited to visit our showrooms, 
air-conditioned for your convenience. 


LAY Use our limousine service during N.A.D.I. Market Week June 23-27 
from the New York Trade Show Building 


Allied Display Materials, Inc. 241 West 23rd Street, New York 11 

















VISIT 


The Largest Display Showrooms 
In This Country 





Market Week's most spectacular variety of individually created displays 
of unequaled craftsmanship . . . creations which inspire prize-winning 
displays in wood, papier mache and plaster. You are cordially invited 
to inspect this exceptional display exhibit. 





VICTOR HAIDA DISPLAYS, 


149 West 24th Street, New York 11,N. Y. @ CHelsea 3-3540 
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, S, 
' P 4 —_ 
It's our 7% & th year serving you and we're mighty proud. Come on down and celebrate this festive 


occasion with us. It's ‘open house’, market week and every week. 
We'll be so very happy to qreet our many friends and show you more than 40,000 square feet of the most 


modern production facilities wait ‘til you view our ‘pace setting’ original displays 


DECORATIVE PLANT Corp. 


136 West 24th Street, New York City, N. Y. 
VISIT 24th STREET...NEW YORK'S COMING DISPLAY CENTER 
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TOP-FLIGHT ATTRACTIONS 


[0 spol /[ KAT 


/ 


] 


y 


MARKET WEEK 
NEW YORK TRADE SHOW BUILDING 
JUNE 22-27 








fh. CLINIC 


Review and analysis of suburban store planning and new display develop 


ments @islealaels speaker, Jack Mullally, Director of Special Events. 
melas Me ctohacls Company. Friday, June 22, Hotel New Yorker 


~#- BUFFET-LUNCHEON 


An opportunity to meet and know the leaders in both the display , 
profession @pd display industry. Contacts and off-the-record discus 
TielaLmaale hMmile hae great value Friday evening, June 22, Hotel New Yorker 


-b. SUBURBAN STORE TOUR 


Will cover New York suburban stores. Escorted tours of all stores 
visited. See the latest and best in suburban store design and operation 
Don't miss this. Bus transportation provided. 


YOUR ATTENDANCE IS A MUST! 


Make Your Reservations Now! 


DISPLAY WORLD 











ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet 
on one machine—automatically. ASK US TO PROVE IT! 






S 600% FASTER Printasign produces up to six signs in the time you 
NS now take for one. Keeps Buyers happy—banishes “deadline 
jitters” forever. ASK US TO PROVE IT! 
. | LF IT’S CLEANEST No messy fingers ... no type to handle, set and 
unset .. . it’s automatic. ASK US TO PROVE IT! 
Y0 | IT’S SIMPLE We can train stock girl, part time clerk—anybody— 
to be an expert “signer” quickly, because it’s automatic, ASK 
W US TO PROVE IT! 
A IT PAYS FOR ITSELF Reduces department costs per sign... yet 








makes better signs that increase sales. ASK US TO PROVE IT! 














ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 


New Automatic 









cane — ramet m0 remem 


rintasign 


the ONLY truly automatic Sign Machine 













cpants BLOUst 


1.00 








SWEATERS — a 


{ . =, bien’ 
295 me 


Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 


MAIL THIS COUPON TODAY 


No obligation, of course. 


YES, | want you to prove what Printasign can do for our sign 
production! 


Name. 


Rush to... 


Store Name_ 


Address 





City sone... State. 
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MODERN 


(saquere pettern) 





















BELLAIRE 
(curved pattern) 


yes... you asked for 


WONDERPANELS 


a set of self-standing displayers incorporating the fabulous features found in 
WONDERFOLD. 


WONDERPANELS are all metal. They are made with the newly designed 
WONDERFOLD clip . . . that transforms every inch of this decorative screen, into a functional 
merchandiser. 


WONDERPANELS are 24” wide by 74” high... with two eye appeal- 
ing styles to choose from, MODERN (square pattern) or BELLAIRE 
(curved pattern). The two-panel unit comes finished in white or black. 
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WONDERPANELS 






LOOK AT THE VARIETY OF FIXTURES 
YOU CAN USE WiTH WONDERPANELS 


Snie-Tives 
FIR TURES 


> 
ae 


63 

Pig 
G4 

ee 


ft 


A G7 
fo 


" 


C7 G9 











R-TEX_ 


235 East 





Yes ... all of the fixtures shown on this page 
are waiting ... and eager to do a real display job for you. 


Whether it's 
purse or pot 
dishes or shoes 
the WONDERFOLD fixture is what you choose, 
Just click it in! 


Whether it's 
a hat or tie 
gloves or a sweater 
a GRIP-TITE fixture will show it better. 


Just click it in! 


WONDERPANELS will have its premiere during N.A.D.1. 
market week in New York June 23 - 27. 


























Ce ee ee ee ee ee 2 
COMPANY 


42nd Street 7 New Yorkiot]. her 





WONDERFOLD 
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H.ditors Comment 





Once again it is time to begin thinking of June Display Market 
Week. This is an event most of us look forward to each year, even 

though it always means six days that are about as tiring as any in the 
calendar. There are always so many old friends to meet and new people 
to know, so much to see and do, that the time from the opening Clinic 

to the tour of suburban stores which closes the affair passes all too 
rapidly. 





















The one for this year promises to be especially good. I have 
talked with a lot of display manufacturers and suppliers during the 
past couple of months and each seems to have one or more new things 
carefully concealed for the present, but which will be introduced at 
Market Week. Reports coming in from all parts of the country indicate 
that attendance on the part of displaymen will be excellent, and 
several foreign countries also will be represented. The show itself 
will occupy more space than ever before, and a fine Clinic program is 
being arranged. All in all, it looks as if all display roads will 
lead to New York City when the latter part of June rolls around... 


You may recall that some months ago I mentioned here that we 
were embarking on a program at DISPLAY WORLD which should result in 
better reproduction of our covers each month. Apparently this has 
paid off, and for evidence here is a letter from Mead Papers, Inc., 
the company which supplies the cover stock: 


"Our salesman, Ben Anthony, has no doubt told you about our 
national competition for the Mead Awards, open to paper salesmen who 
enter the best letterpress printing for which they sell Mead papers. 
The competition is very keen, as the entries include work done in the 
country's best plants. Ben has just received a Mead Award for the 
entry of the DISPLAY WORLD cover for February, 1956. 

















"This is the first time we have seen the cover of your magazine, 
and we want to congratulate you on its excellent appearance, The title, 
lettering and layout are skilfully handled and the full-color 
illustration is intriguing in design and most striking in its color 
composition. As an example of color printing the cover is a great 
credit to your press-room staff, and we shall appreciate it if you will 
pass on to them our congratulations on their fine craftsmanship."... 


I found amusing and a bit irritating the following comments on 
American display which appeared in a Luropean display publication not 
long ago: 


"In the United States shops have not lost the habit of stacking 
their windows with a mass of merchandise. This is a carry-over from 
the days when America was a young nation and the merchant wishing to 
draw customers had to show everything he had to sell. It is only 
relatively recently that on New York's Fifth avenue and in big stores 
of Chicago and Los Angeles there has been evidence of a real American 
display art, the outstanding characteristic of which is the use of 
bright colors." 


It happens that I know the person who wrote the foregoing, and 
to the best of my Knowledge he has never (Please turn to page 104) 


EVERYTHING NEW! 


Brunn & Bertheim 


° wale Broadway 
Location . ... . !200 Sreadway 


Show Room e oe Air Condiliaied 


Fall& Christmas (°°. er’ 


wor 


Our own new and 


Plus eeee ee © exciting domestic 


designs 


Daily between 

9 a.m. and 6 p.m. 

Snacks and 
Refreshments 


All this... at 1200 Broadway Only! 





~—~At the right is Manhatten as seen from o 
helicopter hovering over Governor's island, in 
the foreground .. . Below, left, above sedate 
Park avenue rises the gloss and stainless steel 
structure of Lever Brothers .. . Canter, a view 
of the Stock Exchange building in the financial 
district of New York City . Right, this 45- 
foot bronze statue of Atlas is in front of the 
International building in Rockefeller Center... 
(All photographs by courtesy of the New York 
Convention and Visitors Bureau) — 


lisplay 


forthcoming 
Week of the National 
Display Industries will 
three standpoints 


mdications the 
Market 
Association of 
new records trom 


attendance. number of exhibitors at a show, 


ang amount oft those 
their products 


Market Week 


ior the first time at the 


required by 
This tall and 
event will be held 
New York Trade 
building, diagonally across the street 
from the Hotel New Y orker, m New VY ork 
(ity, beginning with a (linte on 
lune 22, [he 
Saturday, jun 
Wednesday, 


haping up 


space 
howimng 


( hristmas 
how 
Display 


itself opens on 
23, and closes at the end ot 


actual show 
lune 27 The Way the event 1s 
reflects thy 
tature of the 


constantly growing 


entire display mdustry 


lhe largest number of NADI members on 


record have requested space at the June 


\ 
he: 


Market Week To Set Record For 


More exhibits and more exhibit space to be used for June 


Display Market Week than for any previous show . 


. Attend- 


ance predictions are most optimistic ... Both displaymen and 
display factors expect business to be good .. . Clinic, buffet- 


reception, and store tour seen as outstanding attractions. 


Market 


: 
imave 


Week: a total of 106 such requests 
heen received at this time. and several 


more are expected betore the show opens 


lhe total amount of space required tor the 


exhibit exceeds any previous shows, 1 


cluding the addition, 


: . 
. 4 Ni 


ones in Chicago. In 


H 
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New York City 
products in their local showrooms 
In order to accommodate the NADI mem 
hers desiring room at the Trade Show build 
to take overt 


many will display 


firms 
thei 


ing it has been necessary 


space on the first floor, plus the 





¥ ’ 
es 


piseaa * af 


a =. 





Some 


previously 


third, tourth, 
\t this writing there 


announced areas of the second, 
fifth, and sixth floors 
are still number of old and new 
members whose exhibit assignments are still 
pending. A total of 128 sample rooms on 
the third, tourth, and fitth floors have been 
assigned, plus 11 


quite a 


spaces 1 the second floor 
exhibit hall and the area on the first floor 
Word 


the « ountry 


received trom various sections of 
indicate that the attendance by 
displaymen will be extremely heavy 

NADI mem 
will be the 


( hristmas 


advice received from 
bers, the June Market Week 
presentation of tall 
promotional 


Krom 


finest and 


materials that has ever been 


DISPLAY 





—While the SS America (foreground) moves 
down the Hudson and out to sea, her sister 
ship, the SS United States, steams up the river 
in-bound from Europe . . . Lower left, a corner 
of the garden of The Cloisters, a branch of the 
Metropolitan Museum of Art; it is devoted to 
medieval art . . . And finally, no visit to New 
York City is complete without a ride in a 
horse-drawn cab through Central Pork— 


highway areas Also the use ot floor 
treatments, post and ledge units, seasonal 
promotions, showroom adaptations, the wse 
of display for customer attraction, and the 
tie-in values of nationally advertised cam 
paigns 

Participating in the presentations at the 
clinic will be magazine and store personne! 
The principal address at the noon luncheon 
which will be a feature of the clinic wall be 
given by Jack Mullaly, director of special 
events for the Ford Motor Company. Mr 
Mullaly is in charge of the Ford Rotunda 
at Dearborn, Mich., and supervises all plan 
ning, design, and scheduling of new cal 
introductions throughout the United States 
Hie will give a tactual presentation of the 
special problems of his job and how they 


apply to the general held of promotion 


ie By JOHN F. BOWMAN, M ing Direct 
Spa Ce And Exh | bits Nellenel Association of ne OS 


offered Imports are playing a gradually the same evening, and the suburban store Many new and reimstated membet will 
increasing part it} making the assembled tour which is to be held on Thursday ure bye exhibiting thet lines at this by play 
units more attractive. [The ideas and de 23. his store tour will cover all areas in Market Week \pproved by the board of 
signs presented will cover everything trom the New York City vi nity, including Con directors a members tor the first tire 
complete store treatments to individual win necticut and New Jersey. Bus transporta are: Starer Display, Milwaukee; Chie Di 

dows. The members of the NADI will _ tion will be available as in the past play Company, New York City \r- Lee 
have promotional coverage tor windows, in The buffet-reception at the Hotel New ( reations, Brooklyn ( reative Promotion 
teriors, outdoor, and showroom promotions, Yorker will be open to all members of the ot Calittornia, Oakland: Associated Fabri 

plus many items for resale to homes and NADI and to all registered display pes ( orporation, New York City; Pacific Pro 
individual buyers sonne| motions, Los Angeles lhe tollowme re 
Features during the Market Week period The clinic on display requirements will instatements have been effected limely 
will be the Display Clinic covering suburban center on suburban store presentations. It Service, Ine Mrooklyn, and the Harry ¢ 

store planning and use of display materials, will cover the general basics of any sto (ohen Company, Pittsburgh 


which is scheduled tor June the buffet Speakers will discuss shopping centers, spe Previously reported as reinstated is Arti 


i) 
reception sponsored by the X\ AD] during cial devel pments, suburban i” ations, and | Please furn to paye rok | 


JUNE, 1956 





windows and a Japanes« 


spring promotions with a literal splash 
Liston, display 


seasonal promotions pet 





By CAROL S. ELBERT 


exterior and interior displays are typical of 


Jaceard display 
planning functions under Liston’s direction. 


the manner in which all 


must 
and dependability,” Lis 


“In every phase of our display we 
emphasize quality 
ton pointed out, 27 years old 
that 


record ot re 


“Jaccard’s 1s 


and a firm doesn't stay in business 


long without establishing a 
liability 
y of 


every 


Oriental 
authent« 


example, im this 
detail had to be 


display 























































































trom the 





scaling of the model Japanese figures in the 
windows to the large wooden bird cage 
which was one of the interior features.” 


The promotion was conceived several 


months ago during Liston’s search for a 
gimmick in tashion magazines and other 
SOouTCEeES 

“IT even went to the shoe manufacturing 


companies here to find out what they were 
featuring for spring,” “and when I 
discovered that the old stand-by black pa- 
tent leather was to be called ‘black lacquer’ 


he said. 


this year, I decided to ‘go Japanese. ” 
The next 
one of the 


step was to discuss the idea at 
weekly Liston holds 
with the buyers for the various departments 
of Jaccard’s one-floor downtown operation. 
Here he is told what each buyer plans to 
feature in the corresponding week of the 
following month. Promotions on the floor 


meetings 


as well as advertisements are discussed 


The departments include china, stemware, 


silver and gold filled items, watches, sta 
tionery, costume jewelry, diamonds, gifts, 
gold jewelry, compacts and handbags, 


leather goods, men's jewelry, and sterling 


flatware. 


“After the meeting,” Liston continued, 


Display At A Famous Jewelry Store 





























































































































“I discuss with my two-man staff the possi 
bilities suggested by the items put forth 
We include in our planning the colors to be 
featured; what the items represent in terms 
of ideas; what the buyer wants to set up 
If, tor 
shade is ‘French Bread, 


instance, were told a new handbag 
perhaps well start 
looking around the shop for a model of the 
iffel tower.” 

In the case of spring, '56, Ori 


ental theme was decided on they set about 


once the 


ordering the tank to be made to specifica 
tions by a St. Louis firm 
and together or built material 
needed in their own display department. 


6 teet deep 
gathered 


—Above is the Japanese pool used in connec- 
tion with a promotion a few weeks ago; it was 


complete even to window cards lettered in 


Japanese and English . . . Tie-in displays are 
seen on this page, also— 


DISPLAY WORLD 











~——Many of the windows at Jaccard’s are 

framed in antiqued mirror, as pictured. Chan- 

deliers of shining crystal are used frequently, 

as in the Towle display seen here. Ali-white 

incandescent lighting is employed exclusively 

in the windows to bring out the gleam ond 
sparkle of the merchandise— 


The subject matter was studied closely 

“In enriching our background for this 
display we were fortunate in having some 
old photographs brought hack from the Ori 


ent many years ago by Goodman King, one 


of the founders of Jaccard’s,” Liston added 

‘rom these we were able to get authenti 
details of scenery to be used in the windows 

“We did research in the library, in old 
files; we consulted people who are tamuiliar 
with the country and its people kven 
Japanese books were used for background 
material 

“The cards with Japanese lettering in the 
windows were authentic, for we knew some 


customer would be able to read it and we 
wanted it to be right.’ 

In the windows and inside the stor 
Japanese lanterns, cherry trees, and para 
sols were used in profusion. In the jewelry 
windows there were plateaus, in the middle 
of which were small fountains with the same 
water being used over and over again by 
means of a recirculating pump. Oriental! 
screens and cherry trees and small Japanese 
figures correctly dressed were arranged 
on the plateau. Individual risers teatured 
the jewelry against this background 

“Although jewelry does not always lend 
itself well to all kinds of display,” Liston 
explained, “we teel here that it 1s an em 
bellishment to fashion and treat it as suc! 
That is why the jewelry windows were 
included in the Oriental tashion scheme 


In the windows there were Oriental gar 
dens in miniature, with the trees and figures 
all conforming to size against a background 
of turquoise drapes 

Inside the store, the idea of the garden 
was repeated with a plot of 18 by 18 feet 
The small bridge spanning the &-foot long 
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lake was set against a background otf a 
huge cherry tree Centrally located was the 
large wooden bhird cage filled with live 
Canaries and parakeets 

()\ther teatures were huge ban of grow 
ing flowers, supplied by a local florist, and 
a rock walk 

Liston believes this is the only promotion 
of this kind ever to be done in this area 

(One of the three largest jewelry firms in 
the countrys laccard’s sends its buyer all 
over the world to find unusual and valuable 
items tor the stores customers \nd im 
order to insure the quality of tly 
offered tor sale, the firm maintain 
ology department which grade 
and clarity every precious 
ae 

With this m mind, Liste 
to-week displays olten devote an entire 
window to a specihe item. Unusual suces 
was had recently in this tashion with a su 
gle tea set, which because of tt heaut Vial 
the only item im the window \ batters 


zodiac clock on a turntable was anothers 


[Please turn to page 72] 











Varied Th 


and su 
different 

stores mm 

this 


hil, art of display is cleverly 


cesstuliy employed in many 


promotions throughout the 


Los Angeles and surrounding areas at 
time ol yeat 

Mr. Bill Meissner, the display director at 
Ohrbach's, did justice to the 
the store's “Bi-Annual Import 
ihis 18 a effort 


Paris showings, 


merchandise im 
Promotion.’ 
UM hie re 


storewide originals 


are selected at the flown to 
America and 
(Ohrbach 's 1 hve 


moted simultaneously through local charita 


reproduced exclusively for 


merchandise is then pro 


ble organizations which hold tashion shows 


where the originals and reproductions are 


displayed, and through window and interiwrt 
displays 
described 


The photograph of the window 


here shows the rept oduction of a cocktail 
coat on the mannequin at the lett ‘Th 
figure im the center wore a pure silk petit 
poimt gown and the garment on the right 
was a sheath dress with a fichu corselet 
iacket All were m black Hiats trom lett 


to right were a flower profile, a putty straw 


and a small up-turned 
lowers 


with ¢ abbage roses, 


brim encircled with tiny 


Mr. Meissner cleverly simulated a French 


emes In Los Angeles 


By DICK JACHIM 


couturiers setting by using ivory panels 
with ornate wall scenes for his background 
In the center Directoire chest 
with a marble top and an ornate gilded mir- 
ror on the wall behind it; then an arrange. 
ment of tulips, jonquils, and hyacinths was 
put on top of the chest. A plain crystal 
chandelier hung from the ceiling. The black 
and white checkered floor was made of ply 
wood and finished with a high gloss enamel 
to give it a marble appearance. The large 
white sign to the left, done in black hand 
lettering, read, “Just Arrived Couturier 
Fashions From Paris and Italy Expertly 
Reproduced and Priced By Ohrbach’s.” Soft 


pink lighting illuminated the scene 


he placed a 


To take advantage of the period when the 
desert plants are in bloom, Mr. Damar 
Myers, display director of J. W. Robinson's 
severly Hills cleverly depicted a 


scene to 


store, 
desert fashions 
The decor done in shades of shrimp, showed 


different 


promote summer 


desert plants throughout the win 


—The display at the upper left is by Bill 
Meissner, Obrbach’s Upper right, by 
Damar Myers, J. W. Robinson-Beverly Hills 
. . » Below, by Ray Fertig, Foreman & Clark— 


dow. lhe mannequins were placed on ar 
tificial, gray Screens placed in the 
center of the window were made oi narrow 
strips of bamboo. Yellow lights were placed 
in the center of the screens which, in this 
form, resembled huge 


motion into the display, which is typical of 


stones. 


blossoms. To get 


a desert scene for this time of the year 
because of the gentle breezes, Mr. Myers 
placed an electric fan behind the highest 


stone structure and put a silk scarf im the 
pocket of the top-most mannequin. When 
the fan was turned on, the scarf fluttered 
and the big screen swayed back and forth. 
The cut-out letters that spelled out “Desert” 
on the back wall were 12 inches high and 
shrimp-pink in color. 

Welcome to the “Miracle Mile” was in 
order for Foreman & Clark, which returned 
to this area after an absence of a few years 
when the store opened its fourteenth unit. 
Mr. Ray Fertig, display director, does won- 
ders in his displays, especially when 
takes into consideration that he is working 
with moderate price merchandise where 
the price tag must be quite large to be easily 
seen in most promotions. Mr. Fertig adds 
quality to his displays by having his signs 


one 
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and price tickets done by screen process in 
beautiful colors, as shown in the photograph 
of his opening window 
he placed three 30 by 60-inch signs 


auto trathe as well as the pedestrian traftx 
encountered at this location 


were used on the price tickets 


by 40 feet across. 


added attraction of 
TV set worth $895 was incorporated tor the 
opening, as the sign in front and those 
the background show 

Mr. Joe Tilner, display director « 


successful sport shirt promotion at the down 
weave fabric in 15 colors, Mr. Tilner planned 


The sign in the window was an 
identical reproduction of the tag found on 


and covered with black and green telt 
one side of the 90-degree sign in white cut 


shown, and the other 
“Styled by Sir Guy.” 





—At the upper left, by Joe Tilner, Mullen & 
Bluett .. . Upper right, by Sy Krockover, The 
Broadway-Valley Lower left, by Frederick 
Bower, Barker Brothers Lower right, by 
Glenn Baugh, Silverwood's-Downtown— 


used, one three-quarter form, and five shirt 
different 
SO as not to overcrowd the window, the bal 


ance otf the 


lorms—each displaying a color 
trom a rod 
hanger im the background, and others were 


placed Oni the floor 


colors hung ty pe 


Mat hing 


ACCCSSOTICS 


hie isc, 


mostly were grouped by the proper 
colors. Mr. Tilner says that this display 
sold more sport shirts than any in_ the 


past couple of years 
Mr he) Krockover, display manager ot the 
new and beautiful Broadway-Valley store 
which is a twin of the Broadway-Anaheim 
40-toot 
this 
scale, especially 


handle 
gargan 
when the display is 
planned to attract the attention of the heavy 
auto trafhe along Van Nuys boulevard. In 
the sportswear window pictured, Mr. Krock 
overs huge shoji screens made of wood and 
plastic-covered paper made up the back 
The plattorms white 
Masonite suspended with gold chains. The 


has a main window to 


Planning tor window is on a 


tuan 


ground were of 
predominating color of the sportswear was 
brilliant yellow. The 60-inch 
sign, also hung with gold chain and a brass 


large 36 by 


rod, carried the slogan: “Sitting Pretty 
With Lemon Yellow.” This was hand-let 
tered im bright yellow on a white back 





ground, The price tickets also were yellow 


on whit Besides the mannequins placed in 


different casual positions, the only othet 
props used were rattan baskets hiled with 
Ilresh lemons on the center plattorm, and 
two apothecary jars also filled with tresh 
lemons. One was set on the floor and the 
other on the plattorm to the right. Whit 
lighting was used overhead and yellow 


trough lights in the background to add to 


the brilliance of the predominating color 


in the other large window on the opposite 
side of the store Mr. Krockover displayed 
beachwear. His main prop was an actual 
motor boat 16 teet long, placed approx! 
mately in the center of the window Lo the 


leit were three mannequins playing im the 


sand on; the artificial bye ach and dressed 


in swim suits. Five mannequins were sit 


ting or kneeling in or on the boat and were 


attired wm heachweat to the right 
tretched 


kneeling by 


prope I 


were two more mannequins, one 


out on the sand and the other 


her siete ti a conservational pase ( olor 


were chiefly m tones of blu 


Mr Fred Rowe the display director ot 
Marker HKrothers, used an unusual idea to 
promote brass lamps. He conveyed hi 
theme that brass was used as early as 1KOO 
in gas lamps and is used just as widely to 
day by tacking old New York Weekly 


posters on a well-worn serpentine redwood 


fence, as shown in the background lo at 


pla ed Wh ¢ lot be 
page 


lamp 


| /’lease 


tract attention were 


furn to foo} 
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Display Ideas By Rudi Mausz 




















Three large drums, made of cardboard and 
wood and painted in red and white, support 
men's wear in gray. The drum-major's stoff 
with white gauntlet hangs from nylon threads. 
Other apparel is shown on the form and on the 
floor. 
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Rudi Mausz is a distinguished display designer of 
The Hague, Holland. Another group of his 
original sketches will be presented in a future 
issue. 


The men along the rail are forms wearing only 
jackets and hats. The simple horses are made 
of wood rods and balls in natural finish. The 
jockey figures — wooden balls with jockey hats 
— protrude from the sidewall. A wooden ball, 
into which rods are thrust, symbolizes the sun. 
The necks and arms of the figures are thick rope 
with a flexible wire center. 


In the meadow made of green cellophane shreds 
or scattered artificial grass are white lacquered 
eggs, made of two sheets of cardboard bent in 
the middle to give the correct form. The mer- 
chandise is shown on fixtures extending from the 
eggs, and yellow chickens are placed through- 
out the window. 
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Just behind the window glass is a frame, extend- 
ing from side to side, on which thin bamboo 
canes are fixed to form a valance. The rods of 
the stands are ordinary pipe lacquered red and 
with feet welded to them. Bamboo is used for 
the displayers, fixed on frames or wallboard 
sheets. The copy panel is of wall-board lac- 
quered bright red and suspended by nylon 
thread. On each displayer are three smail spot- 
lights finished in red, yellow, and black respec- 
tively. 














Wooden rods, linked together with balls and 
lacquered in different colors, divide the window 





™% I into squares. Plywood pieces covered with 
: 


ee — cellophane in many colors hang in some of the 


a eae : 3 squares and serve as background for the dis 





4 played blouses. Other blouses are shown on 
4 : forms placed before empty squares. Copy and 
‘ decoratives such as pussy-willows are on the 
background. 





























Winged hands made of white cardboard present 
on different color coat-hangers the new apparel 
for men. The hands and the merchandise hang 
from the ceiling by means of nylon cords. 
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Display With A Feminine Touch 


By MARJORIE GRAHAM and BETTY POLK 


LeXAs, has recently hecome 
sites 


te) this 


display CONSCIOUS 
in the short space of two years 


Marion Gill 


House. one ot the 


is pretty, 22-year old 


W hate 
citys leading department 
Miss Gill ha 


ordinated 


display 
director at ‘The 
stores 

wide, co 
delighted th 
ireshness and imagination 


mtroduced store 


themes which have 


public with thei 


She has demonstrated the value ot creative 
lisplay im the most convincing manner pos 


styl increased merchandise sales 
ihe young designet 
Paso 


icvel 


ingenuity is not too 


xtreme tor hl although department 


ore display has been emphasized in 
city lhe tast-growing community 
roved to be readily susceptible to Miss 


(sill New 


peated favorable comment and greater put 


i ook a» evidenced hy re 


chasing 


Miss 


respotise 


(sill. as attractive as het disolayvs 


38 


Kesponsible 


Paso Lubbock, 
where she was in charge of interior display 
ior Hemphill-Wells store At 
The White House, prior to her employment 
1954, 
were not 


arrived in il irom 


department 


in lanuary. window and imterrr dis 


play coordinated nor was there a 


sufhiciently close relationship between dis 
play and the buying and advertising depart 


ments 


For her first display assignment Miss Gill 
three 


readv-to-weat 


Was windows and the second 
floor lier 


treatment of the store's incomplete 


given 
section original 
stock oft 
and suggested what she 


materials props 


—''Spring is peeping through your windows’ 
was the theme for the first display —- part of a 
complete promotion ... Marion Gill, the dis- 
play director of the White House, uses many 
props from the store's various departments 
such as the camera in the fourth photograph— 


lexas., 


might accomplish on a display budget not 
quite so diminutive. Dick Miller, progressive 
38-year old president of The White House's 
youthtul corps of allotted the 
display department additional, yet still lim- 
ited, tunds 

Striking, 


climaxed by 


executives. 


different 
store-wide coordinated decora 
(hristmas, 1955, were the result 
The outstanding beauty of Miss Gill's Yule 
windows attracted hundreds of shoppers, and 
proved te 


retreshingly displays, 


tions tor 


Fl Paso that good display is an 
asset to a community 
carried out in 


lhe Christmas theme was 


the windows by intormal groupings of 


tapers in scarlet and pink velours, ranging 
feet, placed im a 
setting of pale pink spun glass behind which 
flickered tiny twinkle lights 


flames 


im height trom 2 to 7 


The candle 
straws, s¢ 
and small pieces of broken 


were made of plastic 


quins, crystals, 


DISPLAY WORLD 
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(hristmas tree balls. Fashions in scarlet ‘It cut us, fell down our necks, and we quishing turther tormal education im ordet 
and pink were displayed with dramatic ef itched for days,” Miss Gill says in recalling to have time to assume supervision of the 
rectiveness their trials which, however, proved to be store interior display Many otf the ii 
On the main floor a large mobile of deli well worthwhile lhe White Houses sales cesstul technique Mi (sill employ shi 
cate pink and white star bursts was sus during the Christmas season showed “a credits to her tramimge under N. B. Wiggin 
pended trom the ceiling. Silver balls and substantial increase over the previous yeat of Hemphill-Wells 
tinted plastic straws were sprinkled and attributed to the dynamic impact of the Fundamentals of window display call tor 
crusted with shining pink and silver glitter window and interior displays. Merchandis: the delicate balance and relationship be 

Miss Gill. aware that her materials were on the window mannequins sold practically tween component parts that is found in flow 
limited, chose to work with color instead as soon as it was displayed er displays, Miss (Gall belhev hor the 
“Rather than buy special props tor any ot It was no coimeidence that in Novembet Southwest, she tends to emphasize intormal 
the more conventional Christmas themes, | 1955. Miss Gill was given complete supet rather than tormal balance: lhis miormals 
chose scarlet and pink for drama, and de vision of The White House's store-wide ty was delightiully displayed m her win 
signed the tapers to symbolize the warm display, evidence that talent and ability hav dow mitroducing this year pring Duying 
ylow otf the season.” little relationship to age eason at The White House 

Working trom a drawing agreed upon the Miss Gill had only brief formal art train (alling upon the imagination of the pa 
previous July, the designer set up a dummy jng in high school and during a year and a C?Y, Miss Gill designed the merest sugg 
vindow Reversing the usual procedure, half at Texas Technological college in Lub tion ot a wall ot whitewashed brick around 
she then selected merchandise blending with hock. She worked part-time for Hemphill vindow trames contaming white huttes 
the prearranged color scheme Lhe imteriot Wells while attending school, finally relin opened as if to admit a flood of sunshine 
displays were completed by Thanksgiving The illusion was heightened by and-let 
opening ot the Christmas buying season 1m tered signs in each display nh read 
kl Paso. Two men worked uninterruptedly —Being on the border of Mexico, props and Spring is peeping through your windoyv 
for nine hours on the suspended mobile travel posters from that country are used fre- Merchandise was shown on the indov 

quently in the store's displays . . . As part of and hehind the shutters. an the floor. and 


’ s of e «ais ~ \ ced : . . : / 
Member i the display staff walh ” her job, Miss Gill designed the float pictured 


here; it was used in a city-wide festival held 
Spun glass and suffered the usual result annually between Christmas and New Year +— tn ae furnw fo pa jé se 


o : thy ' Lg : i 4 thy the, hy 
their stocking teet on the window floors oft igaifist the background al 
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ISPLAYWISE, Manhattan swung into 
the summer season, despite reluctant 
weather. Fashions tor summer tunc- 
tions appeared against backgrounds ot 
parks, gardens, and picnics, among others 

For a startlingly simple, yet strikingly 
handsome series of windows, Miss Olene 
(riste, who is director of display for Rus 
sek's, played up the caption “Roman Red! 
\s seen in Russek’s gallery of fashion! 
Floors were covered with red sawdust, walls 
were painted the same vivid shade of red, 
and the costumes of the mannequins were 1n 
Roman Red. As crisp contrast to the 1in- 
tense color was the chalk-white of classi 
statues. A figure of the Winged Victory 
was placed on a pedestal at the center reat 
of the window pictured, and, radiating off 
into the distance triangularly in perspective 
irom the center, other classic statues were 
mounted on pedestals or painted in white on 
the red back wall 

(One ot the mannequins wore a gray tur 
stole, and each of the three wore short 
white gloves, repeating the crisp white of 
the statues, and making tocal points ot con 
trast to the red. 

Miss Criste arranged other contrasting 
settings for Russek’s windows, using black 
with sharp white accents. Inspired by the 
current Broadway success “My Fair Lady,’ 
white details were painted on the black 
walls Mannequins wore black costumes 
with white accent details, while a centered 
mannequin wore the contrasting white. (Not 
illustrated) 

(gene Moore, display director tor Bonwit 
Teller, used an unusual device in creating 
an interesting set of displays. Instead of 
using customary props, Mr. Moore put all 
the decor against the window glass, cover 


—Upper left, by Olene Criste, Russek's 

Directly above, by Gene Moore, Bonwit Teller 

.. » Center by Tom Lee, Delman's . . . At the 

left, by Tony Hanson, Bloomingdale's . . . (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City) — 
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By CLARA BALDWIN 


ing the entire face ot the glass inside the 
window with a screen of white outline 
bricks The eftect was that (>I looking 
through a transparent brick wall, with the 
principal solid part that of the mortar 
holding the bricks together, except tor an 
isolated brick here and there which was 
filled in by a filmy paper Vines trailed 
down the brick screen inside the window. 
lraming the mannequin posed tarther back 
in the window area 

The floor was strewn with white papet 
chips. The back wall was a _ blued-gray 
lighted with blue Copies ot Harpers 
Bazaar lay on the floor near the screen, 
pointing up the legend which read: “Bon 
wits held of flowers stemming trom the 
fresh-cut collection in our Designers Salon, 
Sixth Floor this by Ben Reig as teatured 
editorially in the April issue of Harper's 
Bazaar.’ One of the magazines lay open 
to show the article and accompanying illus 
tration The mannequin in the window 
wore the featured costume, a flower print 
dress large red, pink, and yellow roses 
on a white field. In her hair were large 
pink and yellow roses to match those on 
the dress Her shoes were red, and her 
gloves were white. Long brilliant earrings 
dangled trom her ears. 

Tom Lee, who handles display tor Del 
man, adhered to the actual state of things 
at this time of year by using raindrops as the 
key props for a group of displays. Elon 
gated crystal drops were suspended through 
the window areas as though pelting down 
onto the featured shoes below. Pennant- 
shaped banners pointed down trom the back 
ceiling onto contrasting mats on the win 
dow floor below. In the window shown, 
two black pennants pointed to fhelds ot a 


[Please turn to page 119] 


—Directly above, by Sidney Ring, Saks-Fifth 

Avenue .. . Upper right, by Paul Vogler, 

Lord & Taylor . . . Center, by John Liles, 

Franklin Simon ... At the right, by Louis 
Villela, Altman's— 
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by Flee ehring 


Display Designer and Consultant 
New York 


Iwo central units with accompanying tigures 
make up this cool cotton and seersucker display, 
[he country well ang tree may be constructed of 
yalipoara. Paper resembling stone iS easily OD 
fainabie and con be used to give a stone ettect to 
the well Water pail and patches of grass broken 
ip with irrequiar tlagstones may be added. Copy 


ard is tlanked against the well 





(One central unit with ac: ympanying tigures 


Ted in this sun ona peas n suit display, The rie 


ments are so arranged as to iead the eye no 
ircuiar movement towora the Oopy cara The 
priant yellow sun can oe fashioned trom sculptured 
paper ang desianed tO jive gn amusing ettect. 


lhe streamer betore the caption Love Thot 


n the tloor of the window 





P, romotions 












un Lorae ompnorero mg py Cora are snown 





ee OM ne ee mee t a 





This summer slacks display consists of a compo 


sition of elements forming a well-balanced ar 
rangement. Against a picket fence background 
half-forms with slacks are pleasingly arranged ono 
sloping plattorm of rough planks. Food basket 
tennis racket, etc. suggest the various activities in 
which slacks play a large part. An assortment ot 
slacks is shown together with appropriate shirts and 


yccessories TO comolete the ensemble. 








DISPLAY WORLD 


COMING UP 


The winagow nsist yy? Three units One enter 


unit ond two side units which direct the eve to the 


center. It is a displ Ny of ol and comftortabie 
summer smirts. p é ket ten e and ft qaure with tan 
may De utouts. Shirts ye arranged ina sy 
formation leading toward the copy card in the 
tront of the window Copy on the tan reads 


C ie) OH ry } Ry ma Name! Shirt 











Gong Places e<, 


This men S summer sportswear display CONS sts 
>t several elements in a pleasing arrangement. The 


Jisplay is designed for a corner window. It rep 
a. 


represents a roadside billboard which serves to \ | | ) 

r } . i " 

trame the elements within. The branches of o i 
. . . 7 2. * p! ” : 

tree hanging Over the mer handise live } reeling ‘ a ns 


of coolness to the di play. 





-? yir ’ Tie ‘ea jaTTa eer , ) t if ruoTre rr 


WSpiay msistinag of three units nicely arranged 


lwo >i poart Al ode! », Ore mounted QQQ ns? the DOC 


pane! in tront of tne DUNG 15 o riser uni? with Tw 

gispioy levels Mens white snoes are shown on the 

riser? ng j taw f The TOO? sy The WIiNGOW ( rive 

yr Tw rie mranoeqg yr Tne riser 100 nteresct fa 
f+ >’ 5 r? ennant 1? The @t? 
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Modern Living Keynotes 


Rich's has brought its store up-to-date by creating the environ- 


ment and expressing the mood of modern living, in spirit 


as well as fact. 


This spirit is skillfully conveyed in depart- 


ment settings that look livable because they display mer- 


chandise in a manner that invites customer participation. 


truly modern store is essentially a con 

cept \ modern concept brings a 

store up-to-date as surely as it builds 

an actual new stor lhe age of the edi 
fice is incidental to the successtul expres 
sion of the modern concept, and this ts 


evident m the modernization 
\tlanta 


brought its 


abundantly 
of Richs in 
Rich s nas store up-to date 
by creating the environment and expressing 
the mood of modern living, in spirit as well 
Dhis skillfully 
in department look 
cause they display merchandise in a mannet 


that 


as tact spirit is conveyed 


settings that livable be 


invites customer participation 


ad 


Chis participating approach is evident in 
the kitchen 
mediately 


department where, as you im 


perceive, the arrangement is so 
immedi 
She finds her 
self sort of playing house in a kitchen that 
there kitchen 
therefore, a popular candidate 


completely realistic, the customer 


ately enters into the display 
then and hecomes her dream 
and 1s, 
for becoming her real kitchen. This display 
sells modern living and thats what custom 
ers want. Here is a complete kitchen that 
with casual 
scattering ot familiar to 
the customer and make her tee! at home 


touch of genius that 


looks ready to swing into action, 
utensils that are 


Displays with the 


Up-To-Date 


invites Customer participation are elsewhere 


in the new Rich's. such as the pitt depart 


which deserves a few words of men 
Here 


sional tables, room separators, cabinets, and 
decorative wall treatments people liv 


merit, 


tion display fixtures are the occa 
with 

displaying merchandise that belongs on 
them. Accessories for outdoor living make 


the visual transition from indoors to out 
doors by the simple introduction of red 
brick planters at floor filled 


growing plants. Display -boxes are 


level. with 


shadow 


lined with brick and show barbecue acces 
sorties with conviction. Everything displayed 
in these shadow-boxes assumes authority 


and the customer immediately sees the 1n- 
tended relationship 
She can also pick up the king-size salt and 
pepper shakers, heft the skillet, and 
print tablecloth. There 
touch” real or 


with outdoor living 
nngetr 
the gay are no 
“Do not 
in up-to-date 


ticipation. 


imaginary, 
invite par- 


signs, 
Rich's. Displays 


Authenticity is achieved in all display 


DISPLAY WORLD 


Rich's Of Atlanta 


presentation. If, for 


instance, the lettering 
of the sign saying “Americana’ was marked 
out im this furniture depart 
ment, you would still know at a glan e that 
Americana unmistakably con 
veyed by the Early American sign painter's 
delight in the 


view ot the 
here 1s 


hand with pointing finger, 
the mural depicting a cigar store Indian, and 
Hall handbill on a hitching post 
The red and white tablecloth check curtains 


and barn 


the Lown 


mousing on the background 


wall belong there, too 


cats 


In the rug department comfortable living 


is sold, as well as floor coverings. In this 
hooked 


customer 
The unusual and refreshing 


room-accessorized rug department, 
rugs are coordinated to put the 
right at home. 
use of room accessories for display hangs a 
rocker on the wall as a natural companion 
piece to a scatter rug 
of comtort for sale. A banister post inte- 
grates the character oi carpeting im an eye 
Then a lighted lamp 
adds a welcome glow to rug color and pat 


visualizing an Oasis 


level wall display 
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tern in another wall display. lhe period 
association of hooked rugs ts illuminated 
by the drop ceiling light that reflects the 
genesis of the merchandise This depart 
ment, by virtue of participating display 


| II 
And right 
tribute to 


Rich's 


home-making 
added 


qT display s al 


here must be another 
the triendly 


Bringing the 


spirit 
rug department to Iile 
is surely an accomplishment but dome 
the same tor a bedding department ts new 


Rich's does it by “warming up’ and reducing 


the expanse of empty vertical space between 
floor and ceiling 
How? With a multiple-duty black tron 


structure running the tull length of the row 
of displayed box springs and mattresses on 
uprights of this 
projecting frames tor sign cards giving ta 


legs lhe structure Nave 
tual information and price; an extension at 
the top extends forward to accommodate a 
swag canopy of pink tabric over each ind: 
vidual bedding display, merging and soften 
ing the effect from floor to ceiling. Maker 





—Upper left, opposite page, the complete 
model kitchen .. . Upper right, the Americana 
section of the furniture department ; 
Lower left, part of the hooked rug department 

Lower right, o view of the ready-to-wear 
division . . . On this page, the ready-to-wear 
area of the Boutique Shop .. . Center, white 
channel iron separators provide a display 
space for clocks near the jewelry department 
. . « Below, night curtains are concealed behind 
@ narrow door during the day and released at 
night {All photographs by courtesy of 
Retail Reporting Bureau, New York City)— 


names are suspended under the canopies 


lettered on oval plaques lhe final function 
at the 


structure is employed to support spot 


lights tilted on sloping arms to focus light 
on each display 
Fashion departments at up-to date Kich's 


invite the customer to participate in the 
mood ot the 
Shop, lit 


French 


merchandise Lhe Boutique 


mstance, creates an iitimate 


atmosphere in several ways lor 


msatance. the entrance corridor uses close 


ly spaced showcases © 


street 


hopping 
showcases are the 


projecting 
suggest a “window 
lL hese 
ting tor display of 


given 


Sccti¢ 


small pertect ect 


luxury accessories. each 


separat jewel case clarity and ap 


peal 1 he ACCCSsSSOTICS 


section ci thie shop 


elevates showcases simulated 
wall krench 


window architectural detail surmounting the 


against 
VW ith 


WTtay 


stone panels shuttered 


showcases that shed lighting on the French 
Riveria mural backgrounds done im _ tull 
| Please furn t0 page 00 | 


By IRENE MILLER 
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HIC AG display directors conjured 
up summer weather and out-of-doors 
atmosphere to titillate many of the 
buying urges that spring brings on hey 
used such props as bales of cotton, ram 
drops, and flowers to sell everything trom 
furniture to tashions 
Marshall Field & Co. dedicated an entire 
week as “Daffodil Week.” Caretully and 
thoroughly planned in advance, Field's 


ie, 


commissioned 
fiy in 900,000 flowers from the Puyallup Val 


ley 


some 30 to 40 million grown each spring 
Some 600,000 of these were put into displays 
all ove 
to customers 


ments for 


pals 


’ 
£ 
. = 


Chicago Display Looks Ahead 


By RICHARD DAY 


Festival in Tacoma. 


the vast store. 


_ ae 
F eeaitll 


ated IN 








Fiying 


to see the displays, 
and the other 200,000 were used as replace- 
those that 
An mteresting “Daffodil Week” sidelight 


who came 





was the quickness with which some of 
Field's customers pointed out that the flow 
ers were not daffodils at all they were 
jonquils. As near as we could discover the 
flowers were really jonquils, but whether 
the blossoms were daffodils or jonquils, the 
store-wide display was a huge success 
thanks to the expert way in which it was 
handled 

[The theme for this Field’s window was 
taken from that tune the late Al Jolson 
made so popular, “April Showers.” The 
rainwear and umbrellas were all a pale yel 
low in keeping with the jonquil color 
Accessories on the mannequins were black 
The frame and background for the window 
were yellow. A planter shelf was made ot 
wood and fastened to the back wall with 
angle brackets: this was faced with Mason 
ite sawed in scallops and painted yellow 
Potted flowers were placed on the shelf and 
others were about the floor to help carry 
out the “Daffodil Week” theme. The trees 
at the rear were real ones with composition 
cutouts painted and wired onto the branches 
as leaf masses. The trees and leaves were 
yellow. Suspended from the ceiling were 
threads hung in corkscrews simulating fall 
ing raindrops, and on the floor lay artificial 
violets after the tune’s lyrics, “It's raining 
violets.” In the center, on the floor, was a 
sign simulating a large flower made with 
a scalloped circle of hardboard about 2 feet 
across laid on a tree branch for a stem 
with two hardboard “leaves” below. The 
sign further carried out the lyrics of “April 
Showers” with “Whenever April showers 
come along. 


Field's most outstanding display tor this 


—The three displays pictured on this page are 
from Marshall Field & Co., all part of a store- 
wide “Daffodil Week" promotion— 
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—At the extreme right, by Corl Jomes., 

Mandel Brothers . . . Immediate right, by 

Shirley Kalvelage, Lytton's, under the direc- 

tion of Robert Busse . . . Center, by Clement 

Bradley, Carson Pirie Scott & Co. . . . Below 
by Jack Boghosse, Goldblatt's— 


promotion was its huge northeast corner 
window. It was done in an tmdoor-out 
door theme, displaying both types of furni 
ture. What caught the eye immediately 
was the impeccable workmanship through 
out, even to the finest detail The Randolph 
street side of the display showed the home 
setting as it would appear trom inside the 
house looking out The Wabash avenu 
window showed how the home would look 
from the patio looking in The photograph 
shows the inside view. The outdoor setting 
with its living manzanita tree can be seen 
at the upper left through simulated floor-to 
ceiling windows 

Floor and wall colors for the inside setting 
were pale yellow, matching the jonquils 
The table and chairs were dark, teak-fin 





ished rattan on a light beige rug. On the 
table were pale pink mats and pale yellow 
plates with brass candlesticks and an agate 
fruit bowl. The backdrop in this setting 
was rich looking tortoise shell paper carried 
down to wainscot height in three vari-sized 
panels. Below that, to the floor, was hort 
zontal 4-inch tongue and groove paneling 
with a blonde hand-rubbed finish Gold 
and brown draperies at the right were spe 
cially made for the display, as were striped, 
roll-down shades at the left \ sign read, 
“Gracious Dining Indoors.’ 


[he outside setting was called, “Gracious 
Living Outdoors,” and displayed simulated 
wrought iron patio furniture made ot cast 
aluminum and finished a rich cream color 
Brown stained fir planks set vertically made 
a fence which had a real gate placed in 
front of the window entrance, providing 
easy access to the display. Two-inch thick 
fir planks with tapered ends were notched 
over a center plank above the pull-down 
shades to give the feeling of root beams in 
a modern house. Four beams projected over 


JUNE, 17396 








the imside setting while another tour ex 
tended out over the patio setting Lhe en 
tire beam arrangement balanced over the 
centet lt was apparent that a great deal 
of time, effort, and expense went into thi 
display, but it paid off handsomely m stop 
pitti: power, 

“Young Buds Bloom tor Graduation,’ was 
the title of another corner window display 
at kield's \ shaggy dog held the an 
nouncement im his mouth. Colors were pale 
yellow, agam im keeping with “Daffodil 
Week The green grass on the floor and 
green trees m the background provided 
accent (rushed stone was spread ior a 
light, outdoor atmosphere. The pony and 
authentic wicker cart contributed stopping 
power to the window. Jonquils were dis 
tributed about the window, placed in_ the 
pony cart, and on steps at the right. There 
was a ribboned diploma tor each graduate 

(arl James came up with an impressive 
series of fashion displays tor Mandel 
Brothers, using a Sistine blue theme All 


[Please turn to page 100] 
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Easily Adapted Ideas For The 
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YE-CATCHING motion always adds 


considerably more to most displays and 


this sketch shows how it can be used 
im a feature display of ladies’ bathing suits 
The large panel at the left can be built 


of a sheet of wallboard mounted on a 
l-by-2-inch wood frame. 

The waves are also cut out of 
and are supported in an upright 
with blocks of woed. 

Both the panel and waves are brought 
forward away from the back of the window 
so as to permit the installation of a vertical 
electric turntable. 

Attach a suitable size disc of plywood to 
the face of the turntable and fasten the 
wallboard diving girl figure to it. 

li the turntable is installed at the proper 
height off the floor, there will be enough 
room tor the figure to clear the floor as it 
slowly rotates. 

Paint the disc in a pale blue to match the 
blue used in the window background, so 
that a minimum of the disc will be notice- 
able as it rotates the brightly colored figure. 

The dotted lines show how half of the ro- 
tating disc is hidden behind the panel. The 
bathing beauty appears to be diving into the 
waves below. 


out 


wallboard 
position 


Paint the palm tree on the panel or use 
cut out of wallboard and painted in 
realistic colors. Nail small blocks of wood 
to the back of the tree trunk, so when it is 
attached to the panel it will present a three- 
dimensional effect. 

A suitable mannequin can be displayed on 
the half-round vacation 
wear to tie in with the bathing suits. An- 
other figure wearing a bright colored bathing 
suit can be displayed on the other 
platiorm, 

Sand, plus some colored pebbles for the 
floor, will complete the display 


one 


base, dressed in 


base 


(B) This useful bathing suit displayer can 
be built easily out of scrap pieces of 
hoard with the life preserver 
your local display jobber 


pine 
bought Irom 

The small eye-catching sailor can be cut 
out of heavy card or wallboard and will at 
tract the eye and lead attention to the bath 
" stands. This 
a counter top display 


ing suits displayed on the “I 
unit used for 
or in a window; 
played on both sides 
When a 


wide sale it is always 


can be 


note how suits can be dis 


(C) store 18 operating a store 
a good idea to install 
a special window to inform all the people 
passing by of the important event 

This sketch suggests a novel display with 
two side panels used to hold the showcards 
quoting details of the event 

Paint all the dashing 
the sale, on the center panel or tor 
effect cut them out of wallboard 
in bright poster colors 
pended from the 
will be in an upright position 

Lights in back of the 
increase the effectiveness of the display 


women, inside to 
extra 
and paint 
They can be sus 
ceiling $80 


window they 


cutout figures will 

The two side panels can be covered with 
paper bearing a Scotch plaid design, as this 
will tie in with the general sale theme. |! 
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Smaller Store By JIM KILEY 


remember once organizing a very successtul 
for which we used the Scotch 
theme throughout the entire store and in 
newspaper advertising. We had cutouts like 
the ones shown attached to all the columns, 


sale savings 


above the entrances and on ledges; pretty 
girls dressed im rented Scots outfits were 
at all the entrance doors to hand out the 


list of “thrifty savings.” 


Pioneer Sponsors Contests 
For Father's Day 


Ninety-four prizes totalling more than $1,500 
and including U. S. Savings Bonds, Polaroid 
Land cameras, and RCA portable radios, are 
being offered in two contests sponsored by 
Pioneer Suspender Company, Philadelphia, in 
connection with Father's Day. 
to all retailers. One contest is for the 
window display featuring Pioneer Father's 
Day merchandise, and the other is for the best 
over-all promotion of the same theme 

Entry requirements are simple. For the 
display contest, the window must include a 
representative display of Pioneer accessories 
and a prominently placed sign reading: “look 
What's Cookin’ for Dad— Gifts by Pioneer, 
the mark of a man.” An 8- by 10-inch glossy 
photograph of the window should be sent to 
the company, Department RJR, Box 7619, 
Philadelphia 1, post-marked later than 
July 15. 

In the over-all promotion contest, the win 
dow photograph must be accompanied by in 
formation covering the scope of the promo 


They are open 


hest 


not 


tion, including such material as newspaper 
tear-sheets, radio scripts, and the like A 
large number of promotional aids can be 


obtained from Pioneer, including a gift barbe 
cue display consisting of a full-size barbecue 
wagon and four life-size full color 
window streamers, etc. 


cut-outs, 


Contest judges are Oscar k.. Schoeffler, fash 
ion editor of Esquire; Harry Riemer, editor, 
Perkins Bailey, fashion 
editor of Look; Bert Bachrach, fashion writer, 
and Rk. CC. Kash, editor, DISPLAY WORLD 


Saks-Fifth Avenue 
Reassigns Ring 

Sidney King, long-time display director for 
Saks-kifth Avenue, New York City, is leaving 
that position in order to serve as 


Daily News Record; 


supervisor 
of display for the various Saks stores across 
the The 
has not been divulged at this time, nor has his 


country. exact nature of his work 


successor been named. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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GP-470--111. Single Face 47” Dia. Twinkling 
Wreath. Holly leaves of reath molded i 


retail screened nm two-tone wreet wit! 


embossed red berrme Ww th : tres rec 
plastic bow attached For animation, eight 
(y red lamps are mounted on the face 


that a Ti’ ndependenttly t¢ wive etlect cv 


twinkling lights A) watts overall back 
lighting 
Std. Pkg. 1 List Price-—-$52.30 eu. 


GP-144—-l1ll, Single Face 144” Tall Candle. 


f andie portion «of red plasti flare tip of 


white and yell “ candle hase consisting 
af molded read how green holly, wreatt 
th red herries and white pedestal lilw 


mination trom tip to tip provided by means 
ofa eries of incandescent lamps interie 
mounted witl hand holes in bach \ 


giant IZ foot colortul lighting unit designed 





lilumination trom tip to tip is provided by 
means of a series of incandescent lamps 
nterior mounted, with hand holes in bach 
(A) watte 


std. Pkg. 1 List Price-—-$42.9 ea. 








GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST., P. O. BOX 747, MARION, IND., PHONE: 4870 
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West Coest Office — 2398 California Ave., Long Beach 6, Calif., Phone Garfield 4-1710 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 


eapectaliy tor building tronte ~) watt 

std. Pkg. 1 List Price—$67.50 ea. hor 
that 
tures 
telove 

GP-9508--Ill. Single Face 8 Ft. Tall Candle. enter 

\ new # toot tall version of the popular ellow 

(,?.144 Candle identical in Appearance “ta 








GP-#0S—lll. Single Face 69” high Choir Singers. 
popularity an appealing trio of children 
appear to be actually singing The relief tea 


this life-size group depict red, green and 


robes: black bows and wavy tresses, with the 
fwure holding the staffs of the two green 
lanterne “4! watte« 


List Price-—$40.00 ea. 





GP-5108--1ll. Single Face 51” Santa GP-5108-5208-4—-l1ll. Single Face Santa Sleigh and 4 Reindeer Set. applica GP-5208—-Ill. Single Face 50” Rein- 
Sleigh , polls Santa with toy tion of one GP-510S and tour GP-5208. Length 25 to 35 teet, depending upon deer. \ leaping life-size deer 
pack in sleigh, sereened in 7 colores spacing. These big, bright, beautiful lighting units, when evenly spaced t Screened in natural color and de 
Sleigh is decorated with gold run existing guy wire, will provide a light-weight, expansive display. Ideal for orated with red harness, gold sleigh 
ners, red hody, and green lining building front, marquee, roof top, lawn or store use. Each unit furnished com bells and green blanket. Ideal for 
1m) watts pletely assembled and equipped with lamps, cord set and Dee rings tor mount use in mult'nles on lawn or build 
ing Included with cisplay: 10 vards of ) metal /plastic garland tor reins plus ng tront. 180 watts 
std. Pkg List Price-—$25.00 ea. 5S outlet wiring circuit Faces right onls “Ni watte List Price-—$125.00 set Std. Pkg. ! List Price—$23.75 €a. 








FREE! Send For Your Copy 


Cat. No. 56—-Illuminated Outdoor Plastic Christ- 
mas Decorations (57 big, bright lighting 
units) 

GP659—17 x 22 Brochure—Outdoor Christmas 
Decorations (26 big units—in four colors) 
GP645-6—22 x 35 Brochure — Christmas Lawn 

Scenes 


JOBBER INQUIRIES INVITED 








DISPLAY WORLD 






ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS —- BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 


































GP-400S--lll. Single Face 48° Dia. Five 


GP-390S-—-lil. Single Face Candle Wreath Point Star. Molded white translucent sta 
WW lia Wreath portion screened in tw that has« points and 50 facets i) watt 
tone wreen with red berries Relet molded Std. Pke List Price—$19.75 ea 


candle group screened in bright red an 
vellow i) watts 


Std. Pkg. |! List Price—$22.%0 ea. 





GP.9008S--lil. Single Face Giant 8 Ft, 
Candy Cane. lLiuge molded Right Hand 
Lett Hand Candy, { ane molded in 


three dimensions Stripes mma how 
creened in bright red, trimmed with 
vreenr leave ined Me id sletoh heli«a 1} 
uminated trom tify tiy 14) watt 


Ti 
f(Specity te Right lHiand ah tert lett 
liane { ane.) 


te Phe. | List Price $52.50 ea 





= ‘ 





GP-300S--Ill. Single Face 52” high Roof 
Top Santa. A brilliant life-size unit, ideal 


for root top or lawn The colorful Santa 
with his bag of toys tells an age old stor, 
for children 1) watts \ 
Std. Pkg. | List Price--$22.90 ea. , 





GP-72-— Ill. Single Face 72° Twinkling 
Christmas Tree. A hig. brilliant six foot 


animated tree tor street, marquee, building 





front or lawn Tree portion screened it 

two-tone green, with snow- white base and 

colortul giit packages For animation 

twelve CY lamps are mounted on tace 

that blink independently to give effect of GP-408--Ill. Single Face 64° high Giant 
GP-3908 - Ii}. Single Face Giant Santa twinkling lights Molded reflectors in Santa. \ bia colortul lighting unit ideal 
Face. oy Dia. Santa projects out in bol matching color surround each lamp te lor terrace or lawn Sauta | in action 
relief from a blue outline panel, trimmed magnify the colortul twinkling action of here with } toy pack and he tras Hell 
in bright red and flesh color 0) watts the display. 240 watts overall backlighting in hand 10) watts 
Std. Pkg. | Pist Price—-$22.%0 ea. Std. Pkg. |! List Price—$§67.50 ea. Std. Pkg List Price-$27.50 ea 





GENERAL PLASTICS CORPORATION 


P. O. Box 747 1400 NORTH WASHINGTON STREET @ MARION, IND. Phone 4870 
WEST COAST OFFICE: 2398 CALIFORNIA AVENUE, LONG BEACH 6, CALIFORNIA — PHONE GARFIELD 4-1710 
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—Ellyn Robins showed how to put motion 
in promotion at the Point-of-Purchase 
Advertising Institute's annual Symposium 
and Exhibit, held in New York City in 
April. The flying soucer hot on her 
Tition tresses was rotated by a battery- 
powered “Vue-More” turntable— 


—Fishing from the launch ‘Boerracuda’ 

oat Acapulco, James Nesbit landed this 

sailfish — 116 pounds, 8 feet 9 inches 

long. Nesbit is head of Nesbit Indus- 
tries, Inc., Chicago— 


Photographs for this page are 
always welcome, the more in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 


—When George Silvestri 

(left), Silvestri Art Mfg. 

Company, Chicago, was in 

Evrope recently he visited f , ~—Dana O'Clare has been 

the showroom of Wing's : A! p named executive assistant 

Succes, Rotterdam, and is % : to Helen Wells, director 

here seen in conversation of store design and display 

with A. Van Hevuten, one at Bloomingdale's, New 

of the managers of the . i York City. O'Clare was 

display materials firm— director of window display 
at Lord & Taylor's for 12 
years, and since 1947 
operated his own display 
consultant service as Dana 


O'Clere, Inc.— 


~—A hint of the important season to come is 

given by this picture of Wallace J. Bronner, 

Bronner Display & Sign Advertising, Franker- 

muth, Mich., as he stands in his showroom. 

The ten-year-old firm recently completed 
new heodquorters in that city— 


—Soam L. Kaye, |. D. Company, New York 

City, proudly holds the loving cup presented 

his firm for its top award display at the 

Philadelphia Candy Show. It is the sixth 

consecutive time the |. D. Company has 
carried of the honor— 



























*THE GRAND BALLROOM, NEW YORK TRADE SHOW BLDG. 
NADI SHOW JUNE 23rd — 27th 

Darling's superb new “Mayfair” ladies and handsome new 
“Spritely Kids” mannequins will make their debuts... accom- 
panied by Darling's latest forms, newest metal and plastic dis- 
play fixtures, flexible Vizupoles and recent additions to the sen- 
sational Vizusell merchandising system. Discuss your particular 
display requirements with our experienced, friendly staff. 


VISIT DARLING'S PERMANENT SHOWROOM 
—— 












Inspect America’s largest, most complete showing of display 
and merchandising equipment... 7th floor, Marbridge Bldg., 


directly across from Macy's on West 34th Street. 





MAIN OFFICE—BRONSON, MICHIGAN 


eee AES ist NEW YORK CHICAGO LOS ANGELES 
Distributors in All Principal Cities 47 W. 34th St 222 W. Adams % 1828 5. Flower & 


Cameron Meindeoo, id, 490 Adelaide % W., Terente 28, Ontarie 


The World’s Largest Manufacturer of Merchandising and Display Equipment 
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Display Here An 


skilltully 
Vise hel. 


fone im 


HOTO-BLOWUPS were used 
im the first 
Kauthot, Wurzburg 


display, by rich 
(,ermany 
the foreground is of a photographer, appat 
ently shooting three figures posed betore a 
blowup Ola street scene 

‘ 


Kt the right 1s an unusual display 
by Kichard Crookston, South last Furniture 


uppe | 


(ompany, Salt Lake City, teaturing “lTrade 


Wind 


tive window 


furniture \s a note ot witerest,. 


contains three yards of white 
floor: the name “Trade Winds” 


was written im the sand, and into the letters 


and on the 


Was poured dry powder paint in a shade of 


turquoise hylan | hye palm trees were 


painted on the glass im white showcard 


paint and the 
eflective 


whol display proved quite 


\. van Hollander, director of 
(,imbels, Philadelphia, came up with a way 
to tie 
and Prince 
on any commercial hook-ups with the event 


Hie had a 


Paris contact the 


display 


in with the wedding of Grace Kelly 
Rainier despite the prohibition 
representative trom the Gimbels 
office in Monacoan Com 
Information and obtain 
“Salute to 


spot on the 


missary of permis 
M ona O° a» a 
Riviera. Orth 


cials of the principality even asked tor pho 


sion tor a visual 


famous resort 
tographs of the display 

The 
high-trathe corner 
Market streets It 
sembling the 


location of the 
Ninth and 


featured mannequins re 


window at 
wedding principals, 


male sash, and both hg 


Surround 


wearing a royal 


ures standing under a canopy 


od 


display was in the 


with the 


ing the mannequins were photographs taken 
in Monaco and tiny dolls dressed in the unt- 
Monacoan soldiers 

Inside the Van Hollander 
series of posters tying in with Miss Kelly's 


forms of 
store, used a 
picture, “The Swan.” 
Directly 
Harold McLaren, The Bon 
one of a series of six featuring tweeds 
Not pictured is another display by Rich 
ard Crookston a traditional Faster win- 
created in the stores display depart- 
ment. Back of a stone wall were four small 
children gathering Easter eggs A little 
girl in a swing moved back and forth, and 
wall sat a large figure of Humpty 
rocking to and tro 


display used by 
Marche, Seattle 


above 18 a 


dow 


on the 
Dumpty 


—Upper left, by Erich Pischel . . . Upper right, 

by Richard Crookston At the left, by A. 

Von Hollander . . . Directly above, by Harold 
McLoren— 
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A PAIR OF CUNNING LITTLE KIDS—IMPORTED—H 
DETAILS — ADJUSTABLE POSITIONS — RED VELVET COSTUMES — SOLD ON 
AN EXCLUSIVE REGISTERED BASIS — PREVIEWED MARKET WEEK IN N.Y. 


ADLER-JONES COMPANY © 


521 SOUTH WABASH AVENUE, CHICAGO 5, ILLINOIS 





Sweater Displays 


[he knack of German displaymen of giving the semblance of 
animation to inanimate objects is well illustrated in this group 
of sweater displays 

First is a window by Hermann Schlipphacke, The Kauthot, 
(ologne, in which a Centigrade thermometer is the principal 
property with each sweater holding in its outstretched hand a 
real thermometer to indicate the need for warm apparel as cooler 
weather approaches 

\t the upper right ts a display by Hans Burghardt, Kauthof, 
Dusseidort. The background is composed of thin strips of bam- 
boo made into a fence. Each sweater form rests on a flat wicker 
basket filled with shredded paper and fruit. 

In the center illustration is seen a window by J. Musolf, 
(Cramer & Meerman, Essen. The central figure is a head and 
bust caretully wrapped with string, and the same technique its 
used tor the large stylized flowers and stem. 

\n unusual displayer is used in the display at the lower left, 
by Waldemar Werner, Kauthot-Hohestrasse, Cologne The 
wire rods support platiorms tor the torms, with the semblance 
of a canopy at the top In the center stand two hand painted 
cutouts 

Also by Waldemar Werner is the window pictured direétly 
below, the merchandise being imported Italian sweaters. Here 
again a hand-painted cutout is used for added interest 
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Four Unusual Display Treatments 


MAGINATION 


chal 


successtul 


and tantasy ww 


windows are creating 
business iF) out 
Diehl. 
& Kauimann, San Francisco, m speaking of 
thie hirst 


store. comments 


timer ¢ display director, Sommer 


display pictured. “Children = are 


poor window them one store 


shoppers boyy 


front resembles another lhere Ate end 


less, tiresome windows and displays of met 
the child's 


them to a store win 


chandise, with nothing to occupy 
but take 


low that 3 dressed up m 


imagination 


colot s¢ hemes 


that are joytul, testive, and exciting a 


fore in the mood 


that displays merchandise 
Ot Tantasy and that is the 


A it] \\ hen af 


‘io them. wm means 


plac e children 


love window spells pleasure 
window 
better 


theory 


cas) shopping 


for the business to the 
installed 
windows 


fourth Hoor 


parents and 
With this 


at oO a 
W devote thi 


tor in mind, | 


series of such 


entire 


58 


children's shoes [he idea first came to me 
‘Old Woman Who 
with all her children shown as bare 
But | decided the Old Woman should 
likeable that her 


weal bought at 


of using the 
Shoe. 
Toot 


Lived in a 


children 
Sommer & 
caretul designing of figures 


he a and 


person 
would shoes 
Kauitmann. By 
and shoe, selecting cheerful colors, and hay 
ing a local display firm do the papier mache 
work, the finished window proved again that 
the language of vision can win selling battles 
and bring people into ones store.” 

The 
and other toodstufis was by 
Kauthot, Franktort, 
use of blowup cutouts on three planes tor 
depth and 

Another 
blowup cutouts is seen im the display at the 
Hians Sittard, Kauthot, 
(,ermany Here a blowup is 


‘ heeses 
Richter ; 
makes 


display of imported Italian 
Heinz 
(sermany, and 
realism 

example of the skilltul use of 
lower lett hy 


Darmeatadt. 


used tor the background; at the right, close 
to the glass, is a large blowup of a feminine 
figure holding scarfs. Individual cutouts 
of women’s heads at the left display scarfs 
in a natural manner 

Russell C. Kehrt, Jenny's, Cincinnati, used 
the display at the lower right to usher in 
autumn. A large gold and copper ear of 
corn came to lite as a lady wearing a moss 
green hat. A crow perched on an upraised 
Cornstalks, 
gilded 
sprayed 


arm 
and 


a papier mache pumpkin, 
feet 

draped 
the top of the display and down one side 
falling in soft folds on the floor: this tormed 
an interesting background tor a dark brown 
mink stole and a green evening bag. Other 
accessories were jewels, and a gold 
purse An old-fashioned lantern, 
copper-sprayed and hanging above the corn 
lady, cast a subdued light on the 


corn lay at het 
chicken 


{ opper- 


wire Was acToss 


shoes, 


headed 


setting 


DISPLAY WORLD 





ae 


STIPPLE FESTIVAL . NUBWEAVE FESTIVAL WHEAT PESTIVAL = 


a ae ne rn ee 


| 
| 





Presentations 


for 


METALLIC WEAVE FOLIAGE 
(Texturé-Tone) (Texture Tene? 
Le OY 


Be - im 
; i 


oe 


@ Raised Texture-Tone Designs on Fall 


Colored Grounds 


@ Gold Festival Spatter On All Back- 
ground and Flooring Papers 


@ Plain and Gold Mixed Fairlawn 
Paper and Cloth 


STRATA Orick 
(Rott owt! Teck up!) 


Now availiable at your distributor or jobber 


Our 
All New 
Xmas Line 
Will Be 
Shown 
in Room 401 
at the 
N.A.D.1. 
June 
Market Week 


tele, i me FT. 
eroar in | Bla lilae 
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Fruit Of The Looms Displays 


Tailor Sel-Service To Stores 


recent research project by dul’ont shows 


that the average Nopper Passes through a self 
ervice department stocked with pre-packaged 


; 


merchandis ii pet cetit less tirvie traf 


‘rh a regular service department, yet she 


Trrous 
iO per cent more 

thease NOTE 

Mills ¢ 


cj thy Loom } itie 


tatistics like enoug! to con 


mce Diamond orporation, producers 


of “bh runt Nylons,” that sales 


hosiery departments would benefit trom 


modern merchandising techniques that en 


courage customers to make their own selec 


tion \ program of pre-packaging combined 
was clearly called 


liamond called 


vith self-service displays 


Too and ior it development, 


i if display house and l_assiter f orporation, 
New York packaging designers and specialists 
mn thn coordination of soft goods pre-pat kag 


ing with self-service displays 
ihe result is a self 
and aA tle xible 


illows store 


selling package design 


program otf display which 


complete treedom in adapting 


the degree of self-selection to their own type 


of operation Through coordination of the 


package with imterchangeable display units, 


maximum effectiveness is achieved because the 
displays are specially designed to enhance the 


packages (and vice-versa), and an unlimited 
number of variations is possible, depending on 
and merchandis 


the store's physical facilities 


iti? pol ics 


lhe following are the units developed for 


fruit of the Loom’s” self-selection program 


(1) The package Vrinted m black, gold, 


and white on cellophane, it displays the famuil 
lar trademark prominently and provides ex 
cellent product visibility. A wide cleats 
front of 


markings on the 


on the the package shows transter 
welt of the stocking, giving 
the customer size, color and construction at a 
A “Length-O-Matic” hosiery feature, 


which indicates the exact length of the stock. 


yw lar ie 


ing, has been incorporated on the front of the 
Another 
panel in the upper left hand corner of the bag, 
imprinted with style construction and duPont’'s 


ackage innovation is a colored 
} 


new “end use” (dress sheers, walking sheers, 


etc, } \ 


for stretch stockings with an imprinted tape 


special version has been designed 


measure to indicate the custom fit features of 
this construction. The packages are tactory 


sealed to elummate damage and assure the 


purchaser ota pertect pat of nylons 
(2) | hye 
of this self-standing unit holds 30 doz 


floor display The open display 
portion 
«Tl pat kaged pairs of “Fruit of the Loom Fine 
Nylons.” tach of four vertical rows contains 


one color of one style, with each of the sizes 


im a separate compartment to facilitate self 


election The entire display only 
across by 18 


widest point, is 4 teet Ingh, and imecludes rear 


Mcasu©res 


1) mches inches deep at its 


storage space lor 1S dozen additional pats of 


nylon Separate turn-off switches activate 


base and top lhghting of the unit, which ts 


mobile, light in weight, and can be moved trom 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y.. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
14 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N. 8. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





Frankel Associates, Inc. 
56 West 45th Si. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Kalmo Textiles, Inc. 
123 West 44th St. 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 


JU 2-5185 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 








Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children’s 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-351) 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 


Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 











Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twin KLE Displays, Inc. 





113 West 27th Street CH 3-2937 
For the UNUSUAL 
. Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


*Trad ark of 
ae i See it demonstrated 


Celastic Corp 
Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 


Sculpt-O-Gias, Puffed Giass, Ange! Hair, Fiocked 
Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 











if Always MARKET WEEK in New York 








Your Displa ys 
SELL MORE 


Color attracts customer attention 
Enhances disploys and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do It BEST with 
BEST acromeric COLOR WHEELS 


Unit consists of a 17° diameter plastic fiiter 
wheel heaving longer tasting, richer looking, 
plastic colors of red, biue, green, amber and 
straw Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
at: store windows, night clubs, interior dis- 


ay ballrooms, theatres, etc $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 











COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet — 8 Colors 
4 Widths — 36"—45"—60''—72" 


VAN ARDEN FABRICS MNERS. 


110 Murrey Street, New York 7, N. Y. 
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the hosiery department to any other area ot cially designed unit is planned to stimulate 


heavy activity for special promotions additional impulse sales at the register, wray 
(3) The counter display. This fixture 1s ping desk, change counter, or credit window 
identical to the upper portion of the floor dis It holds about five dozen pairs of hosiery im a 
play unit. It holds 30 dozen pairs of stockings, full range of sizes and also has two tree 
and its reserve stock area accommodates addi hanging pairs of stockings for customer ex- 
tional goods It measures 30 by 18 by 15 amination. Its dimensions are 15 by 5% by 
inches, and has a top lighting fixture with 14 inches 
sample pairs of free-hanging hosiery attached by choosing one of these basic selt-sele 
so the customer can feel them tion units.” Edwin R. Nagel, Diamond's di- 
(4) Smaller variations of the counter dis rector of advertising and sales promotion said 
play These are wrought tron wire fixtures, a store can achieve a profitable degree of 
designed to give maximum display in a com self-service and the most suitable type of dis 
pact counter area. One, 21 inches m diameter’ play for its own operation, whether it 1: 
by 9% inches high, is a revolving unit that department store, a specialty shop, or dry 
accommodates 15 dozen pairs The other, a goods store Admittedly, hosiery departments 
tationary unit 16 inches wide by 20% inches’ which continue to sell on a personalized basis 
high by 17 inches deep, also holds 15 dozen will not be converted to total self-service 
pairs and has sample stockings attached for simply by the installation of these fixtures. 
the customer who demands the opportunity to The company has no desire to replace the 
make a close examination highly trained salesgir|! with self selling rT» 
(5) The cash register display This spe tures and packages 


TRADE PERSONALITIES No.157 sy Capper 























A GRADUATE OF THE CHICAGO SCHOOL OF 
DESIGN, HE GOT HIS FIRST JOB AS DISPLAY 
ASSISTANT AT SNELLENBERG'S, 
PHILADELPHIA, IN 1930. SEVERAL YEARS 
LATER BECAME DISPLAY DIRECTOR AT 
SPEAR & CO., PITTSBURGH, AND 
DISPLAY CONSULTANT TO SEVERAL 
MANUFACTURERS, IN 1947 JOINED 
ALLIED STORES AS DISPLAY DIRECTOR, 
AND IN 1955 ACCEPTED HIS PRESENT 
POSITION. HE CONDUCTS A COURSE 
IN MERCHANDISE DISPLAY TECHNIQUES 
AT THE SCHOOL OF RETAILING, N.Y.U. 


=f SIDE, Vabetad 


aS AV IMPORTANT! 
rtiiow ste ba) Si ») 
ie ane I i EVER mest] 
THERE WAS TO P 
rn Ls “4 Much TOLEARN 


OBBIES: HIS DAUGHTER, LORRAINE, a, 
AND HIS DOG SHARON, A KEARY BLUE. | 


William J. op »/ 
CADDEILE 


MANAGING DIRECTOR 


FREDRIKA OF AMERICA, Inc. 


NEW YORK CITY 
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visit 


david hamberger in. 
showrooms ‘ ‘ 
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136 West 31st St, N. Y.C 
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see ... the bottomless barrel 
the nut cracker suite ballet 





ets etes es 


the old water mill 











many other attractions 





entirely new and different. 

















“Etre «mae - pee 


Just 5 short blocks from the New York 
Trade Show Building .. . Open House ot 
Dovid Homberger starting Soturday, June 23. 
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swivelier 


The! 
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Swivelier Products 
are mode with the 


PATENTED SWIVELIER 
SPRING TENSION SOCKET 


‘ik! Name Tam AVelleb-jt-leli-m milclalilare 

























® Will not work loose or 


drop down. 


© Adjusts without wing 


nuts or set-screws. 


® Built-in “stop” prevents 


twisting of wires. 
® All wires completely enclosed. 


@ Fully protected by patents and 
patents pending. 


© “Stays Pul... 


At Any Angle.” 








*--" 
ANGLES 90° 





















Five modern, wanted shade 
lines—each with over 20 dif- 
ferent models —for outlet 
box or raceway attachment, 
portables, screw-ins, clamp- 
ons, etc. All completely 
wired and ready to install. 





EACH BWIVELIER GHADE LINE 
AVAILABLE IN THEGE MODELS 





CAanOPy c.swr 





AL.80 WALL 
MOUNT ANDO 





"eion RACEWAY 
ere verre, O70 
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WEignrtt 
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CURVED Ate 








MULTIPLE BHA0t 











Write 
Dept. DW 
Tedey 
For Complete 
SWIVELIER 
Catalog 





Shown here ore but o 
few of the 400-plus 
odijustoble lighting 
preducts in the 
Swivelier tine. 





Sold Nationally Through Wholesalers 


© © 
swivelier 


COMPANY, INC 


43—34th STREET, BROOKLYN 32 


"CAPRI" 


"CATALINA 
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Point-Of-Sale Displays 
Need “More Sell” 


“More sell” is required in current point 
ot-purchase displays, according to Raymond 
L.. Thompson, vice-president for sales, Old 
King Cole, Inc., Canton, Ohio, design and 
manufacturer organization tor advertising 
displays and specialties. 

“This is a highly competitive era with 
thousands of products struggling at the 
retail level for the consumer's purchasing 
dollars,” he said, “and the pay-off is not 
in how tricky, cute, or elaborate the dis- 
play is but whether it is sufficiently down- 
to-earth as to product use to effect the urge 
to buy immediately rather than later or not 
at all 

“As an industry which but lately has 
achieved recognition as an important seg- 
ment of the merchandising picture,” Thomp- 
son continued, “there appears to be either 
a tendency to adhere too closely to the 
static forms we were called upon to supply 
in the past or to go overboard in gimmiuck- 
ing the display to the point where, other 
than the name of the product, it has mini- 
mum selling reaching the 
shopper. 


motivation in 


“It is understandable that point-ot-pur 
chase displays should have memory value 
and function as a stopper but they should 
not, in being too tancy, stop short of their 
basic function which is to sell goods. 

“Admittedly,” he declared, “not all prod 
same potential for realistic 
presentation but to the maximum 
extent possible the essential ingredient in 
every point-of-purchase display should be 
the creation of the desire for immediate 
ownership.’ 


ucts possess the 


in-use 


Chicago Showroom Opened 
By Garrison-Wagner 


Tom Hughes, sales manager of Garrison 
Wagner Company, announces the opening of 
the firm’s new Chicago showroom The 
St. Louis firm has leased the entire second 
floor of the building at 234 South Franklin 
street at the corner ot Jackson boulevard 
in the heart of Chicago's wholesale district 
second floor has been com 
renovated and altered to make it 


The entire 
pletely 
one of the finest and most complete show 
There ars 
street: 


rooms im the display industry 


14 store-size windows facing the 
they are currently showing back-to-school, 
back-to-college, tall, and 


orations 


(hristmas dec 


The new Chicago showroom 1s stafted by 
joe Ryan, manager, Mrs. Carol Ryan, and 
Harry Meyers 


"Fynal-Kote" Display Contest 
Offers Cash Awards 
‘fr ynal Kote” 


being sponsored by Creo-Dipt Co., Inc. of 
North Tonawanda, N. Y., 
“Fynal-Kote” shingle and = shake 
opportunity to win up to $100 


Lhe 1956 * display contest, now 
Rives every dealer 
selling 
coating an 
Dealers will be resmbursed tor photograph 
expenses up to $8 whether they win or not 
Entries, which must be mailed before July 
31, will be 


judged on the basis of their 


ability to make customers “stop, look and 


bu “ 
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How a fiber wall board saws is a sign of its 
inside quality. And look at the difference in the 
saw test. Upson %«” (as pictured above) is 
cleaner, smoother . . . the competitive board is 
rough, unsightly, a useless edge. 

Try this test yourself! You’ll discover all 
Upson wall boards %", 44” and %4” are top 
quality, head and shoulders above other fiber 
wall boards. They’re perfect for displays. 

Top quality because Upson wall boards are 
made from spruce wood fibers. Several thick- 
nesses are laminated together under pressure to 
re-form wood fibers into a rugged, super strong 
board. 

Upson wall boards are really workable. 
Paint beautifully, too. Don’t “drink’’ paint. 
Prove this by dropping ink on Upson. Note 
there’s virtually no soak in. This means extra 
economy. 


1956 





Upson wall board saws cleaner, smoother! 


Upson wall board comes with softly pebbled 
surface on one side, smooth on the other. 

Upson wall boards are truly versatile with 
thousands of uses in display work. Also avail- 
able: '/1o” Easy-Curve, 4” Striated and Cut- 
Out Letters. All made by The Upson Company, 
Lockport, New York. 


UPS 


FIBER WALL BOARDS 
FOR DISPLAYS 


997%, new spruce wood fibers laminated for great strength 











the 


UPSON 
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yes..wou' ll told more with 








TURNTABLES 


Successful promotions use VUE- 
MORE Turntables! YVUE-MORE 
gives you more display impact with 
motion that makes ‘em slop, look and 
BLY! Dependable VUE-MORE 
Turntables cost less per day to oper- 
ate than an electric clock! Ready 
for use right from the packing box 

. there’s an in-stock model to suit 
your display needs and your budget. 
Write today for illustrated catalog 
and price list! 


VUE-MORE CORPORATION 


WEST Jéth STREE . MEW ¥ Re 
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N my 


visited a 


years as handkerchief designer, | 
number of handkerchiet 

departments all over the United States 
and have noticed wide variation in quality 
and methods of 


large 


handkerchiet display; the 
following few remarks and recommendations 
are made in the spirit of humility induced 
by experience. 


handkers 


important 


iets, the tm 
that the 
chant finds display forced upon him; 
other 


In merchandising 
lactor 18 80 mer 
unlike 
aCCessory, a 
handkerchiet as such has no intrinsic form 
All of it has to sell is color and plenty of 
it. Therefore, color is the mam asset a dis 


pulse 


a handbag or woman s 


playman will have in the showing of hand 
kerchiets 
he shown in two ways 


Ideally, each handkerchief should 
flat, and folded in 


a posy effect, so as to show the corners 


Incidentally, the handkerchief corner is its 
most important design factor and | always 





Displaying Handkerchiefs 


By TAMMIS KEEFE 







consider it in the original sketch. Therefore, 
show it! Group patterned handkerchiefs by 
displaying flat, with the re 
mainder of the same pattern folded. If you 
should have many solid color handkerchiefs 
to display, try 
tions, accentuated by one shock display with 
many brightly-hued handkerchiefs 1n it. 
How props? Definitely, but not 
props made of handkerchiefs; the handker 
chief's personality charming and feminine 
as it 1s will frequently be lost when it is 
tied into a basket, stuffed into a flower pot, 
or twined into a bird cage shape. I would 
that a displayman take any small- 
scale object clearly themed to his handker 


design one 


several monochromat ic sec- 


about 


advise 


chiets and place it in the display in such a 


way as to complement the merchandise, 


grouping the handkerchiefs attractively 


around it. 
How fashion ac- 


about handkerchiefs as 
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expand your horizons with new 


OD S&S. Ge Expanded Metals 








f new patterns for unlimited display possibilities 
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Display designers can now give their 


) 
A) 


§ 
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talents full rein! Four new U.S.G. Expanded 
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Metal meshes open new frontiers for 







’ 


everyone concerned with design, 


‘Y 
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#4 
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manufacture and use of materials 
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for more effective display. 





These dramatic new meshes— JS 












Rondo, Festoon, Wavelength and 


x 
“i 










Xi 
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Armorweave — offer design possibilities 






x 
AY 
ne 
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unlimited. Versatile enough to carry the 
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main theme or to serve as ornamentation, 







\( 
\( 
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they promise new versatility in display aids 


i 
(( 


and fixtures that utilize their beauty and charm. 









( 


Cold-drawn from solid sheets of metal—aluminum, 


Ni 






or carbon steel, and, in some meshes, stainless steel 


—these new expanded metals are strong and rigid, 


(\\Y 


yet lightweight and easy to fabricate ... easy to use 
in preparing displays and exhibits. For information and samples, 
write today to United States Gypsum, Dept. DW-2, 
300 West Adams St., Chicago 6, Illinois. 











UNITED STATES GY PSU mM 

















Pioneering in Ideas for Industry 





-_ 
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NO MDIZAIEINGB=O)22 
Window and Floor Displays 


—adaptable to any 


retail business 





By the famous 


Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 





~ 


Shadow Box Stacks O’Shelves Pyramid Shelves Tilt Board 
with shelves 


From cut-out display letters to a range of 
display designs——you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays. 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasote 
Board——available in '%%2" and %” thick. 
nesses and in Big Sheets up to 8’ x 14’ 
Homasote is strong, durable, flexible and 
economical. It works easier than wood, 
takes any paint, stain or laminate glue 
can hold. 

*T. M. Reg. Kasei. Bild Pattern Co 





You simply trace the pattern onto the 
Homasote and cut out with a simple saw 
or jig saw. Each pattern contains full-size 
templates, step-by-step directions, com- 
plete materials list, complete assembly 
and finishing instructions. 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50—or the individual patterns at 
$1.00 each. Write us for further details 
or the name of your nearest Homasote 
dealer. Kindly address Department 57. 


HOMASOTE COMPANY 


TRENTON 3, 


NEW JERSEY 




















cessories’ They actually are fashion ac- 
cessories — little touches of color which 
cheer up a costume as does a bright pillow 
in a drab living room. Tie handkerchiefs 
in with ready-to-wear as well as other 
accessories — and [ don’t mean only at 
gift-buying seasons, but throughout the en- 
tire year. Don't be content with a counter 
display. Go after each and every ready-to- 
wear window your store puts in. Here is a 
check list of some topical tie-ins: 

A handkerchief stuffed into a _ spring 
glove “The Finishing Touch.” 

A print square peeping from a calf or 
straw handbag — “May I drop A Hint?” 

A large colored handkerchief pulled 
through a belt buckle — “Show Off Your 
Tiny Waist.” 

A pair of gay sun-glasses with hand- 
kerchiefs tied in with them and a little 
sign reading, “Wipe Your Specs With Col- 
orful Hankies.’ 

Incidentally, children’s windows lend 
themselves admirably to handkerchief pro- 
motions. Why not pin a handkerchief on 
a child’s school or party dress, as in by- 
gone days when no mother would let her 
child g0 to school without one? 

Again, why not place handkerchiefs flat 
in a checkerboard pattern against the rear 
wall of your window, using them as a 
background for neutral-hued ready-to-wear 

or on the floor of your display where 
they can give a wonderful stained glass 
window effect for an arrangement of glit- 
tery jewelry or flowers? 

Handkerchiefs, properly displayed, are 
quick and easy sellers; however, they de- 
mand good department housekeeping and a 
fresh new display approach. The above 
suggestions could be enlarged in many di- 
rections, and are meant only as an indi- 
cation of the immense possibilities inher 
ent in the display of handkerchiefs 


Adler-Jones Company 
Fetes Employe 


At ceremonies attended by Adler-Jones’ 
management, office and factory personnel on 
April 20, Miss Lena Lankan, general super 
visor of the company’s foliage department, 
was honored for her record of 40 year’s of 
employment with this Chicago firm In 
further recognition of her services, the 
officers presented her with an engraved gold 
watch 

The first employe hired by Messrs Joseph 
|. Adler and Harry T. Jones, founders of 
the company, Miss Lankan started as a 
flower brancher in their then single-floor 
quarters. . As facilities were expanded and 
personnel added, she rose from position to 
position until her appointment as forelady 
of the flower tactory. Her promotion to 
her present post tollowed. 


Brown Made Sales Manager 
Of Penn Metal Company 


Penn Metal Company, Inc., New York City, 
announces the appointment of Maurice K. 
Brown as general manager of sales. He has 
been assistant general manager of sales and 
prior to that he had 22 years in the building 
material industry and was connected with the 
company's Los Angeles office. 
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TONE TEXTURES by LAVERNE 


new dimension in wallcovering 

structural appearance with a creative touch 
washable, paintable, easy to hang 

fast colors, custom colors 

reasonably priced, immediate delivery 





















































complete samples 
sent on request 


LAVERWN:-E 


160 East 57 Street, New York 22 
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KIL’s, in Goldsboro, N. C., has just 
completed an extensive remodeling 
job on the store’s front display win- 
The new windows are in 
with modern store front design and replace 
the old-fashioned curved windows that were 


dows. keeping 


installed after the store was rebuilt follow- 
ing a fire in 1948 
The old windows were shallow and hin- 


dered the display department in its work. 
Furthermore, merchandise could not be 
properly lighted. 

With the new design, the windows are 
roomier and more flexible. They are box- 
shaped, with a large movable back wall on 
a track. This panel also serves as a door 
for entry into the windows, and enables 
quick changes of color schemes for back- 
grounds. 

Side walls and wings are of a semi-perma- 
nent finish, but can be changed easily to 
another finish if desired. The side walls 
are made so that they will slide back in the 
event that a double window or an aisle are 
needed 

The lighting was changed to permit more 
direct or dramatic lighting effects, and to 
help eliminate distracting shadows. 

New, expensive carpeting on the floor 
replaces an inferior grade of carpeting in- 
stailed with the old windows. 

A ceiling grille, decorative as well as 
useful, has been installed — decorative be- 
cause it breaks the huge opening toward the 
ceilings of the windows, and useful 
adaptations in sus- 


high 
because of its many 
pending decorations or merchandise. 

\t the upper left one of the old 
windows, with shadows on the old-fashioned 
curved side walls. The lighting was poor, 
and installed so that the displays could not 
be illuminated properly. Display 


is seen 


space 


—One of the old windows is pictured at the 
upper left. its new counterport is at the 


upper right—roomier, better lighted, far more 
flexible— 


Old Versus New 






















































was limited, and the curving line at the 
top of the side walls gave an unpleasing 
effect. Glare was reflected from the side 
walls into the eyes of window shoppers. 


One of the new windows is pictured at 
the upper right. The lighting is better, and 
more display space is available. More depth 
is given by moving the back panel to the 
rear from the side wings about 2 feet: a 
maximum depth of 4 feet can be obtained 
from the wings to the back wall. The 
straight line effect at the top of the win- 
dows, brought about by the two wings 
protruding from the side walls, gives the 
windows more and eliminates the 
emptiness of the old design. 

The new windows were designed by Wil- 
son F. Smithwick, Weil's display and ad- 
vertising director, and were installed by 


appeal 





Krank Joyner, store superintendent and 
maintenace engineer, assisted by Nelson 
Williams, display assistant. 
Colorful College Plaques 
Available For Display 

To add color and distinction to back-to- 


school displays, college shops, and window dis- 
plays in department and specialty stores, The 
Heraldic Publishing Company is featuring 
hand-crafted and colorfully hand-painted ofh- 
cial seal plaques of college, university, fra- 
ternity, military organizations, and family 
crests. Designs of almost every college and 
university are currently available. 

Plaques measure 6 by 7 inches and are 
complete with built-in flush wall hanger. For 
further information write the firm at 549 
Allen road, Woodmere, N. Y. 


Wharton Succeeds Gibbs 
At Dayton Store 

Following the resignation of Leslie Gibbs, 
Roger Wharton has promoted to the 
position of display director at The Home 
Store, Dayton, Ohio. He has been with the 
firm for the past several years 


been 
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We have the 
time and the talent 
to make yours 

the most beautiful 


Christmas ever. 





# your budget is our business! 
MARKET WEEK—Room 422 


we ZARIA DISPLAYS + 327 SIXTH AVENUE 


CHelseao 33-6933 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





Practically every branch store built within the last five 


years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY 1, 
EXeter 2-3890 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


w 





NEW YORK 


*T.M. 
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JEWELRY DISPLAY AT JACCARD'S 
[Continued from page 33] 


single feature that achieved great popular 
ity. 

However, emphasis is on individuality 
rather than mass buying at this store, tor 
very often there is only one or a tew ot a 
kind. Jaccard’s therefore sells directly from 
the window. Because of this, prices are 
never put on the merchandise on display 
as costly error might result as sales per- 
sonnel replace goods sold from the win- 
dows. (A $400 handbag might be placed 
unwittingly behind a $100 price ticket.) 

Generally, Liston follows a theme of ele- 
gance in his windows. “Since | came to 
Jaccard’s 17 years ago all our windows 
have featured velvet drapes,’ he said. “Il 
think they make an attractively soft back- 
ground for the merchandise we sell.” 

The drapes are changed five times a year. 
For the fall and winter months the darker 
colors — black, rust, and forest green — are 
used and for the spring and summer months 
aqua and white seem to suit the windows 
best. 

Twelve of the 17 windows at the down- 
town store have a trame of antique mirror. 
These, Liston feels, are excellent for the 
jewelry and silver windows as they reflect 
the lustre and gleam of the objects displayed. 

(Chandeliers of shining crystal in various 
ornate shapes are also used abundantly by 
Liston in his display. He thinks these add 
richness to the windows, being a symbol of 
elegance and fine living. Authentic in size 
and material, some of the chandeliers in the 
large array are worth up to $700 apiece. 

Liston uses all-white incandescent light- 
ing in his windows as it brings out best the 
pure gleam of the merchandise. A _ battery 
of eight lights to a window, with 150-watt 
spots, remains constant as any change 
might bring out unwanted colors in the dia- 
monds and silver. These are supplemented 
by the chandeliers which are used once or 
twice a year, according to the particular 
promotion in mind, 

“Generally we follow the theme that our 
windows must be startling in a dignified 
way — bold and original enough to catch 
the pedestrian’s eye. We think windows 
should be salesmen 24 hours a day.” 

In four of the smaller windows, which 
are built especially for the purpose, Liston 
always displays jewelry. The floor of the 
window is level with the viewer's eye so that 
he can best see the stones and the work- 
manship of the setting. 

Handbags and goods from the other de- 
partments are switched about among the 
windows depending on the space needed for 
the particular promotion at a_ particular 
time of the year. Jaccard’s features display 
windows in four different sizes in its down 
town store, ranging from 12 feet to 38 
inches in length. In the smaller windows 
are placed the small and individual items. 

Individual windows for expressing a 
theme tor an individual department are as 
often the rule as a general theme for all 
the windows, Liston pointed out. 

At the weekly meetings Liston can best 
decide how to tell the story from the adver 
tising schedule and the buyers’ suggestions. 
There are always six permanent diamond 
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outstanding 
values... 


Items You Want 
At Prices You Like -—— 
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DISPLAY AND 
SALE TABLE 


THAT FOLDS to only 72% when not in use. Will 
carry 2000 pounds Edge raised above the top 
keeps merchandise from tailing off 

7A’ «72, ot W' « 4B", of WW" 2 77" $ 5.00 
Other sizes available—24" « 96'', 30°’ « 96°’, 36°' « 72", 
4’ « 96’ —write for prices Packed 2 in carton— 
rO8. New Jersey 








OLD TIME 
PARTY LINE 
WALL 
TELEPHONES 


Perfect for Early American 
Displays. Not a reproduction 
but the actual phones used for 
many years in 

small towns and $10.00 
on ftarms 


FOB. . Lous 











FOLDING 
SCREENS 


3 or 4 panels 


Perfect to hide some- 
thing ugly or to emphea- 
size something beautiful 
“4” high—IHold opens 
to §4"', 4-fold to 72" 


PRICE UNFINISHED 
3-fold $10.50 
4-fold 13.50 


Also available finished in 10 different colors at 1/3 
more. Packed | in carton. F.0.8. Chicago. 








Cole Furniture & Equipment Co. 


7408 GANNON ST. LOUIS 5, MO. 
GS LL, a cS 





GRAFOREL 





NEW 3-D CORK LETTERS 


MAKE SIGNS EASY 


Anvene can make besutiful signe and displays, easily, 
quickly with GRAPOREL display letters from France. 
GRAPOREL letters are ready gummed, need only to be 
moistened, will stick te any dry surface. 12 beautiful faces, 
16 simee from 3/16° to 6. Send teday for FREE samples 
and catalog. Pavered by leading exhibit builders. 


Grace Letter Co., Dept. F-] 


77 Pith Ave., New York 3 Atkins 4-0850 
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windows, two set aside for costume jewelry, brought into sharp relief. It was a story- 
and the other nine are reserved for the re- telling window, and attracted much atten 
maiming departments tion. 


Another successful individual display pro- 
motion (pictured) was built around King 
Richard. An authentic fabric to match the 
period was placed in a curved trame in the 
background. The Towle silver on display 
was arranged on the fabric and on the table 

~ all reflected in the antique mirrors. 


Prestige displays are used frequently by 
the store, especially in connection with the 
annual anniversary promotion during which 
the venerable age of the firm is emphasized. 
This is never a sale affair: rather the de- 
pendability of Jaccard’s is emphasized in 


terms of its years of service. | 
Liston’s use of research and tmagination 


(One very successful prestige display fea- in his displays is again evidenced in_ the 
tured a bow! designed by a prominent § introduction of the “Celeste” pattern for 
English silver company for Queen Elizabeth Gorham silver. Here he picked up the word 


and a cigar box designed for and presented “Celeste” and made a “heavenly” window 
to Sir Winston Churchill. Obtained through complete with the signs of the zodiac, and 
Jaccard’s silver department, these items were the earth suspended in space. Of interest 1s 


set off by a sword and cannon as props, with that each of the planets suspended about the 
reading matter telling about the occasion globe was in its proper position. 


upon which they were presented to the Windows in the downtown store are ro- 
Queen and to Churchill, Placed on white tated about every ten days or, if the prom 
pads, the shapes of the bowl and box were tion warrants it, every five days. 


THE DISPLAY PARADE No204 sy tapper_ 


TONY STARTED IN DISPLAY IN 
SCRANTON, PA., BECAME DISPLAY’) 
o)\| MANAGER FOR THE SPECIALTY |” 
STORE,THEN IN 1941 JOINED “ 
THE SOUTHERN DIVISION OF A WOMANS. 
GHAIN AS DISPLAY AND AD MANAGER. i/ 
IN 1949 HE BECAME DISPLAY DIRECTOR A’ 
FOR THE ENTIRE CHAIN OF 50 STORES, | 
MOVING TO NEW YORK. WHEN THE CHAIN | 
WAS SOLD IM 1954 HE BECAME A 
FAEE-LANCE CONSULTANT. 

A WAVY VETERAN OF WORLD 
WAR II, HE HAS TAUGHT DISPLAY) 
FOR VARIOUS GROUPS, INCLUDING | 
THE SCHOOL OF RETAILING, N.Y.U. | 
AT PRESENT HE IS OISPLAY INSTRUCTOR 
AND HEAD OF THE DISPLAY DEPARTMENT — 
AT TRAPHAGEN. 
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TONY LIKES GOLF, GARDENING, 
WIS HOME WORKSHOP, AND IS INTERESTED — 
IN CHURCH AND CHARITY GROUPS. 











DIRECTOR OF DISPLAY 


TRAPHAGEN SCHOOL OF FASHION 
NEW YORK CITY 
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This colorful replica of a« beautiful trans 
lucent church window was made of Castoglas- 
impregnated fiberglass mat. A compound of 
Castoglas resin, mixed with Castosil powder. 
metailic piement and Hardener, wae used for 
“leading” window. Tinted liquid Castoglas 
wae weed for the colored seaments. 

















All the materiale trom which thie vibrantly colerfal 
glase panel wae made. including the design iteelf, are 
shown at riaht the weven alase tabrix Casteglas 
resem, Castesi! powder and pigments So strikingly dil 
ferent. colortul and alive. it attracted a let af attention 


at a show 














A star-studded sky emilee on a delightiul 
trio of musie-makers imside a hollow Christ 
mas tree Trees are made of rough-textared 
Castoglas mat which was draped over paper 
cones and impregnated with Castoglas resem 
The “sky” is @ simple. flat lamimate. hand 
decorated 








Real grasses, leaves, flowers and butterflies 
are arranged on a panel and embedded by 


pouring liquid Casteglas over them. The 
background need not necessarily be a Casto 
glas panel... it may be plate glass, plexi- 





glas, wood, masonite or wall beard 








impregnating fiberglass fabric with Casteglas paste extruded from 
Castoglas. Sete hard in ) minutes paper cone forme three dimensional 
design 
More conservative than the modern panel, but no lees beautiful, ic thie partition depicting the Three Seasons the twe 


photos at right illustrate the “pouring” of the “glass” sheet and the extruding of the design The translucent. «ith -like 
properties of Castoglas Fiberglass panels are greatly enhanced by the effective ase of lighting 








Special Castoglas Liquid 


Here are some profitable facts about the practical! 
applications of one of the most exciting chemicals 
ever to emerge from a research laboratory. Castoglas 
resins are specially ftormulated for making indi 
vidual custom laminates and castings without heat 
or pressure and with only the simplest hand or 
power tools. They set hard within 30 to @ minutes 
at room temperature. The finished castings or lam: 
nates work as easily as wood or soft metal and 
can be sawed, cut, drilled, carved, turned, nailed 
giued, sanded and polished. Excellent display 
props have been created by designers who had never 
worked with these versatile materials befor 


You Can Pour Your Own Light-weight, High- 
Strength Glass Panels Flat sheets or free 
forms with compound curves, mirror smooth o1 
rough textured, any shape, any one-piece size, 


any color Light as cardboard and strong as 
aluminum, panels are easily handled stored 
shipped, cleaned They wont rust, corrode or 
crack at 50° F. below or 110° F. in the shade, nor 


Plastics Require No Heat, No Equipment, No Special Skills 


will they mildew or absorb moisture The finished FROM ONE SOURCE 


laminates are unaffected by otl, aleoho!l and most 


acids They can be used over and over again. Old You can conveniently and quickly order every 

designs may be removed and the cleaned panels thing you need tor casting, laminating and molding 
redesigned and painted with oi] colors, lacquers from a 1 tb. can of resin to a 500 Ib. drum 

liquid Castoglas or Castoglas paste extrusions from a single yard of resin treated fiberglass tabri 

mat or tape te fandard rolla of Hand if yarde 

Over 100,000 Castolite Resin Orders Have Been With your materials you receive complete working 


Shipped To All Parts of the World. Castolite prod directions 

ucts are being used for hundreds of applications b) 

small and medium companies and large corporations 

such as American Optical Co.—Baldwin Piano Co HOW TO GET STARTED 
Hell Aircratt—Bell Telephone Co.—Campbell Sou; 14 


Co.—Chrysler Motors—Columbia Broadcasting (:« yOu ROVE AES YOR Warnes With Lastegia 
Ford Motor (ao (,enera!l Fleetri (,eneral Motors o_o art With of Display Kit at italog Ne 
Hawaiian Pineapple Co Ltd IBM Corporation DK-1) containing 4 Ibs. of liquid Castoglas, fiber 
National Broadcasting ov The Parker Pen cq", giaas tabru filles colore and compiete natruction 
Phileo Corp Procter & (Camble—Radio (Corpora lo save postage, mail $10.00 with order tor this kit 
tion of America—Remington.-Rand—Shell Ojil—Sy! MONEY HACK GUARANTEE (ly ask tor tree 
vania Electric—t S. Steel Cory W estinghouse sample, industrial price list and literature Write 

Klectric~and many. many othere té Display Department H-75. 


THE CASTOLITE COMPANY, Woodstock, Illinois 


Producers and Distributors of Liquid Plastics and Fiberglass for Laminating, Casting, Molding and Coating 
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Summer 
Snow 





WHITE for that COOL 


effect, and of course, 15 
Beautiful Colors to choose 
from — for Scatter use. 


Prices? — Same as you 



















have always had. 


DEMAND the Original — 
COLO-SNOW Trade- 
Marked item — There's a 
Reason! 


Your Jobber CAN supply 
you. If not, then contact 


us Direct. 


MALROS COMPANY 


“The House of Color” 
Box 289 Dover, N. J. 
































USE THE 


OPPORTUNITY 
EXCHANGE 


any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES 


For 


WANTED 
+ 


$4.00 Per Column Inch 
CASH WITH ORDER 
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Display Contest Report 


Hk gold medal for the month of April 
in DISPLAY WORLD’s International 
Display Contest has been won by Hans 
Sittard, Kaufhof, Darmstadt, Germany for 
the appealing display of intants’ wear 
shown 
Sittard used a painting of a baby, done on 
a giant scale, for the background: this was 
cut out and mounted away from the back 
wall for depth. The various garments were 
displayed on nine plateaus as pictured, 
making it possible to show a considerable 
quantity of merchandise and yet avoid the 
appearance of being crowded. 


As before, the contest will continue through- 


out the entire year and is open to any dis- 
playman anywhere in the world It is not 
necessary to be a subscriber to DISPLAY 
WORLD in order to compete. The contest 


las 99 different merchandise and service classi- 
fications, making it possible for display people 
in practically any kind of enterprise to enter. 

At the conclusion of the contest on Decem- 
ber 31, 1956, entries in each classification will 
he judged: silver, and medals 
will be awarded for first, second, and third 
places, respectively, in each classification. First 
place in each division will carry with it three 
points, second two, and third one, The person 
who scores the highest number of points in 
the entire contest will receive a beautiful gold 
plaque as the next 
three highest will receive, respectively, gold, 


gold, bronze 


sweepstakes prize, and 
silver, and bronze plaques 

The which conducted in 1955 
received a total number of entries amounting 
to 3,648, coming from all parts of the world. 
The top award was won by Earle W. Pratt, 
Strouss-hirschberg, Youngstown, (oho: other 


contest was 


major winners were Heinz Richter, Kaufhof, 
Frankfort, Germany; Harold McLaren, The 
Bon Marche, Seattle, and J]. Musolf, Cramer & 
Meerman, Essen, Germany 


As in past contests, each month a gold 


medal will be presented for the best entry re- 
ceived during that time. These monthly 
awards have no bearing on the final results of 
the contest. 


In the past, the contest has closed each year 
on December 1. This year for the first time 
it will be extended through December, in order 
that Christmas display photographs may be 
entered in more profusion. The contest will 
be judged early in January, and the results 
published in the February issue, out on 
January 20. 

kntry in the affair is made by means of 
black and white photographs, preferably 8 by 
10 inches in size, although smaller ones will 
be accepted. Pictures should be unmounted. 


(In the back of the photograph should be 
listed the displayman’s name, his store, city, 
address, and the classification under which 


it is to be entered. No photographs can be 
returned, and all entries become the property 
of DISPLAY WORLD for use as fit. 


The gold medal for the best entry during 
the month of January was won by K. Wolfen- 
berger, N. V. Magasin de Bijenkorf, Amster- 
dam, Holland, while that for February went 
to J. Howard Schneider, The Crescent, Spo- 
kane. The March award was won by Russell 
(. Kehrt, Jenny’s, Cincinnati. 


seen 


Colorful Cabanas Offered 
As Display Props 

Sea-Lawn Products Company, Box 716, 
Long Beach, L. L, N. Y., 1s offering the 
display field an unusual line of sunshades 
and authentic props for vaca- 
tion, travel, and related settings. The fold- 
ing cabanas are of multi-color canvas, while 
the sunshades are of multi-color “Fibreglas” 
on aluminum trames. toth types can be 
made in color combinations and sizes to fit 
any requirements. Literature will be sent 
on request. 


cabanas as 
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Weve in a whirl of our own! 


Thanks to your support we are better than ever! 


Announcing our new, new building 


CONSTANT & THOR, INC. 


540 West 29th Street New York 1, N. Y. 
Just a few blocks from the New York Trade Show 


An entire building for your needs — completely 





equipped for all mediums of unusual display 


COME SEE US IN ROOMS 605-611! 











JUNE, 1956 77 











For More Creative, More Economical Signs 
Say it with Mitten’s Sculptured Letters 


You can have more creative, more economical sales messages and signs using Mitten’s 
Sculptured Letters. Mitten’s Display Letters are adaptable for use on a variety of backgrounds 
from shimmering satin to the roughest concrete, depending on the effect you wish to achieve. 
They stand out look at you... appeal to you , stimulate interest and mold into your mind 
a lasting favorable impression. 

Mitten’s Display Letters are available in three styles — Pinbak, Sanbak and Trakk. Pinbak 
Letters pin into any soft surface ——thumbpress like thumbtacks — instantaneously changeable. 
Sanbak Letters glue onto any hard surface with special cements. Trakk Letters stand upright or 
angled in Mitten’s ready-made wooden tracks. 

Mitten’s Display Letters are versatile, flexible and economical. They are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use 

‘,et the complete story on Mitten’s Sculptured Letters. See them at the NADI Show o1 
write for complete information and prices today 


See Mitten's Letters in Use at the NADI Show 
Room 529 or Second Floor, 35th Street Side 
New York Trade Show Bldg.—June 23-27, 1956 


Manufactured by 
Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif 


Distributed by 


GARRISON-WAGNER COMPANY 





METAL and PLASTIC FIXTURES 


PLEASE ACCEPT 


Our most cordial invitation 


to visit us during 


JUNE MARKET WEEK AT 


Room 343 
PLASTIC FABRICATORS 


































































































44 MURRAY STREET NEW YORK 7,N. Y. 
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2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI | 





Display Space Rearrangement 
Seen Needed In Groceries 

There has been a definite change im the 
display merchandising methods of the 
neighborhood grocer in recent years accord- 
ing to the results of a Food Store Profit 
Study just released by the Genessee brew- 
ing Company, Inc., Rochester, N. Y 

Alarmed by the increasing number oft 
small grocery tailures each year, which 
threatens to change the entire food store 
distribution picture, Robert G. Wehle, presi- 
dent of Genessee, authorized the Psycho- 
logical Corporation, a national research 
organization, to make a study. 

The study was made by personal calls 
on grocery stores of all sizes and in every 
section of upper New York state Re- 
searchers who took actual measurements 
found stores giving small areas of display 
space to items that yielded best profit 
(onversely, they often gave disproportion- 
ately large areas of their bes: display space 
to items which returned less profit 

It was proved that by giving the proper 
amount of preterred display space to popu- 
lar items, the grocer, in addition to making 
shopping easier, was performing another 
service by reminding shoppers to buy the 
items they can least afford to forget—and 
items which they did not think to put on 
their shopping lists 

The study also shows that by making his 
store pertorm these services the grocer can 
increase his sales and at the same time 
make more satished customers 


Mark French Exhibit 
Wins First Prize 

At a recent anniversary celebration held 
by the Sinclair Refining Company, South- 
western area, the San Antonio exhibit took 
first prize. It was the work of Mark 
French, of that city, and was entitled “Lite 
segins at Forty.’ 

French also won fitth prize in the Reed & 
Barton national window display contest, 
held a few months ago, with a display tor 
Shaw Jewelry Company 


Schwartz Fall Coteloque 


Shows Innovations 

The new tall catalogue of Bernard Schwartz 
& Co., 426 East 9st street, New York City 
has been prepared and will be sent to anyone 
making the request on his letterhead. Un 
usual effects are shown in foliage and flow 
ers by using bronze lacquers on imported, 
colortul tall items, as well as new colors in 
velour paper leaves and flowers of various 
types 


Edward Zahn Joins 
Cole, New York City 


James A. Cole Company, Inc., New York 
City, announces the addition of Edward 
Zahn to the firm's sales staff. He has been 
active in the display business for the past 
15 years 


Montana Store Appoints 
Robert Garvin 

Formerly of Jensen Byrd Company, Spo- 
kane, Robert Garvin has joined Buttrey’s 
Department Store, Great Falls, Mont., as 
display director 
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Over 100 million Americans were entranced with old-fashioned 


RN \ 


WN 


heart-warming Christmas T.V. programs last year . . . proving 


QD 


that the American public WANTS an old-fashioned Christmas. 
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OUR BIG CHRISTMAS ATTRACTION this year. . . 
“IT'S CHRISTMAS IN OUR TOWN” 


will capture the hearts of everyone in YOUR TOWN. 
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We invite you to see it in all the loveliness of Christmas 
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tradition in our showroom after June Ist... or at the New York 
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Trade Show Building during the Christmas Market Week, Rooms 
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336-337-339-340 and 341. 
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New 
Revolutionary 
MULTI-PURPOSE @ ALL ADJUSTABLE 


CLOTHING 
DISPLAYERS 


PATENTED 
Composed See 
of it in 
PLEXI- 
GLAS ACTION 
Hard at the 
and 
Pliable NADI 
Metal SHOW 





$39.75 






FOR BOYS 
and GIRLS 


$24.75 





TRES CHIC FEATHER WIG 


Made of genuine cock feathers. They will add 
appeal and beauty to ali of your fashion dis- 


plays. in eight beautiful colors: Kelly Green, 
Red, Royal Bive, Orange, Powder Biuve, Pink, 
Biack and White. $10.—eech, $110.—dozen. 














Sole Distributors for U. 8S. A. 
Write for Free illustrated Brochure 


ILSE FRANKEL 
Display 


1751 JAMES AVE., MIAMI BEACH, FLA. 
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Armstrong 


lik, showroom tor displaying the Arm 
strong Cork Company's entire line of 
Floor Division products in the Western 
Merchandise Mart, San Francisco, has been 
completely restyled. Emphasizing simplicity 
the imterior 
sign background 
the display of resilient flooring samples. 


de 
for 


in color and arrangement, 


provides an effective 


—Four-sided concave aluminum scoop displays 
are mounted on vertical brushed aluminum 


pipes along the edges of one section of the 

showroom; the ponels are interchangeable... 

Below, the ‘‘Deltone” rug section features two 

large display racks separated by a recessed 
shadow-bor— 


Showroom 


Muted browns and soft 
vide a warm, neutral background for dis- 
playing the flooring products. In addition 
to a recessed lighting system, the new show- 
features display devices that permit 
the company to exhibit the entire range of 
colors in each of tts product lines. 


putty grays pro- 


room 


The lemon yellow upholstery of the new 
furniture, which ts in keeping with the gen- 


eral simplicity of the decor, provides the 

only accent color in the room except for 

samples of the products themselves. 
Recessed lighting and a brilliant yellow 


sofht in the corridor outside dramatically 
highlight the double entrance to the show- 
The floor of the 


room. corridor is m a 
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velba AMERICA’S FINEST 


‘“Fashion-in-Motion’’ mannequin. 


Our exclusive control unit allows you Wy 
. * 2 
to select the tempo “OC vollhe § charming gestures. 


Take time to see 


with 
















“Fredrika”’, and our 
provocative new 
RIVIERA series 


New York showing at... 


Fredrika of America, Inc., One East 53rd St., N.Y., Plaza 3-7490 
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Rooms 322-323 


New York Trade Show Building 
June 23-27 


Mannequins for the discriminating display man, 
in the high style of today’s fashions, will be on 
exhibit for your approval. You will see figures 
styled in plastic with the latest of coiffures, 


designed and constructed by skilled artisans. 


lor the store that desires the finest in fashion 
figures, you will find the Tero Mannequins are 


just the ones. 


Plan now to attend. 


~ ; 


203 West 33d Street. New York City |] 
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HAND PAINTED DISPLAY BACKGROUNDS | | 
, TAILORED TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL... OR WRITE TODAY! 


207 EAST 43rd STREET, NEW YORK 17_N. Y 





























MUrray Hill 7.6842 
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color coordinated with the showroom itself 

All metal used in the interior of the new 
showroom is brushed aluminum. The wood- 
work is grayed, limed birch. 

The “Deltone” rug section of the new show- 
room features a recessed shadow-box with 
a large display rack on each side. Room- 
sized rugs are displayed on devices which 
are operated much like turning pages of an 
upright book. Timely displays of “Deltone” 
products will be featured in the shadow- 
box area 

Revolving three-sided display units hold 
interchangeable panels of resilient tiles 
Tiles are also displayed in flat interchange- 
able panels. A special device tor showing 
resilient tiles 1s called a “tile layout coun- 
ter.’ Various combinations of tiles which 
are stored in drawers under the “bar” may 
be laid out temporarily for visual effect 

Four columns in the showroom have been 
utilized for decorative display Fach is 
equipped with display fixtures on which 
large product sample panels can be hung 
As with other display devices in the room, 
column display fixtures can he removed 
easily for the insertion of other panels, 
through use of a “clipping” device 

New display treatments include mounted 
panels on metal grids, metal pipes and verti 
cal fins, and unusual rotating four-sided 
concave aluminum scoop displays tor cer- 
tain linoleum and felt-base products. Two 
wall display areas offer complete flexibility 
for seasonal promotional displays 
Displays To Key-Note 
Men's Wear Promotion 

A point-ot-sale men’s tashion promotion 
program for this tall is being offered the 
nation’s retail clothiers by Playboy, the 
mens monthly entertainment magazine 
Theme of the campaign is “The Man on 
(Campus Dresses Right for Every Occasion,” 
which relates directly to the American In 
stitute of Men's and Boy's Wear slogan 
“Dress Right, You Cant Afford N ot To.” 

Victor Lownes, Playboy promotion man. 
ager, said that the program first was intro- 
duced at the recent National Association of 
Retail Clothiers and Furnishers (NARCF) 
convention in Chicago, at which time 120 
retail stores signed up for the campaign 

ach participating dealer is furnished a 
point-ot-purchase display consisting of a 
central, 3-foot poster depicting a fashion 
ably dressed college man _ returning § to 
campus, plus five other posters of college 
men dressed for every occasion. The dis 
play 1s accentuated by use of backgrounds 
in the high fashion colors of oyster gray, 
olive, coral, ochre, brown, and blue. Lownes 
said the display is non-commercial and can 
be used with any quality line. Playboy 
will award a cash prize to the retailer who 
makes the best use of his display material 


COMING UPI 


Memorial Day May 30 
Dairy Month June 1-30 
Let’s Play Golf Week June 9-16 
Father-Son Week June 10-17 
National Swim For Health Week June 24-30 
Independence Day July 4 
National Aviation Day August 19 
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DON’T BE MISLED...QUALITY IS ALWAYS YOUR BEST BUY 


These dainty, yet rugged works of art are produced in the world’s largest factory 
specializing in the manufacture of miniature Christmas tree lites. Your choice of 
eleven designs, each quality tested to meet Frankel’s high standards . . . they last at 


least ten times as long as some othér makes! 
\ 


qas 


* 





EVERY LITE is hand, blown by old world craftsmen .. . each is a sparkling jewel of . 
crystal clear glass in your choice of color and design. Life expectancy is 1,000 LC 


burning hours . . . much longer than those of seemingly similar make 
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FIFTY FEET OF WIRE to each set... twice as much as some others. Enough 








to correctly interpret any design you visualize. No skimping that later will 


mean wasted time in splicing etc. 





(iNhustrated) NUMBER 435- 
35 assorted colored lamps 


DELIVERY ASSURED, since huge inventories are always on hand... con- Set off against dainty flow 
ered refiector in assorted 
tinvity assured for large or small orders. Don’t get caught short. Buy the colorings. Approximately 
50 feet of green wiring 
best... buy dependability... buy FRANKEL! Packed | set to handsome 


display box, 12 te carton 





SEND FOR LITERATURE ON COMPLETE LINE 


The entire Frankel line of Display Fabrics and Accessories, in addition to the 
famous Frankel Christmas line can be seen at the 


JUNE — N.A.D.1. SHOW — ROOMS 530 and 534 


FRANKEL ASSOCIATES INC. 


56 West 45 Street + New York 36,N.Y. + Los Angeles + Chicago + Detroit 
AVAILABLE THROUGH YOUR LOCAL DISTRIBUTOR 
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@ Day in and day 
out RANG Tem- 
pera Colors are 
regular working 
tools of millions of 
professional artists, 
designers and dis- 
play builders. And 
this POPULARITY 
just didn't happen 
—PRANG Temperas 
are the result of 
years of skilled 
color making and 
constant research 
The extreme color 
brilliance, and easy 
working qualities 
are synonymous with 
the name PRANG! 
See the complete 
PRANG color line at 
your favorite deal 
er. Write for color 
chart and litera- 
ture. Dept. OW.-20. 





THE AMERICAN CRAYON COMPANY 
MEW YORK 


SANDUSKY, OHIO 





















DY-O-RUG 
FOR COLOR MAGIC 
The Perfect Dye for Displey Purposes. 


Seves Time—Seves Money—Easy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, et« 


Easily applied — Ready for use next day — Pint 
covers 108 squere feet — 14 colors 


PRICE — Ali colors $2.29 pt. — Bleck $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 
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display and merchandising aid which 


linoleum showroom from 
long rows of 1,000-pound, 9-foot high 
roll 5 of floor 


exhibit is 


converts a 


covering selections to a 
this “Gold Seal” floor se- 
Developed and produced by William 
Melish Harris New York City, 
the selector within a span of 12 
feet for the display of 30 different patterns 


com 
pact 
lector. 
Associates, 
provides 


and styles of roll goods plus a selection of 
35 different floor tiles. Under old-fashioned 


—Above is Congoleum-Nairn's new linoleum 

“showroom, a compact display which makes 

selection easy for the customer Below, 

the tie-in display produced by W. L. Stens- 

goard & Associates for General Motors’ 
Motoramo— 


44 


Making Space Pay 




































linoleum the 30 rolls, 


standing side by side, would occupy a space 


display practices 


WO feet long and require the manhandling of 


the half-ton rolls so a customer could see 
how her choice would appear on a floor 
surface. 


kach of the 30 samples in the selector is 
18 by 27 inches in size and can be quickly 
slipped out of its frame for customer view- 
ing. Bringing varieties of color and de- 
sign within a single eye-scope, the selector 
helps the customer and the salesman to save 
time in the reaching of a purchase decision, 
Four illuminated full-color transparencies, 
an integral part of the whole display unit, 
illustrate the “Gold Seal” products 
in various rooms of the home. The floor 
introduced by Congoleum- 


use ot 


selector was 
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You will see TOPS in 


CHRISTMAS 
PROMOTIONS 


at N.A.D.I. MARKET WEEK 








e CHRISTMAS HEATHERLAND 
e DANCING CANDLES 

e CANDYLAND 
e FAIRYLAND OF GIFTS 
e CRIST-O-LITE 
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New York Trade Show Building 
June 23-27 —Space 4, 2nd Floor 


EARL W. GASTHOFF on oF 


ative Window and Store Displays 


ers, Importers and Manufa 
Deawy iste” 1b: 
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VERTICAL 


FEATURES 


Frame can be elevated or low- 
ered te three positions by re- 
moving six bolts and wing nuts. 






Tools are not necessary for this 
operation or original assembly. 


Top frame is slotted for easy 
insertion or removal of sign. 


“Peg-Board” is in a neat grey 
lacquered finish. 
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730 SOUTH WABASH AVENUE + CHICAGO 5, ILLINOIS « WAbash 2-0383 
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HORIZONTAL 


STOCK SIZE, 36” x48” 
(Vertical or Horizontal) 
Complete with tubular legs 


$97 5%° 


Prices on sizes other than 
above promptly furnished upon 
request. 


O16 BOARD 


Dual Purpose 


DISPLAYER and 
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MERCHANDISER 


Ladon Company has the answer to 
dozens of display and merchandis- 
ing problems. It's the beautifully 
styled, grey lacquered “Peg-Board” 
with a gleaming 1%” width chro- 
mium frame set on plated tubular 
legs. Available in either horizontal 
or vertical position as shown in illus- 
tration above. 

Write for our Free Catalog Showing 


Complete Line of 
“Peg-Board” Fixtures 


INC, 





CL 10 — ACTUAL SIZE 





TICKET HOLDERS 
Molded of CLEAR PLASTIC 
Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 
Lots of 108 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 


$ 9.00 
15.25 





To Carolyn Dirks 


Nairn Company im its exhibits at both the 
recent (Chicago and New York City markets 

A display tor tie-ins by department stores 
where the General Motors Motor- 
ama is shown has been designed and pro 
W. L 
, Chicago 


in cities 


duced Stensgaard & Associates, 
I ne 


The display 


by 


was shown on NBC's “To- 


day’ show in New York City and was used 
as an QO ldsmobile commercia! during an 
NBC spectacular The display will be 
shown in department stores in Miami, Los 
Angeles, San Francisco, and Boston 

Ten teet long, the display is 5 feet high 
and 4 teet deep. It teatures a highway 
of the tuture that bridges a small lake im 
the center of the display and touches the 
glass of display windows in which it is 
shown 


iverything in the display with the excep 
was hand-made. The 
reproductions which 


tion of the automohiles 
automobiles are plasty 
taken © 


to place drivers 


were apart permit Stensgaard 


craitsmen and passengers 


them. The highway bridges a simu 
lake with miniature 
(On the lake shore is a completely 
bubble 


water! 


imside 
lated 
golte rs 


and golt course 


furnished futuristic house, a plasts 
stilts the 
Several members of the Stensgaard crea 


set on over simulated 


tive and production staffs were involved in 
the creation and construction of this display 
Artists 
painted the backdrop, the wood-working de 
partment the the 
of passengers, thi 
plastic house, sailboats, and trees were made 
plasti 


“spectacular.” created and hand 


hand-carved bridge and 


models automobile and 


by Stensgaard’s production depart 


ment 


Oltmann Realigns 


Sales Coverage 
As a result of several changes in his sell 


ing torce, Fritz Oltmann, Oltmann Com 
pany, Omaha, has realigned the territories 
covered by himself and members of his 
staff 


Oltmann has returned to the selling end, 
and will cover Kansas, Oklahoma, Missouri, 


Texas, and Louisiana. Henry Ward, who 
joined the firm in 1933, will represent the 
company in the Southeast territory Nor 
man Olsen is handling sales in_ lowa, 
Nebraska, and Minnesota 

This is the thirtieth anniversary of the 
firm, which was established originally as 


a jobbing and sales unit, later becoming a 
manutacturing Company 


Mrs. Cohen To Operate 
True Displays 
Mrs. Pearl Cohen has announced that 
continue the of 
1477 Leland Bronx, 
the lines the 
was by 
Alex Cohen, who died recently 


she 
Lis 
N. } 
The 


hus 


will Tru 
plays, 


along 


operation 
AaAveTiuc, 
SalrTic if} 


as past 


firm previously headed her 


hand. 


Credit For Display 


A credit line in the Los Angeles article 
for May listed a shoe display as being by 
Duren Jones, display director of Bullock's 
Westwood. The display Carolyn 


Dirks, of the display staff 


was by 
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Used for store ceiling ... and walls, Penmetal expanded metal provides 


beauty and novelty at low cost 
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EXPANDED METAL: 


low cost way to achieve novelty 
in ceilings and walls 


A fresh approach to store decora- 
tion is provided by Penmetal 
expanded metal. Makes attractive, 
different looking ceilings and walls 
— offers exciting possibilities for 
display. Initial cost is low and, 
thanks to inherent lightness, is easy 
and economical to install. 

Penmetal expanded metal is sheet 
metal which has been slit and ex- 
panded to as much as ten times its 
original width. 80% lighter than 
solid sheet of the same dimensions, 
the diamond truss pattern adds ri- 
gidity and strength, yet permits the 
passage of light, heat and air. 

Comes in standard or flattened 
form. Can be galvanized, tinned, 
polished, plated, painted or enam- 
eled. Easily cut, formed or shaped 
to suit design requirements. 

Send for catalog, which gives 
mesh sizes, weights and dimensions, 
and suggests many attractive, func- 
tional ways to use expanded metal. 


PENN METAL COMPANY, INC. 
General Sales Office: 
205 East 42nd Street, New York 17, N. Y. 
Plant; Parkersburg, W. Va. 
District Sales Offices: Boston, New York, 
Philadelphia, Pittsburgh, Chicago, Detroit, 
St. Louis, Dallas, Little Rock, Seattle, San 
Francisco, los Angeles, Parkersburg 
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WHEN YOU 


ei getssl ener 


Lets you put your lighting 
NEED IT IN MINUTES! 


niente vvitateleh., gnting vei tt mo qaned by , 4 , } e 


Fene: 
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TROL-E-DUCT 


A COMPLETELY 
PREFABRICATED 
LIGHTING SYSTEM! 


end delay ehale 

when ghting 

iP ania | must be moved r¢ 

new ocation: Zale Meial Bla LAL 
i 
TE daltietal Tro 


2 errra: provide: 


Napeameat iia 5 cérreth 109-08 fos shving 
PRICES ON COMPLETE LINE : 


anywhere on its entire 


supports the fixtur« 


SPE al lighting fixture mfg. co. 


61 clymer street brooklyn n. 
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United Cork's ""Uni-Crest”’ 
Is Versatile New Material 
The versatility of United new 
“Uni-Crest” suggests dramatic new trends 
in the display field. When molded accord- 
ing to the processes and techniques devel- 
oped by European chemists, the expanded 
polystyrene material develops a smooth, 
tough surface that can be coated with an 
infinite variety of textures and colors. 
“Uni-Crest” will be available late this 
spring is molded slab, brick, or block form 
in lengths up to 12 feet, widths up to 4 feet, 
and thicknesses up to 8 Addition- 
ally, it will be molded to specification in 
any number ot shapes, and densities. 
The finished product is made from “beads” 
resembling very grains of sugar. 
When expanded and welded together they 
form a homogeneous snow-white product 
composed of minute individually closed cel- 





Cork’s 


inches. 
$1ZeSs, 


Coarse 


lules. It is extremely lightweight, ranging 
from 1 to @ pounds per cubic foot. The 
finished product can be produced at any 


specified density within the range cited. 


New Items Are Added 
By General Plastics 

Additions to the line of General Plastics 
Corporation, 1400 North Washington street, 
Marion, Ind., include a life-size choral 
group, an &-foot candle to complement the 
12-foot candle also carried, and a new 8-foot 
candy cane. 

“This year we are concentrating on a new 
four-color brochure of our economy line of 
units for store and building fronts,” accord- 
ing to Richard H. Erlewine, vice-president, 
“an array of units that can be used in com- 
bination for a very effective, 
building front display, as shown in our 
new GP-659 brochure of single-face type 
units, in contrast to our double-face line of 
units that we sell to cities for street decor- 
ations; we have devoted a 32-page catalogue, 
No. 56, to the latter.”’ 

Copies of the catalogue and brochure will 
be sent on request. 


expansive 


Showroom Redecorated 
By Victor Haida 


Victor Haida, well-known display factor 
who heads the company of that name at 
145 West 24th street, New York City, an- 
nounces that the big showroom of the firm 
has been completely redecorated in antici 
pation of the Display Market Week to be 
held in that city June 23-27. The showroom 
occupies a total of 7,500 square feet of space. 
A spectacular showing is planned for the 
event, according to Haida. 


Display Equipment Introduces 
New "Sign Shop” Unit 


Designed to speed up operation and in- 
crease efficiency in the sign shop ts a new 
unit introduced by Display Equipment Com 


pany, Box 144, Adrian, Mich. 


The “Sign Shop” unit includes an elec- 
tric sign drier, a complete Model B-1422 
“Signpress” card writing machine, and a 


cabinet for filing all different sizes of card 
blanks and price tickets, The unit includes 
a 4-foot fluorescent tube light which 1s 
adjustable for height 


DISPLAY WORLD 


Coon. UW gOS see design based 


on Masonite Peg-Board panels 


For you, as for Hochschild, Kohn & Co., 
these sturdy, perforated panels act as a 
good right arm. They let you pinpoint 
your items anywhere on any plane. You 
arrange and rearrange them at will for 
the ““just-right”’ effect. And you dismantle 
your set without a scar or mar. 
Masonite® Peg-Board* panels and in- 
terchangeable metal fixtures are not alone 
in shortening the display man’s working 
hours. There are enough types, textures 


@Masonite Corporation 
*T.M. Reg. U.S. Pat. Off. by B. B. Butler Mig. Ca 


SURE, 1FSE 


and thicknesses of Masonite Presdwood* 
products to keep your imagination 
whetted for months to come. 

Windows, walls, ledges, partitions, plat- 
forms—wherever you need a strong, dur- 
able panel that won’t split, splinter or 
crack, look to Presdwood. Cuts and fits 
readily; can be painted again and again. 
See your lumber dealer or write Masonite 
Corporation, Dept. DW-6, Box 777, 
Chicago 90, Illinois. 


of 
MASONITE 


Ae . ae 


James F. Burnside, Display 
Director, Hochachild, Kohn 
& Co., Baltimore, Md 

















ee the BIG SHOW 


in our 


THREE SHOWROOM FLOORS 


See Every Thing New in 


* Brass * Wrought Iron 
*% Functional & Merchandising Displayers 
and the popular 


Tymphette Mannequins 


You must come and see this 
complete show during 


JUNE MARKET WEEK 
June 23-27 


"Where Display Friends Meet’ 
39 WEST 37TH STREET, NEW YORK 18 
Between Fifth and Sixth Avenue 





Inc. 














QUALITY 
CARDBOARD 


Poster board hos to 
stand up to lots of punish- 
ment. And Crescent ort poster 
boord hes what it tokes. Thanks to its 
laminated construction, it is stronger, firmer ond 


flatter than ordinary poster boord. 


Use Crescent poster boord for pen, brush, silk screen, linoleum, 


— @ ae rubber plote, airbrush. Use it for signs, chorts, posters, window 


a * 
| ore Just be sure you use Crescent —the stronger poster boord! 


CHICAGO CARDBOARD COMPANY 
liRmRa2aown”nN. Homan Ave. . Chicago Si, 111. 


disploys, backgrounds, novelties 































RICH’S OF ATLANTA 


[Continued from page 45] 


color. Spaciousness is the extravagant lux- 
ury of the ready-to-wear area of the Bou 
tique Shop where, as you can see, a raised 
platiorm sets the stage for live fashion 
shows and for mannequin display during 
intermission. 

The volume fashion dress department, as 
contrasted with the high fashion Boutique 
Shop, puts every foot of floor space to mass 
display use, spotlighted from above and 
with the diffusion of this illumination 
achieved by dropped white cross beams that 
are cheerful reflectors. Open showcases are 
topped by a _ shutter panel, fluorescently 
lighted from in back, that lets in both air 
and light im tact and in deed. This depart- 
ment accelerates the buying mood by pre 
senting a wide selection and brightens the 
prospect with light flooding that banishes 
shadows and presents everything with shin 
ing impartiality. The customer sees every- 
thing at once, and when looking at a single 
item at any point in the area, sees it clearly 
and completely. 

The main floor at up-to-date Rich's asserts 
its luxury loving nature with the use of tra 
ditional touches and objects d'art, and then 
imposes its modern identification with the 
use of tree forms and abstracts. Wall 
sconces and a display of gilt and period 
clocks grace and glorify the modern white 
channel iron framework separators and set 
the live-it-up mood for fine jewelry. This 
department sells elegance and appreciation 
ot costly taste. The cosmetic department 
makes a lovely-lady promise for its wares 
by trankly pretentious use of real marble for 
pillar bases, corner shelf displays and 
inside the display cases! This theme does 
an about face in the main floor sweater 
department, where strictly modern three 
dimensional sunbursts superimpose big 
wooden knobs on circular plaques and pin 
ion clusters of spikey rays at an off-set angle 
from the wall. 

Specialization is another up-to-date ex 
pression of the modern concept and tulfill 
ment of modern living at Rich's. The Hi-Fi 
Shop 1s a glass-enclosed room, complet: 
with at-home furnishings and selling display 
ot hi-ti m teeling, with black slat musi: 
staffs scoring hits on the yellow wall area 
above record stock cases These staffs have 
toy musical instruments attached, tor real 
ism and three-dimensional excitement. Both 
record players and recording instruments ar 
sold here and record albums are given serve 
yourself fixture display on a trafhe aisle 

The sporting goods department “special 
izes’ im fishing tackle, with a ramp type 
wall arrangement that holds a long row ot 
closely spaced fishing rods. Stock drawers 
at the base of this ramp keep lines and 
reels ready at hand for related multiple 
unit sales. Lures are stocked and displayed 
like hardware a sample of each lure is 
attached to its own stock drawer. The same 
functional technique is used for floats and 
hooks. Landing nets are hung on pillars 
A retreshing note: the sporting goods de 
partment sells American flags and displays 
them proudly. This makes merchandising 
sense as well as making a contribution to 
inspirational selling. More people might 
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Paul Barber's Authoritative Book i 


The large 64 photographic illustrated 
manual, each with explanatory copy, gives 
for the first time the full story of only 
the fine details that go into professional 
coat forming. It is a story told in an 
interesting, easy to read, step by step 
manner so that even the beginner can 
understand and follow these proved meth- 
' ods. Once you have mastered this im- 
__ portant part of Men’s Wear Display, you 
' will find that many of these fine details 
. are adaptable to virtually all rigzing . . . 
from knotting the tie to forming a 
sweater. 


“The best $5.00 investment I ever made. My forms now 
look like a million. No merchant in this line can afford 
to be without it,” writes Mr. Leonard Cohn (Merchant), 
Patchogue, New York. 
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Good coat forming is your best 
salesman . . . your leading and 
least expensive medium for stimu- 
lating sales) “HOW TO FORM 
A COAT professionally” is in- 
dispensable to beginners . . . valu- 
able even to experts. ORDER 
TODAY AT OUR RISK. 





lilustration 
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actual size 






























“GOOD COAT FORMING MEANS GOOD BUSINESS” page 






“THE GUIDING TOUCH OF SKILLED HANDS” page 7 


Deals with the intangible side of good coat forming 
availiable in the past onl through many years of 
ictual experience and prote onal training 


“HOW TO FORM A COAT profes- 
sionally” has been ordered by hun- 
dreds of the nation’s finest men’s and 

nt stores. Here are several 











“A GOOD BEGINNING TENDS TO MAKE A GOOD 
ENDING page 7] 


I hee Proper too! are viece af for good coat torm Ths 


UNSOLICITED opinions you are sure This procedure shows another purpose for «THE SINGLE-BREASTED COAT” page 10 
to agree with: cupping the tissue triangle as desired, 
again following the lines of the coat “TROUSERS AND SLACKS” ail 


mode! Stroke chest contours gently, 
smoothing fabric as you go. Here you “THE DOUBLE-BREASTED COAT” 
can increase or decrease the amount of 

fabric in chest by moving right hand “THE TOPCOAT” 
slightly forward or backward as in above 

illustration “THE OVERCOAT” 


*DISPLAY DIRECTOR: “I have just 
received your display book, ‘HOW TO 
FORM A COAT -— professionally,’ and 
find it an excellent, comprehensive 
manual for instruction of new display 
help, as well as refresher material for 
trained display personnel.” 


"DISPLAY MANAGER: “Your book is excellent and leaves nothing to 
guess at. It should be of great help to all men’s stores, large and 
small, throughout the country.” DISPLAY IDEAS & PROMOTIONAL SERVICE 


“MERCHANT: “I believe this is one of the greatest books written for BISSANTZ BLDG., WICHITA 2, KANSAS 





the actual help of many smaller stores throughout the country, as well SEND ME AT ONCE COPIES OF "HOW TO FORM A COAT protes 
as many of the larger ones. I highly recommend this book for every sionally. | understand book may be returned for credit within 10 days if | 
man’s store for their own study as well as their Display Department.” am not completely setistied ‘Bie 
Payment enclosed $4.50, postpaid (foreign included) 
*CLOTHING MANUFACTURER: “i think you've done an excellent Bill my store $5.00, postpaid ($5.00 outside U.S.A.) 
job with your ‘HOW TO FORM A COAT—professionally’. We highly C.0.D. $5.00 plus postage in U.S.A. only 
recommend it; it’s a swell idea.” NAME 
*SALES CONSULTANT: “You've done an outstanding job on your STORE NAME 
book. It should be a ‘must’ for every man’s store that has clothing 
for sale.” ADDRESS 
"Names of those submitting above opinions furnished upon request. CITY & STATE 
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MILEO 
MANNEQUINS 


Established 1900 





The oldest, best known, most re- 


liable name in the display field. 


We will exhibit our new, highly 
stylized and original line of Juniors, 
Misses, Teens and Childrens man- 


nequins 





during 


MARKET WEEK | 





New York Trade Show 


——— 


Here s 
View the 1957 super sales models. add up 
Judge for yourself. 


ting in 


hats im 


Showrooms at 


7 West 36th Street 


New York City 
Wisconsin 7-7618 














DISPLAY PUMPS 



















Designed as a compact, low cost, per pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. its tripod base has 
exceptional stability. 47 other sizes. 





WHEN WRITING ADVERTISERS @ | 


EASY INDUSTRIES | a 


210 N. RACINE STREET @ CHICAGO 7 | 1 


PLEASE MENTION DISPLAY WORLD @ | == 


B Idi | rally to displaying the Colors on patriot 
Ul Ing | 


holidays if more stores displayed them for 


500 8th Avenue | sale. Of course the sporting goods depart 


ment 18 


a natural for merchandising flags 


| people buy flags tor boats, camps, sum 


ROOM 301 |) "2" 
(ertainly Rich's up-to date store has one 


vital stock-in-trade and that is ideas 


mention of a few little things that 
to big ideas: The shoe department 


steps into the fashion picture by the simple 
act of calling itself “Fashion Shoes.” Cet 
that word “fashion” makes all the 
difference. The men's hat department sets 
itself apart from the mass display of stacked 


showcases by the relaxed touch of 




















June 23-27 _—Joachim Omneczinski, who is display director for Nicholas Ungar, Portland, Ore., did this display 
_ for a presentation of fashions by Christian Dior. 
his own display service in 


Until November of 1955 Omneczinski operated 
Hamburg, Germany— 


a single hat, hung on a peg on a panel that 
is completely blank except for discreet let 
tering announcing “Men's Hats.” The budget 
shoe department angles a floor level mirror 
around the base of an open counter dis 
playing multiple styles and extends the op 
portunity to ask for the desired size, slip 
into the shoes standing up, and save time 
Klevator doors carry perspective paintings 
of medieval ruins with the disappearing 
point way, way beyond. There is no “dead 
end” when approaching elevator banks 
rather, an art gallery to admire while wait 
ing. The touch of genius is on the furni- 
ture floor—the elevator doors are carpeted! 
The final look at up-to-date Rich s pic 
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CHECK THESE FEATURES — 
e GREATER 


pectancy of 1000 to 3000 burning 


hours. 
for 1000 burning hours 


be replaced without charge. 


e@ ECONOMY. 


made miniature sets, these Imported 
Italian Miniature Lite Sets have 40 
feet of wire to correctly interpret 


any design you visualize. 


important, the additional length of 
wire acts as a resistor and by cutting 


the amount of current 


through it, prolongs the life of both 


the bulbs and the wire. 
e BEAUTY. 


by old world craftsmen . 


a sparkling jewel of crystal clear 


glass. These dainty, yet 


as some other foreign makes. 


e DELIVERY ASSURED. 


assured. 


IMPORTED ITALIAN MINIATURE LITE 


SET (Illustrated) 
No. XF-435 


up of 35 assorted colored lamps set off against 


daint flower reflectors in assorted 
y 


Bulbs are spaced approx. 13 in. apart on 40 


Packed 


Bee 


ft. of green wiring. 
one set to a box. 


LIFE EXPECTANCY. 


Each lite in these sets has a life ex- 


Unconditionally guaranteed 


or lites will 


Unlike other foreign- 


Far more 


passing 


Each lite is hand blown 
.. each is 


rugged 


lamps last at least 10 times as long 


With large 
inventories already on hand, delivery 
of both large and small orders is 


Imported Italian light set made 


colors. 





ITALIAN MINIATURE LITE SETS 
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Set No. XF-435, each *6.95 
AS 











Imported Italian Miniature Lite Set 


Tiny flame bulb, shown actual size in illustra 
tion at left. is set in a clear plastic rosette base. 
Bulbs are 12 in. apart on 38 ft. of green or white 
soft wire. Each string contains 35 lights and 
operates on 110 volt current. Available with clear, 
red, green, blue, yellow or assorted colored lamps 
with white or green wire, 


No. XS-35-C-—Clear lamp strand with choice of 
white or green plastic wire. Specify 
No. XS-35-M—Red, green, blue, yellow or as 


sorted colored lamps with white wire. Specify 
color lamps and wire desired. 


ar Gots bss tes faces 46.95 
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unconditionally guaranteed 
for 1000 burning hours 
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NADI Market Week 


Second Floor — 35th St. Side 
New York Trade Show Bldg. 
New York City 


June 23-27, 1956 


, 
iles 


or write 


GARRISON-WAGNER COMPANY 


2018 Washington Avenue 


JUNE, 1956 





St. Louis 3, Missouri 
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SiERY and SHOE FORMS 











mean new catalog sheets 
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file / 


TO SEE THESE NEW FORMS...VISIT US AT 
ROOM 348 NEW YORK TRADE SHOW BUILDING. 
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H 
66 SOU COSC. sHEETS orc 


Dept D-22, Auburn, New York 
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tures an idea, and hints at all the ideas that 
are probably hidden from customer view 
during store hours, but get to work after 
customers are gone. This close-up of a 
stock rack in the men’s suit department 
shows drawn night curtains that are en- 
closed in a narrow niche with a door that 
conceals them during the day and opens to 
release them at night via a continuous 
metal rod track over which the curtain rings 
slide. 


Grand Union Features 
Three-Dimensional Displays 

The newest Grand Union supermarket, 
opened in Utica, N. Y., on May 1, includes 
significant innovations. It is the first Grand 
Union store to use the arched roof type of 
construction and it features six large three- 
dimensional displays of striking design. The 
main floor area totals 25,000 square feet 
with an additional 12,500 square teet in the 
basement. 

Herbert Ross, vice-president of Custom 
Displays, New York City, which made the 
displays, said there are six, each specially 
designed. Five are approximately 6 feet 
high by 4 feet wide. The sixth is simply 
an enormous set of steer horns 9 teet trom 
tip to tip. Instead of the customary prac- 
tice of building the displays as shadow- 
boxes, or panels hanging against the wall, 
the Grand Union displays are attached to 
the walls about 15 feet off the ground but 
are set out | foot from the wall so that 
they appear to be floating in space. This 
effect is heightened by omitting borders 
around the displays and by the arched root 

The displays are interpretive in style in- 
stead of being mere scale enlargements of 
various products. For example, different 
types of plastic and pecky cypress were used 
in addition to traditional materials to achieve 
different textures. A fish and poultry dis- 
play includes ridged plastics and reflective 
giass to impart the feeling of the cold, 
clear depths of the sea. The reflective glass 
hecause of its retraction of light gives the 
fish behind it the semblance of movement 

The displays are: meat — a sleek steer re- 
clining on the ground as seen trom the rear, 
against puff-ball clouds; a second meat 
display half a ham and a thick sirloin 
steak; fish and poultry; delicatessen a 
cutting board on which are a cheese, salami, 
an open can of sardines, and various appe 
tizers: bakery a 2-foot rolling pin, a 
4-ioot egg beater, loat of bread, and cake 


Chicago Club. Members 
Attend Puppet Opera 


Members and guests of the Chicago D1s- 
play Club met at the Kungsholm restaurant 
the evening of May 8&8 for dinner, after 
which they attended the famous Kungs- 
holm Puppet Opera. 

Coming events for the club include elec- 
tion night on June 5, and the annual spring 
golf outing on June 17 


Northrop Heads Display 
For The Bon Ton 

Formerly first assistant at Pomeroy’s, 
Inc., Reading, Pa., Richard F. Northrop ts 
now display manager tor The Bon Ton, 
Lebanon, Pa 
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e PLUS MANY OTHER IMPORTS « 
x KAYTEE FABRIC & RIBBON CO., INC. sew iron. 


eR MR RARArees RTRIARASGR He WW WHR”? 


* 
* The World's Smallest + 
* 
‘ CHRISTMAS LIGHT 4 
DIRECT FROM THE IMPORTER + 
‘ 3 4 q j G rk T S$ ‘ ‘ ‘ : MADE IN ITALY AND JAPAN _ 
% Wie on onsen cons LOW " | + 
x PRICED!! 4 | 
: : 
Sa Wi 
* See them DURING MARKET WEEK in our % 
% ROOMS 506, 508, 512 at the TRADE SHOW | 3 NY \ | * 
BUILDING 
* + 
* s 
+ 
% 
. 





POSTMASTER CONTENTS MERCHANDISI! THIS PARCEL MAY BE OP! 
FOR POSTAL INSPECTION IF NECESSARY RETURN STAG 


|, LOUIS SC 


: 
POS at Pa:2 2.2 9. bem me . 
From 

| AND MANUFACTURER 


aw 


6 Second Street Cy New York 3, N. Y 


ARTIFICIAL FLOWERS 


FALL AND CHRISTMAS | ae 


DIRECT IMPORTERS OF: Cattails, Grapes, Foliages, 
Glassballs, Bead Sprays, Bells, Perforated Stars, Holly 
items, etc. 

COMPLETE LINE OF: Display Units—Foliages and Sprays, 
Bullrushes, Grapes, Grape Vining, Bark, Redwood Wagon- 
wheels, Flocked Wire Screens and Branches, Pine Sprays, 
Tinsel Garlands, Rayon Roping, etc., etc. 


ORDER NO. DEPT. NO. 


HANDLE WITH CARE 
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MOTION setts me coovs 


Display your merchandise in a dynamic way — 
in motion--on a ROTASELLER. Motion not only 
stops the sidewalk shopper... it ups the 
chances for a sale by showing the goods trom 
all sides. To sell ‘em, show ‘em. 


ROTASELLER IS BEST 


It's a better Turntable because it's better made. 
Top plate lifts olf has holes to attach large 
Masonite or plywood circles. New Departure 
Bearings. Top plate and base extra strength 
Reyncids Aluminum. 250 libs. capacity. Uncon- 


ditionally guaranteed for $74 95 


one year 
ROTASELLER REO (Rotating $ 95 
Electric Outlet) | 29. 
Stores nation-wide report increased sales paid 
for ROTASELLERS immediately. 

STOCKED BY LEADING DISPLAY jJOBBERS 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, Texas 





See us at... 
Room 307 


New York Trade 
Show Building 


N. A.D. I. 


Market Week 
June 23 to 2] 


948 Merchandise Mart 
Chicago 54, Illinois 
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French 


N Melbourne, 


concluded a 


\ustralia, recently 
“French Fortnight” 
object was to toster goodwill and trade 
Most and travel 


agencies cooperated in the display compe 


Was 
whose 
retail stores 


with France 


tition which was a feature of the testivities 


soth displays shown here were the work 
of Clarence G. Dawson, display manager of 
Cann’s Pty. Ltd., 
the award 


the one at the top winning 


Spec ial prizes for Melbourne. 


All floors were covered with plastic cob 
ble 
of the 
city 


taken trom a plaster cast of one 
suburban roads in the vicinity of the 
The rough cast 
blue to dark 
backdrops in 


stones, 
walls were colored 


royal with cherry red 


velvet 


gray, 
the alcove. 


Fortnight 






The scene below shows a mannequin 
standing beside a model of Au Lapin Agile, 
merging into a background painting of the 
roof-tops of Paris. The wire display man 
nequin flocked to match the 


mentioned above. 


was velvet 

In a display not pictured a reproduction of 
the Eiffel tower, from rattan, 
finished in cherry red flock; near it stood 
a plaster poodle in pink. 

The caption in all windows read 
“Pashion the heart of Paris. The di- 
rectors of Cann’s, Pty. Ltd. tor over 15 years 
visited the leading fashion 
Paris, personally and individually 
selecting high class models, keeping Cann’s 
abreast of world fashion.” 


made was 


have world’s 


houses in 
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You Are Cordially Invited to Attend the 






GARRISON-WAGNER 


EXHIBIT 


At the NADI Show and Market Week 


JSunme 23-27 


FEATURING: 


% DECOR—VAC — Decorative Vacuum Formed 
Plastic 
New Back-to-School, Fall and Christmas Items 
Dimensional Letters 


Plastic Add-Ons 
% COMURAS* — (Commercial Murals) for Fall and 


Christmas 


we TEXTURE FLEX — Authentic Reproductions in 
Rubber 
New Vinyl Christmas Inflatables 
Textured Reproductions of Bark, Stone, Hedge, 
Holly, etc. 


% OUTDOOR CHRISTMAS DISPLAYS featuring 
12 ft. and 8 ft. Candles, Candy Canes, 
Choir Singers 


% ANIMATED SANTAS, ANGELS and Other 


Neoprene Figures 
% DREAM PUFF Garlands, Trees, Snow Balls 


% IMPORTED ITALIAN LIGHTS — Largest selec- 
tion at the Show 


% NATURAL PRESERVED DECORATIONS — 
Wreaths, Garlands, Trees, Sprays 


See our Unusually Large Selection of Christmas 
Ornaments, Sprays, Papers and Novelties 


4 ® pyr qgnt YW l Steyr sgoora 


noe 
son 
am: 
Tom Hughes 
Willie Kickiril! 
Marshall McGrath 
»s Marcuri 
Marry Mey 
Menry Raut 
j R vor 
| 1. Vier? 
irv Vier? 
Al Wing 





Second Floor bb th 
New York Trade Show Building. New York City 


Sireet Side 
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arrow 


display 
associates 


philadeiphia 40 


looking for new 
ideas in merchandising 
displays, interior 

displays and window 

displays? Come on 


up to room 424 


“X 


N 








YOUR WINDOW 
TERIOR DISPLA 
YOU USE... 


See us during June 


27. 


June 


3 West | 8th Street 


WATCH THE WONDERFUL 
THINGS THAT HAPPEN TO 


S AND IN- 
YS WHEN 


Market Week at 


the New York Trade Show Building, 
Room Ne. 547, June 23 through 
Stop in and say hello. 


A. LUTZ 


~ New York I 1, N. Y. 7 


REED and RATTAN 


CHelsea 2-6264 














Motorless 





ALP 


Force Attention, Increase Advertising Value 





3055 RIVER ROAD 


FLASHERS 


Since 1900 


Motor 


RIVER GROVE, ILL. riven 




















THE FEMININE TOUCH 


[Continued from page 39} 


Was captivated by the impression ot look- 
ing into the various rooms of a charmingly 
decorated home. Despite the unexpected 
arrival of El Paso’s heaviest snowstorm in 
Miss Gill's light-hearted otf 
merchandise keyed to a yellow, green, and 
white color scheme ftound a ready response 


years, choice 


in the hearts of winter-weary Southwest 
erners 

M. H. Zabriskie, Jr., sales promotion 
manager of The White House, says he ts 


continually delighted and entertained by the 
imagination and versatility Miss Gill shows 
in selecting merchandise props tor display 
She has the rare ability to recognize decora 
tive possibilities in even the most unlikely 
items, in the way that a feminine leader of 
will orginal and individual 
accessories to personalize her clothes 


tashion utilize 

In September, 1955, sales promotion was 
directed to the college set. Miss Gill, draw- 
ing upon the merchandise within 
the store for props, this time borrowed from 
the photography department employing 
the theme “Newsreel” she attached a camera 
to a tripod and “On 
You.” 

For “Spring's A Natural” promotion Miss 
(sill created window toregrounds ot crossed 
on which 
rectangles of burlap hung on brass rings, 


resources 


focused Irresistible 


bamboo poles were suspended 


cafe-curtain style. Pinned to the burlap 
were natural-toned accessories and color 
photographs trom national tashion maga 
Zines 


Zabriskie, sales promotion manager at 


29, and Miss Gill tollow a flexible display 
schedule. The promotional angle is usually 
determined two weeks in advance. Meet- 


ing every day, they consider merchandise on 
hand, of and, 
current magazine promotions. 


requests buyers frequently, 


(_ompromises 


in merchandise selected are made between 
items most suitable tor display and mer 
chandise most desirable for promotion. In 
sales promotion they concentrate on the 
coordination of advertising and display 
sudget-conscious, Miss Gill avoids large 
display purchases tor special occasion 


themes, again resorting to props tound in the 


stores merchandise 

Window displays generally remain in 
place tor ten days. The young Texas 
designer voices no objection to a display 
schedule change on short notice when a 
civic program can be featured 

She has developed themes for the Boy 


Scouts, the Chamber of Commerce, the Sum 
mer theatre at Texas Western college, and 
the area's two major military installations, 
Fort Bliss and Biggs Air Force Base. Her 
skillful handling of windows has 
created much community goodwill for The 
White House 

(On many occasions display props trom the 
windows are loaned tor $¢ hool, 
or civic affairs Local amateur 
theatrical productions frequently benefit from 
Miss Gill's assistance with scenery 

SO the tashion 
presented by The White House under the 
To 
Miss Gill tall the settings, props, and co- 
ordination of these shows 


these 


ste res 


church, 


also do numerous shows 


auspices of various local organizations 
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The White House annually sponsors a | 
float for the Southwestern Sun Carnival, | 
a midwinter testival held during the week 
between Christmas and New Year's. An 
overall theme is selected for the floats, and 
entries must conform to this theme. “Sym 

phony and Song” was the 1955 selection, 
and Miss Gill designed. purchased materials 
tor, and supervised the construction of 
‘Rhapsody in Blue,” a striking float 60 feet 

long and 15 feet wide. 







[he Spanish influence is strong in El 
Paso No merchant overlooks the poten- 
tialities of the largely undeveloped market 


 REYTRIM 


OF THE 


ISPLAY 
MATERIALS 


three miles away, across the International 
bridge. Juarez, Mexico, “twin city” to EI 





Paso, 1s an international import and export 
center. In Miss Gill's windows, Mexican 
arts and crafts and Mexican travel posters 






otten serve as background 





“There are unlimited possibilities with 
this theme,” she says. “Mexico's color, tts 
tempo, its history, its culture, are constant 
inspirations.’ Through Miss Gill's window 








display she has featured tourist travel 
through El Paso into Mexico, and empha 
sized the desirability of wardrobe selection 
in Kl Paso 


Miss Gill's ability successfully to combine 





Reytrim is preferred by all leading 
display men, decorators and national 






merchandise display with travel was na 







tionally recognized in 1954, when she won 






advertisers for its superlative qualities. 






first prize in a display competition spon 
sored by American Airlines 






Reytrim is manufactured under rigid 
quality-control standards to insure clear, 
brilliant fade-resistant colors and that 
sturdy construction for which it is so 






Che basement display shop equipment with 







which the vivacious display director has to 







work ts somewhat less than complete. The 






store's carpenter shop is at her disposal, justly famous. 






as is a complete silk-screening plant. Fre- The new backing paper printed with 






quent use is made of the card writing ma guide lines and various attractive 






chines, and an indispensable cutting ma 
chine Her only other tool is endless im 


designs for the seasons and general use 






make Reytrim a real time sover 






agination, which she uses daily and of which 






See our Christmas Display materials 
Jor 1956 on diaplay during NADI 
Market Week, June 23-27 


New YORK TRADE SHOW BLDG. 
New Yorn. N.Y 


she has a seemingly inexhaustible supply 






1 


Personnel in tl 
includes a part-time college student who 





e department she directs 








does hand-lettering; a part-time sign ma 























chine operator; one person for interior dis 
play: one background builder, and one 
assistant tor installation in the 12 major 
windows 


x 





‘By the end of the year | hope to have 


renovated our windows completely,” she | THE REYBURN MANUFACTURING COMPANY, INC. 


recently advised the management of the 


store _ hope to have new drapery hack ROYERSFORD, PENNA 


grounds, complete traverse installation, new 





carpeting, new lighting, egg-crating in the 
ceilings, and new ftrames!” 

















No one doubts that she will 


hilt VISIT ROOM 446 


Merges With Bruce NEW YORK TRADE SHOW BUILDING 
The Hyde Park Company, distributor and During MARKET WEEK, JUNE 23-27th 


fabricator of “Pegw-Board” and accessories, has 


é' ’ 
merged with Bruce Wire & Metal Products S. W804 . / | / ° ee /; 
ee otanicat 3 CW Asic inspiring ifie oO 


(ompany. The new firm will be known as 

tjruce-Hyde Park Corporation, with offices, e oad SN 

showrooms, and plant located at 239 Nepper beautifu | a ap ecoratives or store win- 
han avenue, Yonkers, N. Y.; a total of 25,000 | 

sjuare feet of space is occupied by the com- pe paeES interiors. 


pany, devoted to the distribution and manu 


acture otf hardboard and wire display ma 
ade The firm will concentrate the de BOTA NICAL DECORA T/ VE SUPPL Y CO. 
velopment ot pomt-ot sale displays, and trade | 222 WwW. MONROE STREET CHICAGO 6, ILL. 


show and convention exhibitor units 
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UNCONDITIONALLY GUARANTEED 








; Perfect For i. 
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Mail Orders Filled Promptly 








q! * Heavy Duty a 
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TRANSPARENT OAK 


Transparent Oak and Trans- 
parent Oak Roping, bleached 
white and pastel colors. 


Sea Oats, natural and dyed. 
Fox Tails, natural and dyed. 


Shredded Palmetto buds. nat- 
ural and dyed in_ brilliant 
colors. 


Bleachers and Preservers for 
Display Supply Houses. 


FLORIDA LEAF & FERN 
COMPANY 


| SANFORD, FLORIDA 




















USE THE 


OPPORTUNITY 
EXCHANGE 


| For any WANT AD purpose: 
_ | POSITION WANTED POSITION VACANT 
| USED DISPLAY EQUIPMENT 


Gold Strike 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement 
REGISTRATION OPEN — ENROLL NOW | 


PAN-AMERICA ART SCHOOL 
WEST Séth STREET. N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


321 





$4.00 Per Column Inch 
CASH WITH ORDER 
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CHICAGO DISPLAY 


[Continued from page 47) 


the styles featured were, as the signs said: 
“Studies in fashion from azure through 
haze.” The Romanesque column and statu 
ary were representative of the same period 
of time as the blue of the Sistine Madonna 
by Raphael. Thus the display had continuity 


as well as beauty. Blue fashions in the 
windows were set against an ivory back 
ground. The placard was dark blue with 
light blue and white lettering. The only 
other color in the windows was the green 
of hanging branches draped around the 
stonework. There was one other Mandel’s 


state street window just like this except for 
fashions. Two other windows in the 
had a stone arch in place of the column, the 
three mannequins being similarly placed. 
James’ Sistine blue theme was carried into 
the store as well. Counter lampshades were 
striped in of blue, carrying 
eye down each aisle. James likes to make 
several changes of the apparel in a display 
like this before he changes the background. 
In this way he gets the most out of a setting. 


series 


shades one’s 


Shirley Kalvelage of Lytton’s designed 
the fourth display under the direction of Robert 
Busse, display manager, and G. C. Bowen, 
publicity director. It featured men’s rain- 
wear. Glass raindrops hung from the ceil- 
ing on silver wires and on the floor below 
were circular mirrors as if raindrops had 
just splattered there. The little touch that 
made this display something special was the 
addition of running figures from front to 
back and back to front beside the manne- 
quin. The gray cardboard figures were cut 
out, then given black-line detail and white 
touches to make them look wet and shiny. 
They were strung on wires that ran from 
each to the rear. These wires were 
spaced closer together at the back than at 
the front and the rear figures were smaller 
to give perspective. Spotlights were placed 
to throw lively shadows of the running 
figures on side and rear walls. A very pale, 
misty rainbow was painted on the off-white, 


side 


grayish, and slightly purple back wall. A 
poster in the window showed foul weather 
commuters queued up im raincoats at the 


door of a bus. The most prominent figure 
had on the coat displayed in the window. 
The sign read, “Rain, sun or cold you 
never miss the bus in Alligator All-Weather 
Coats.” 

Oo! 
ol 
ar 
ar 


display director 


& Co., 


Clement Bradley, 
Pirie Scott 
State street windows 
“Fiberglas Color 
son's, with the help of the Owens-Corning 
Fiberglas Company, set up a series of dio 
ol 


used several 
to promote ( 


(avaleade.” ¢ 


( arson 
his 


Sc5T) ~ 


ramas showing the complete’ story 

“Fiberglas” from sand to finished product 
and featured many different articles made 
with it. As an added attraction Carson's 


customers could see themselves on a closed- 


circuit color television set installed in con 
nection with the promotion. “Bring your 
entire family,” a sign beside the window 
said. To call attention to color, Bradley 


used plenty of it in the display 

This was of similar windows 
featuring “Fiberglas” reinforced products. 
The colors were red-dyed wood shavings on 
the floor, orange platform, coral and black 


one two 
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light and dark green tree silhouettes, mist 
green curtains, straw and brass lamp and 
clock, black and gold tray, and a clear 
plastic tray with fern leaves imbedded in it. 
The signs were cream wallboard with blue 
lettering. Display accessories and five 
painted panels on the back wall were yellow, 
orange, olive, coral, and green. 

It was “Cotton Pickin’ Time” at Gold- 
blatt's and Display Director John Boghosse 
used 14 displays similar to the one pictured 
in his windows and throughout the store. 
Lach contained three neatly done up bales 
ot cotton, one on the floor, one standing on 
end, and one suspended a foot in the air 
by a block and tackle arrangement which 
was part of the display. The loose end of 
the white hoisting rope was tied in hitching 
post fashion around a leaning white sign 
announcing the store theme for the month 
Qn the floor another sign parodied the 
“Porgy and Bess” lyrics, “Summertime, and 
the living is easy.” The cotton dresses and 
accessories in this window were a _ vivid 
yellow against pale blue walls. Grass and 
fuchsia-dyed wood chips covered the floor. 

(‘columns inside the store held baskets jull 
of cotton bolls with signs reminding, “It's 
Cotton Pickin’ Time at Goldblatt’s.” The 
display department made up over 40 bales 
of cotton tor the promotion. They were 
simply plywood boxes made to about the 
right dimensions, covered with a raw cotton 
matting, wrapped with burlap, and tied with 
rope. 


Judges Are Appointed 
For Display Contest 

The Paper Plate Association has an 
nounced that the judges for its retail dis 
play contest, teaturing paper plates as 
decor or merchandise in store windows, will 
be Dean Charles M. Edwards, New York 
university School of Retailing; Ruth Brani 
gan, editor, Retail Reporting Bureau; Josef 
Head, lecturer in the School of Retailing, 
New York university, and Tom Lee, display 
consultant. All are of New York City. 

This window display contest, running the 
months of May and June, is open to all 
retail store display managers. The awards 
will be $500 first prize, $200 second prize, 
and $100 third prize 


Kellett Is Promoted 
By Stensgaard 

W. L. Stensgaard & Associates, Chicago, 
has announced the appointment of James 
R. Kellett as director of the graphic arts 
department. Kellett succeeds John W. Go 
vanus, who resigned recently to become the 
Chicago production manager of Look maga 
zine 

Kellett has been with the Stensgaard 
organization for 15 years as a lettering and 
layout artist. He attended the University 
of Illinois and the American Academy oft 
Arts 


Met-Wood Moves 
To New Quarters 

Met-W ood Floral Miers Inc. has moved 
to larger quarters at 395 South Warren 
street, Trenton, N. J 


SUNE, 1936 


chairs, pale beige draperies with imprinted | 











e proudly present the 


i ewesl an d smartesl 


MANNEQUINS 


For Ladies and Children 


Featuring the patented BERKLEIGH “adaptable waist" 


L 





+900 EXOTIC SERIES 


As illustrated, the new EXOTIC series is 
designed and fashioned to show the 
clothes of the discriminating modern 


woman, just as she wants them to look. 





Another model. and another reason why 

the new EXOTIC series is your answer 

to better display for better profits. All 

plastic, this is your best mannequin buy. 
Also be 

2 New and Different Children's 
Lines 

of "COURTLEIGH KIDS" 





SEE THEM AT 


JUNE MARKET WEEK 


New York Trade Show Bidg., New York 
June 23-27 
ROOMS 316, 318, 320 


You must see these beautiful new figures for yourself to really appre- 
ciate them. See the workmanship, materials used in construction, 
smart design, and you will agree that these are your best mannequin 
buy for 1956. 


Also, we will have our other lines on display to give you 4 mannequin 
for every need of your store. 


GOLDSMITH & SONS 


-332 BROOME STREET - NEW YORK CITY 2 
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an eye for the unusua 











Executive Committee 
5 Named By POPAI 
. Announcement has been made by the 
ristmas onderian Point-of-Purchase Advertising Institute, 
New York ¢ ity, of the appointment of the 
, 1956-57 executive committee. Members are 
if you are looking tor the newest, most attractive and 


fascinating ornaments and display decorations 
tor the Christmas Holiday Season, you must visit us 
during Market Week in the New York Trade 


Show Building in 


Rooms 651-652 


We shall be happy to see you, 


FRANK P. JAGER ALFRED HAHN 
HENRY RIXON SALLY FAUST 


UNION NOVELTY COMPANY, INC. 


FACTORY: 630 BROADWAY, NEW YORK 12 
Phone Gramercy 7-8212 





























LAMP PIPE & TUBING , 
Stes! «© Aluminum « Plostic ©¢ Brous There's a difference 
STEEL Piein or Cut & Threeded BRASS when you use 
RODS Complete Services RODS 
wpagirieen | MIANT-RKLEEN 
Prompt! Waflehowe Shipments 
STEEL BALLS "lt Cleans Clean” 
Order from your display jobber 
, — ert Sg oA py heey : A product of BONTEC LABORATORIES 
1350 Watson Ave., Wilmington, Calif. 
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Walter J. Ash, Consolidated Lithographing 
(orporation, chairman; S. Paul Boochever, 
(,ibraltar Corrugated Paper Company, vice 
chairman: Carl Bergmann, Palmer Associ- 
ates; Wilham H. Carmichael, Arvey Cor 
poration; Ray Dubrowin, The LU. S. Printing 
& Lithographing Corporation; Harry Fenster, 
I. Fenster & Sons, Inc. 


William M. Harris, William Melish Har 
ris Associates: Donald S. Hutchinson, Lutz 
& Sheinkman; Norton B. Jackson, POPAI: 
(Charles Peckar, Chaspec Mig. Company; © 
H. Stark, Snyder & Black; W. L. Stens 
gaard, of the Chicago firm of that name; 
(hester L. Thomson, Einson-Freeman Com 
pany; FE. K. Whitmore, Oberly & Newell 
Lithograph Corporation; Stanley Ek. Wessel, 


| Stanley Wessel & Co.; P. L. Wise, Reyburn 


Mig. Company, and Harold Austin, Austin 


| & Austin 


_ Display Factor's Wife 


Has One-Man Show 


A one-man show of the oils, watercolors, 
and woodcuts of Davira Fisher is being held 
during the month of May by Galeri 
Moderne, 49 West 53d street, New York 


City. Mrs. Fisher, an exceptionally talented 


| artist, 1s the wife of Junius J. Fisher, head 


of General Display Corporation, Cincinnati 
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Winners Are Announced 
In Sawyer Contest 
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adjustable “eye ball” 



























Sawyers, Inc., Portland, Ore., has made | OROED 
known the winners in the contest sponsored | BY MA 
recently for the firm's “View-Master” line. | Biiy ‘ROM 
Divided into three classifications, identical | 3 
awards were made in each division: first, | 3, 
$100, second $50. and third. $20. Prizes ot | & 
$20 also went to those who placed from : 
fourth through twelfth, inclusive . 
Department store group: first, R. L. qe @isplay man’s handiest 
Meadows, Haines & Essick Company, De ~3 
catur, Ill.; second, W. Arthur Gray, Lans i. lighting device 
burgh’s, Washington, D. ¢ third, Andrew Twist it, turn it, raise it, lower it, put it in a 
|. Colby, Bresee’s Oneonta Department corner, or out front. This adjustable “‘Eye Ball’’ 
Sense Cuenta MY | Spot Light will serve hundreds of ways for smart 
| accent Nghting jobs. Rests on felted, 6 '4"diam., 
(amera store ‘ first, Virginia Glenn, '4 heavy base. A ways maintains its foe seated posi- 
(,atchel’s, New Albany, Ind.: second, Har- | tion. For use with R/40, medium base reflector 
rison's Camera & Studio, Montevideo, | lamps. Complete with cord and plug. 
oo - third, Karl Lee Wingo s Inc.. |& acai ili lil ni S ; 
Joplin, Mo satin aluminum finish ‘ 
Drug stores and miscellaneous hirst “4 Price does not include bulb Each q 
Fugene Lalande, Vic Stolle Drug Company, | 8®, 
Nampa, Idaho; second, Fred Burschend, | $y ; 
Bur-Han Drug Company, Auror 11] 4 e e y 
third, Dorothy H. Safford, Safford’s. Inc., | 3B. 
Superior, Wis > 810 PENN AVENUE, PITTSBURGH 22, PA. MAIL ORDERS FILLED PROMPTLY 
The contest was judged by R. ©. Kas! oe ait abl . ot ict bial _ “* 
editor, DISPLAY WORLD , , ee ' . = 
RE TO O : ie ye” h EXQUISITE SMALL FLOWERS 
3 pportunity xcnange For betes Case and interior Trims 
At Jacksons, Oakland For any WANT AD purpose: Peoduce Gentes efleste imncscible with secul 
Allan L. Schwartz has resigned as display POSITION WANTED POSITION VACANT ines of “dis play flowers, Unsurpassed 
director of Jacksons, Oakland, and for the USED DISPLAY EQUIPMENT FOR SALE Tremendous Varieties In Stock 
present will operate a design and free-lanc: REPRESENTATIVES WANTED MILTON S. AHRENS, INC. 
, , all ks 4.00 Per Columa Inch CASH WITH ORDER Importers —- Migs. -- Exporters 
CiIspiay Servint 56 W. Mth STREET NEW YORK 18, N.Y 
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AUTOMATIC 


TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





GUN TACKER ~ 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe poper, cloth window 
dressings and wall posters. 








ee T-50 
GUN TACKER 


Use where bento, longer staples are needed. 
ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose. 


‘ Sold through jobbers 


‘ . Write for catalog 
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(Continued from page 28) 


set foot on American soil. This is an example 
of imaginative and incorrect reporting where the 
writer based his statements on other than first- 
hand knowledge. From his comments the reader 
inevitably gets the impression that good display 
in America is found only in three major cities 
and that even in their cases it is only within 
the past few years that anything like competent 
display technique has been the rule. 

It is especially ironical that this 
haphazard and incorrect appraisal of American 
display should have been published in a country 
whose display, with a few isolated exceptions, 
is notoriously poor... 

some of our more avid readers perhaps have 
noticed two of the three symbols which are 
displayed in the "masthead" of DISPLAY WORLD. 
These designate our membership in two publishers’ 
associations -- are, in fact, symbols of integrity. 
The ABC symbol tells you that we are members of 
the Audit Bureau of Circulations -- that our 
subscription lists are audited and verified 
semi-annually by unbiased and competent auditors. 
In addition to guaranteeing to our advertisers 
a verified, completely honest circulation, this 
symbol also proclaims that all of our subscribers 
are treated alike. And treated fairly. 
Circulation sales methods are rigidly controlled 
and must meet the highest standards of the 
profession. 

The ABP symbol signifies membership in our 
industry's trade association—the Associated 
Business Publications; a membership, incidentally, 
which is partially predicated upon our adherence 
to the circulation methods and ethics evidenced 
by our ABC membership. The ABP, celebrating its 
golden anniversary in 1956, has worked for 50 
years to bring about the evolution of business 
papers from their humble beginnings to the 
powerful force they are today. 

As one of the 162 publications belonging 
to ABP, we pledge ourselves to adhere to a Code 
of Ethics and Standards of Practice which means, 
among many other important things, that we are 
working constantly to improve our services to 
our readers... 


Cordially yours, 


Se" wey’ 
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New Black, Starr & Gorham Branch 
Features Speciol New Fixtures 


Innovations in displays, fixtures, and de 
sign highlighted the official opening in 
April of the new Black, Starr & Gorham, 
Inc., branch store in Millburn, N. J 

The store, designed and constructed by 
S. S. Silver Interiors, New York City, fea 
tures exclusive patented fixtures and dis 
plays that, according to a store spokesman, | 


MINI 





will “mark a tremendous step forward in the | 
showing of heretofore difhcult-to-display 
items.’ 

Among the most outstanding of these fix 
tures created especially for Black, Starr & 
(,orham is a revolving wall unit in _ the 
china department which permits a total of 
63 different patterns to be shown without 
contusion in a 15-foot area. The fixture is 
composed of seven revolving columns, 2 feet 
in diameter, triangular in shape and holding 
nine place settings. Each of these columns 
can be turned manually and is controlled 
by an automatic seli-centering device. 
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These revolving displays, in addition to 
showing the china off to unusual advantage, | 
require only one-fourth as much space as | 
would ordinarily be necessary for the same | 
amount of merchandise. | 


% 


A highly developed method of displaying 
and storing silver flatware is evidenced in 
i 

another unusual fixture in the silverware | 
department. A series of 36 cherrywood | 
| 
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plaques, each containing a different place 
setting and pattern, is mounted along one 
wall, giving a floating effect to the display 
Fach pattern is tagged with a hand-en 
graved silver plate. 


Fttrr 
Managers, Display and 


Publicity ALL AGREE 3% 
TREMENDOUS ATTRACTION VALUE 


450,000 children and their parents were attract 
ed to MIT Miniature Train Christmas Promotions 
in Gepartment stores tas? year in the past 24 


> 
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The silverware fixture offers the customer 


Se 


v 


the unusual opportunity of studying the 
isolated patterns while making a compari 
son with others in the group. Removable 
trays behind sliding cabinet doors beneath 


years MT Miniature Trains have carried over 
the display hold a complete line tor each 


13,000,000 children in departr ent s$rores 


LOW COST—or NO COST! 


Under MI's unique Lease Arrat jement your 


pattern, hese trays may be placed on ad 
joming sales tables tor closer appraisal by 
a customer. The display 1s dramatically store shares in proceeds from ticket sales, prac 
lighted by concealed background fluorescent tically assuring you of enoug! 
and spot lighting } 


for This miniature train C} ristimas pr 


ADAPTABLE and FLEXIBLE 


MT Miniature Trains can be used as the basis 
of any Christmas theme or pror ron Ihey 
can be insta} ed in ony Sizja tp . : 4? 


ie skirt fixtures and counters 


EXCLUSIVE RIGHTS 


Another original fixture tailored to the 
specific need of the store is the clock dis 
play. This consists of a series of stainless 
steel discs mounted against a white Formica 
hackground. These dises are designed to 
receive a Z-shaped standard hook upon 





which clocks of varying sizes and shapes The Miniature Train Co. gives ex ve and 


can be placed in an almost unlimited ar protected rights to this attraction throughout 
rangement the period of your lease arrangement. No other 
«? 


store in your city can have an MT Miniature 
Train! 


NO STORE RESPONSIBILITY 
The Miniature Train Go. furnishes the 


se? Up ine udir } supervision of installa 


The decor ot the store, which ts a Di- | 
rectoire motif, gives the impression of a 
modern, open teeling yet was designed in 
keeping with the traditional quality per 
sonality of the store. The design of identi 
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rer Oval comorenenstive liat lity insurat 
cal entrances at opposite ends ot the store, , f 
assump? of 4li resp nsiDi ivy els dar ie 
which departs trom the usual ftront and etn oak ndeiediiedl Gite te cous moeteaten 
TRACK LAYOUTS FURNISHED WITHOUT 
OBLIGATION Ser d us A | rt lan of +} a) 


4rea in your store where an MT Train can 
he set Up 


FREE oon Bro nure showing Mi M f ature 


back layout, emphasizes this open, modern 
approach. The tree use of decorative cher 
rywood for trim and fixtures, and the use of 
movable brass floor units, adjustable glass 
shelves, interior shadow-box displays, and 
subtle lighting further add to the unusual 


: Trains in stores. plus all dete 
decor ot the store 
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To encourage browsing and tree circula 
tion to all wall cases. sales counters were 


eliminated, and occasional tables and show- | Va “our M | N IAT U R E T o A | N C O . 


cases, fluorescent-lighted, are provided tor | 
pas ys Sainte | RENSSELAER § INDIANA 


floor display purposes 
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Cot ehuphies’? ten GHOW chubbies! 


ye WANNEQUIN 
L, 6 designed and proportioned 
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FOR CHUBBY GARMENTS 







A proper display of your chubby lines 
is a sure traffic stopper and sales maker. 
The attractive La Petite Chubbe’ man- 
nequin is fashioned of fiberglass rein- 


forced plastic in girl's size 1O',, 


Unconditionally Guaranteed 


UNBREAKABLE 


. with normal mannequin use 


@ Extremely lightweight 

@ Washable flesh finish 

@ Removable Rubber hands 

@ New rear heel fitting 
Introductory price $89.50 


Net f.o.b. Brooklyn, NV. Y. 


Write for complete catalog of Garment 
Hangers and Displey Fixtures. 


Faraone Qt ' Qt, me. 
225 W. 34th Street, New York 1, N. Y. 
Lackawanna 4-5014 




















Plastic Coated ‘% . AD Complete — $46 
Waterproof | es Plants only $36 
Wiltproof . 
Fadeproof Surfwood planter 
Fireproof 





any color — with 


it box (36''x6"«6")— 





Free catalog 


and sample Styrafoom & moss 










available. pai *) dg $10.00. 
HARRY MICH MFG. CO., 216 W. Ontario St., Chicago 10, lil. 
Or contact your Local Jobber Att'n.: Display Jobbers—Territories Open 
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VARIED THEMES SEEN 
IN LOS ANGELES 


[Continued from page 35] 


baskets along the wall and on = small 
barrels, and all were wired and lighted. 
Variegated colored door mats in dull tones 
were on the floor in keeping with the de 
sired atmosphere. A black mazanita bush 
was placed to the side to fill an open area. 
The white card in front read, “Home Im- 
provement Month ... Bring Your Home 
Up To Date.” <A blue-print of a home was 
placed next to It. 

Silverwood s-VDowntown has a new look 
since the remodeling of the tour floors is 
now completed. Mr. Glenn Baugh, who is 
the display director for the eight stores 
located throughout Los Angeles and sur 
rounding cities, also had the interior of the 
window area remodeled. Ash wood panel- 
ing in Salem maple finish now decorate the 
walls. New carpeting was laid on the 
floors, and wooden frames placed around 
the windows to obtain a tramed picture 
appearance tor the displays. The back 
ground of the windows next to the en 
trances on both the Broadway and Sixth 
street sides was cut down to permit look. 
ing into the store from outside. This makes 
the entrances appear larger and more invit 
ing 

Mr. Baugh uses wood and brass cabinets 
and brass tables to obtain the necessary 
height in his displays, as shown in the 
photograph found with this article. Here 
three suit forms were used, one at each end 
slightly forward, and the other in the center 
farther back and placed on the table. The 
accessories found im the cabinet and around 
the forms were yellow, as in the throw-rug 
on the floor and the buds on the artificial 
mimosa plant. The suits were in different 
shades of brown and tan. The well known 
Hart, Schaffner & Marx trademark was in 
the form of a plaque on the back wall and 
free-standing on the floor in the front of the 
window. A custom appearance was obtained 
by draping a tie blanket over the top por 
tion of the cabinet and placing a bolt of 
material on the lower part of a brass table 
A brass easel tormed to resemble a musi 
stand held the card 


Making Ten Acres Of Space 
Look Like A Home Exposition 


In the largest show moving job to hit 
New York City since the days of the 
World’s Fair, the International Home 
Building Exposition moved into the new 
Coliseum in three days prior to its opening 
on May 12. 

Moving ten acres of households in just 
three days was the gigantic task which 
faced lIvel Corporation, official decorator 
and service contractor, in installing the 
Home Exposition on all four exhibit floors 
of the Coliseum, the first show to use simul- 
taneously all four floors of this vast exhibi- 
tion hall, 

jut this was only part of the task. Be- 
fore the show could be moved in, the three 
shows (stamp, automobile, photographic) 
which were on during the preceding week 
had to be moved out. In addition, part of 
the job of decorating the “Showcase” ex 
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position was the construction of four actual 
model homes right in the Coliseum; also a 
complete scale model community, measuring 
2) feet by OO feet was constructed and 
assembled by Ivel. 

sesides providing four floors of booths 
tor hundreds of exhibitors, the official deco- 
rator thus provided the manpower to con 
struct and complete four complete houses in 
just over two working days W orking 
around the clock, a veritable swarm of 
workers changed four bare areas of the 
Coliseum into model homes usually tound 
only at a sub-division. In the meantime 
another swarm of experts placed the huge 


model community, “Hometown USA,” a 


*~ 


1.200 square foot scale model complete with 
over 3.300 different houses and 300 other 
buildings including schools, shopping cen 
ters, roads, railroads even 18 miniature 
swimming pools and ponds 

Betore the installation an onlooker would 
see tour huge floors the equivalent of 
13 tootball fields of space. A few days 
later there were hundreds of exhibits neatly 
arranged in booths, bathed in light and ani 
mation, with directional signs, information 
booths, registration desks, ticket takers, 
food concessions, and crowds of interested 
viewers 

There were ten acres of exhibits in this 
mammoth “Showcase tor Better Living” ex 
position. Each required a draped booth 
area with identifying sign. About 80 percent 
required furniture and floor covering. Half 
of them requested draping service cover 
ing a table, a display area, or a skirt for 
a turntable display. Others needed electrici 
ty, plumbing, flowers, photography, tele 
phone, rigging service, carpentry, sign work 
Service desks to handle such requests were 
established on each floor. Behind these 
service desks stood the vital traffic center 
which managed the flow of 100 or more 
truck-loads from Ivel warehouses and plant 
and kept im touch with the movement of 
about 500 other truck loads of exhibits con 
verging on the Coliseum. All in all, several 
million pounds of household exhibits, homes, 
decorations and models were handled tor 
this show. 

Dock crews, working under the control of 
a hauling contractor, required 25 men just 
to unload the 600 trucks and trailers with 
their more than 3,000 cases. Moving the 
cases to the exhibitors’ booths required 60 
more men. Thirty-six men working around 
the clock were needed just to handle the 
empty crates. Cleaning and maintenance 
required a minimum of 40 men, 15 on day 
time maintenance, and 25 at night to ready 
the show for opening the next day 

Perhaps the biggest job of all was to 
assemble the booths of the hundreds of ex 
hibitors. This entailed everything trom a 
10-foot background to a 40-foot square 
island or area “stopper” with all kinds of 
animation and illuminated panels. 


Walter Paul Zemitzsch 
Gets First Press Notice 

Walter Zemitzsch, of Zemitzsch Displays, 
Inc., St. Louis, and Mrs. Zemitzsch are the 
parents of a son — their first born re- 
cently in that city. He has been named 
Walter Paul. 


JUNE, 1956 











The ecenomca i SHOWROOMS AND 
‘pepper-ubper'for RETAIL DISPLAYS 


HANG-A-FORM 4 
anne) 
for a natural 


drape without 
pins 





MODEL No. 1005 
for Housecoats @ Dresses 
@ Bathrobes 


as shown with standard hanger hook 
12 of more, each $2. 


Less than 12, $2.75 each 


MODEL No. 1006 


(not shown) with ewivel ““T"’ stand fitting 


12 of more, each $3.00 
Less than 12, $3.25 each and best of all... 


@ Requires no special draping skill 





© Sets up within a matter of seconds 


FOR BLOUSES AND 
SWEATERS TOO! 
MODEL No. 1000 


inet shown) with standard hanger hook 


12 or more, each $1.50 
Less than 12, $1.75 each 


@ Needs no pins 

@ Heavy plastic hanger and full 
chrome plated metal parts as- 
sures a long life of service 


JOBBERS: fii prices are lia and net 


POR, Factory Write for « am plete -atalog 


of Garment Hangers and Display FP ixtures 





MODEL No. 1002 


As shown with swivel “T” stand | VRaenaQite PQactiz., ime. 


fitting (chrome s«etand additional) 
12 or more, each $2.00 225 West 34th Street, New York 1, N. Y. 
Less than 12, $2.25 each Lackawanna 4-5014 


ema 
SEE US AT MARKET WEEK... 


We are pleased to announce that we are now members 








of the NADI and are happy to present our new lines of 


@ Flocked Branches e Wreaths @ Foliage e Garlands 
AND 
@ Sweetheart Branches for Christmas 


WE WILL BE SHOWING IN 


ROOMS 637-643 


New York Trade Show Bidg., June 23-27 


ARTURO PRODUCTIONS INC. ‘suri 
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PERF-0-LIGHT 


\e 


























Swivel arm for 180 
horizontal lighting ... 
with locking device 
for any fixed posi- 
tion, plus adjustable 
hood 













_ 


FITS ALL 4” AND 4%” PERFORATED BOARDS 


7 50 


$7.50 each F.0.B. LOS AN. 
GELES in standard packages 
of four. Black or Satin Alu- 


minum finish. 
Satin Brass $8.50 each. 


Completely wired with 6’ cord 
and plug, ready to use. 24” arm 
light in weight, 


Here is a light of a thousand uses — to accent every feature 
display using perforated board. For 150W, R-40 and Par 38 
lamps and all standard color clips. 


Order today, stating quantity, size of perforated board and finish. 
TRIANGLE DESIGN & ENGINEERING CO. 


P. 0. BOX 15762 Los Angeles 15, Calif. Distributors solicited. 











| of the 























SAVAGE 


480 | exington Ave 


$S$AVAG | 


PAPER PRODUCTS 





* WIDE-TONE BACKGROUND PAPER 
Write todey for illustrated catalog 


UNIVERSAL 











‘||LARGE and SMALL 


WOOD — PLASTIC 


We've Got em all! 


fa Al 


All sizes of perfectly pro- 

DISPLAY portioned letters to make 

STANDARD MAT-MOUNTS Se 

* CIRCLE AND OVAL MAT-MOUNTS LETTERS impciting All in stoct 
* MAT-BOARDS * PHOTO MAILERS for immediate shipment. 


Write now for PREE ilius- 
trated folder and price list. 


SPANJER BROS. 


1160 N. Howe St., Chicago 10, Ili 
267 Mt. Pleasant Ave... Newark, N. J 





CORP. 

















ol) mee, eee, ee i — 






















WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 





RUSTIC 4 


FOR 


PAPIER 
MACHE 














119 Ave. DD, New York City Y 
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MARKET WEEK TO SET RECORD 


[Continued from page 21] 


tic Creations, Elizabeth, N. J., which was 
formerly known as Artistic Displays. 
Registration for the June Market Week 
will be conducted in the main lobby of the 
New York Trade Show building, 500 Eighth 
avenue. Advance registrations can be made 
through the NADI office up to June 19, and 


at the Hotel New Yorker on the afternoon 
and evening of June 22. Member registra- 
tion badges will be sent direct from the 
NADI office upon receipt of the directory 
listings 


the business 


scheduled 


Annual meetings to conduct 
NADI 
June 20 and 2] 
meet on the tormer date to pass on general 
business and to confirm arrangements for 
the June, 1957, Market Week which is to be 
held in Chicago at the Hotel Morrison 
In addition to the agenda for the board of 


for 
The board of directors will 


are presently 


directors’ meeting, the general membership 
will at the meeting 
scheduled tor June 21; this will be held at 
the Hotel New Yorker. 

The report of the NADI nominating com- 
mittee will be sent to all members prior to 
June 1. The nominations will cover all 
officers, and tor board members whose terms 
expire in 1959. At this writing there are 17 
on the slate prepared tor the nomi 
committee 


also conduct elections 


names 
nating 

The 
NADI 
to business to be expected at the June show 
is excellent. Advance registrations at hotels 
New York City area indicate an 
attendance of more than 3,500 for the event. 
Requests have been registered in the NADI 


both 
members and store personnel relative 


general feeling expressed by 


in the 


office from the Navy Ship Stores, Army 
Post Exchanges, and other government 
| agencies. Every major buying office will 
have individual store representatives on 
hand. Smaller stores and specialty shops 








will be represented at the market, and cov 
the Atlantic to the 
(Canada through Mexico, 


will be from 


Irom 


erage 


Pacific and 


| the Carihbean, and some European countries. 


In cooperation with DISPLAY WORLD, 
the NADI will and all re- 


quests for personnel or positions presented 


accept process 


at the NADI headquarters during Market 
Week. Forms covering employer require 
| ments and employe qualifications will be 


available. 

Space assignments as of this writing are 
as follows: 

The Adler-Jones 
Booth 7 (second). 

Kurt S. Adler, New York City, Room 515 

Allied Display Materials, Inc., New York 
City, Room 404. 

Amplex Corporation, Brooklyn, Room 442 
(tentative) 


Company, Chicago, 


Ankerum Mtg. Company, Philadelphia, 
Room 537. 
Arrow Display Associates, Philadelphia, 


Room 424 
Artificial Plant Company, Chagrin Falls, 
Ohio, Rooms 338-342. 


Artistic Creations, Elizabeth, N | Room 


| 528. 
’ 


Arts & Flowers Displays, Inc., New York 
City, Rooms 408-410. 
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ROOMS 329, 331, 332, 334 


at June Market Week will be replete with original 
display ideas for your Christmas display program. It 
is our firm belief that you will witness some of the 
finest display units ever offered for the Christmas 


season. You are cordially invited to visit our exhibit. 


FAMOUS FOR STORE-WIDE PROMOTIONS 


RIP Studio, Inc. 


15 EAST 22nd STREET, NEW YORK CITY 10— GR 7-3650 





WE AAVE SERVER tHe ASAPING: SIOGCREDS FUR YEARS 














F., the season's most superb and beautifully new line. inspect the Oltmanns display 
during N. A. D. I. Market Week. June 23-27. The unusual ideas and combinations that 


we have prepared will convert your store into a crowd-attracting Christmas Wonderland. 


Our Fall and Christmas lines will be on exhibit for your approval. and we are looking 


forward to greeting you in our rooms 


437 — 438 — 441 


NEW YORK TRADE SHOW BUILDING 


OLTMANNS CO. 


Designers and Manufacturers of Artificial 





Flowers and Decorations 


1405 DOUGLAS STREET OMAHA 2, NEBR. 
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DIRECT FROM MANUFACTURER 
Crystal Clear Vinylite—Strong, Durable, Double Gauge, Full Cut 


MERCHANDISE GARMENT BAGS 
ENVELOPES y 


; os 4 * ” iv Pd / 

Per 100 4c. 

Size 12x16 $ 9.50 ‘| eS 

ine Size 12x18 — $11.00 J. -. 

Coat & Swit . 24”9 #24W, per 100, $11.50 3 ; 

D #21W. " 
ress 21«8 2 per 100, 9.50 36" long #36W, doz. $ 7.50 
Junior 9x7 HIIW, per 100. 8.95 54" long 254W. doz. 9.00 
Children's i7x7 #ITW, per 100, 8.50 66" long #66W, doz, 10.00 


ECONOMY SUPPLY HOUSE e 218 W. 35th St. @ New York City 1 











Rooms 414 & 416 


HS Lor yf OEP Soa building 


rele, Zighth ; Renee 


Ts thehit thy 


ducing NADI. Market Week June 23rd to 27th 


Complet. 


‘ft our 


te, es \ Whe ge ori ioplay 
Fm ("sedition 


Garden Showrooms 


ld WEST 2/th 


STREET 


NEW YORK WN..Y 


woetiww MAT Iti Ve “UREA T ION 


ART FLOWER CO., INC. 











AUTHENTIC FROM 


Aawatl 
POLYNESIAN 


TAPA DESIGN 


PAPER 





















‘ROLLS @ SHEETS 


/ 


DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 





< @ae6e04 








WHEN YOU THINK OF 


FOIL and FOIL PAPER 


THINK OF 


R AO 


We'll be showing at the 


HOTEL MARTINIQUE 


32nd St. & Broadway 
during Market Week 


R. A. OHLHORST 


278 Johnston Avenue, Jersey City, N. J. 
































Arturo Productions, Inc., Asbury Park, 
N. J., Rooms 637-643. 

Austen Display, Inc., New York City, 
Rooms 325-328-330. 

Wm. L. Baer Company, Inc., Fort Lee, 


N. J., Rooms 326-327. 
L. S. Batter & Associates, 
Pending 


Portland. (ore... 


C. Barrango Company, San Francisco, 
kKooms 344-345 
Bliss Display Corporation, Long Island 


(ity, Rooms 336-337 -339-340-341 
sonafide Display & Decorative Company, 
New York City, Room 302 


Botanical Decorative Supply Company, 
{ hicago, Room 446. 
Brunn & Bertheim, New York City, 


Booth 9 (second) 

Bulkley, Dunton & Co., 
Room 349. 

Butler Paper New York ( orporation, New 
York City, Pending 

Capital Merchandising 
lyn, Rooms 305-306 


Inc., Corry, Pa., 


Company, Brook 


Chic Display Company, New York City, 
Pending. 
City Display, Inc., Long Island City, 


Rooms 548-549. 
The Harry ¢ 
Rooms 322-323. 
James A. Cole Company, Inc., New 
City, Room 528. 
Columbia Display Materials 


Brooklyn, Rooms 443-444-445 


Cohen Company, Pittsburgh, 
Y ork 


(ompany, 


Constant & Thor, Inc., New York City, 
Rooms 605-611 
Kmil Corsillo, Inc., Hollywood, Calit., 


Room 303. 

(Creative Display, Inc., Jersey City, N. J., 
Room 553 

L.. A. Darling Company, Bronson, Mich., 
Booth 2 (second), 

Decorative Creations & Art 
York City, 416. 

Decorative Novelty Company, Inc., 
lyn, Rooms 402-403. 

Display Associates, Inc., Hoboken, N. J., 
Rooms 423-425-426-427 

Doerr & Associates, 
kooms 333-335 

Duplex Display & Mfg. Company, Phila 
delphia, Rooms 429-431. 
Hasbrouck 


Flower, New 


Brook 


Portsmouth, Ohto, 


Favrex Designs, 
N. J., Rooms 540-542 

Fawnheld Decorations, Georgetown, Conn., 
Room 407, 

Ferro-Cratt Corporation, 
Ky., Rooms 432-434. 

Frankel Associates, Inc 
Rooms 530-534. 

Ilse Frankel Display, Miami Beach, Fila., 
Room 321. 

(G,arrison-Wagner 
Booth 1 (second). 

karl W. Gasthoff Company, Danville, [IL., 
Booth 4 (second), 

General Display 
Room 430. 

Goldsmith & Sons, New York City, Rooms 
316-318-320. 

Henry Hanger & Display Fixture Com 
pany, New York ( ity, Rooms 514-516-518 

Kalmo Textiles, Inc., New York 
Room S01, 

Kaytee Fabric & Ribbon Company, New 
York City, Rooms 506-508-512. 


Heights, 


Morganfield, 


, New York City, 


Louts, 


(ompany, ot 


Corporation, Cincinnati, 


City, 


[Please turn to page 131] 
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TOP DISPLAYS HAVE THEM 
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Color e Freshness ee a : | — | 
e Realism e Econ- ee aga , aa 
omy e Design e 
Beauty e Versatil- 
ity e Vividness e 
Long-lasting Quali- 
ties e and they're 
easy to work with. 


CALART Flowers, Fruit, 
Fern, and Foliage have 
ALL of the best qualities 
for display work! 


Write now for full-color catalog 





CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Ave., Providence, R. |. 











GARCGY ADAPT-A-STRUT system for building 


merchandise displays 


YW’ 
...-now in use at VAC 


— It’s ADAPT-A-STRUT throughout 
in basement of Herald Square store 





Miles yes, miles... of shelves at 
Macy's are supported by ADAPT.-A- 
STRUT’'S unseen strength. You can't see 
the ADAPT-A-STRUT uprights, fully 
concealed within the display backgrounds, 
and you scare ely notice the shelf brackets 
Yet ADAPT-A-STRUT two-way uprights 
support display shelving on one side 
and stock shelving on the other side 
(see diagram). Complete information in 








Catalog 55A free on request 
*Unautherized vse of our invention will not be permitted. 
—" 
> | 
GARDEN CITY PLATING & MFG. CO., 1738 W. Ashland Ave., Chicage 27, 1. 




















in Conoda: Gercy Co. of Canada, tid., 191 Niegera $1., Terente 
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FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 








MOTION 
MANNEQUINS 


CONVERT YOUR OWN-——OR NEW ONES 


Mecverment is smooth and noiseless—head turns 
quietly from side to side, and arms open and 
clote 


AN EXCITING 
WRITE 





ATTENTION GETTER! 
OR VISIT DURING MARKET WEEK 


110 W. 20th Street, New York 1, N. Y. 
PEnn 6-3585 
















xtures and finishes 


imbelone 


DECORATIVE COMPANY 
65 East 55th Street, Dept. DW-46 
New York, N. Y., MUrray Hill 4-3376 





NITED States Gypsum Company has 

placed on the market new and ad- 

vanced patterns in expanded metals 
which offer many possibilities im display. 
The new meshes are offered in four dra 
matic three-dimensional patterns Rondo, 
Festoon, Wavelength and Armorweave 
all of which have the performance qualities 


standard diamond-shaped 
They lightweight and 


of the company's 


“Ek xpand-X.” 


are 


have greater strength and rigidity than the 
solid metal sheets trom which they are 
made. They are also available in “flattened” 
patterns tor application where a smooth 


surface is desired 


U S.G that its 


possibilities 


the 
unlimited 


makes 
offer 
Fach new expanded metal pattern is versa 
tile the main design 
clement, or to lend an added artistic expres 


pot new 


meshes design 


enough to serve as 
sion to a general ornamental theme. 
lhe patterns 
available in carbon steel, aluminum and, in 
They are 
solid metal which 


new expanded metal are 


some meshes, stainless § steel 


fabricated trom sheets of 
are slit 


patterns 


and cold-drawn into continuous 
The strands 
angles to the 


sheet, adding strength 


rest at 
the 


and bonds 


sharp origmal plane of 


\ll of the expanded metals combine the 
strength of steel or alumimum trom which 
they are cold-drawn, but they are consid- 


erably lighter area for area, and they offer 


the additional advantage of visibility and 
the free passage of light and air. 
The three-dimesional meshes are easy to 


and tabricate 


with shears. bolt cutters. 


They can be 
pliers or torch 


handle casy to 
cut 
They can be jomed to 


without raveling 


—Four of the new expanded metals introduced 

by United States Gypsum are illustrated above. 

Upper left, “Armorweave;" upper right, ‘'Fes- 

toon:"' lower left, “Wavelength; and lower 
right, “Rondo''-—- 





ea 


ew Expanded Metals 















resistance welding, 
All of the meshes 
come in standard or cut-to-size sheets. They 
painted, or their 
The point is made, too, that 
“Displaymen will find many delightful color 
combinations in using painted or 
U.S.G. expanded metals in correlation with 


other units readily by 
are welding, or brazing. 
used im 


can be coated, 


natural finish 


anodized 


colored fabrics or other materials.” 

Within recent years expanded metals 
caught the eye of industrial designers and 
architects, who combined their functional 
use with design expression, but they were 
limited im their choice of patterns, since 
all expanded metal was produced in_ the 
standard diamond-shaped pattern. United 
States Gypsum recognized this limitation, 


with the result that the company “now pre 


sents advanced designs to stimulate crea 
tion of new ideas in display and product 
design.” 


St. Louis Display Guild 
Hears Lighting Talk 


Members of the St. Louis Display Guild 
met the evening of May 9% at the Congress 
hotel to hear a talk by Morris V. Harman, 
lighting the Union Electric 
(Company ; was the 
biggest thing in selling, and lighting 1s the 
biggest thing im th 
jamboo Room preceded the regular session 
of the Guild 


specialist of 


his subject “Seeing 1s 


seeing. Dinner in 


Deutsch Is Made Officer 

Of Frankel Associates 
Joseph Frankel, Frankel 

New York City, 


Deutsch heen 


Associates, Ine 
announces that Bernard 
taken into the firm and 
is now an ofhcer and vice-president of the 


company Deutsch, 


has 


who has been with 
Frankel for the past ten years, is in charge 


f sales for the firm. 
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Be Sure To Visit 
FERRO-CRAFT 


Rooms 432-434 — NEW YORK TRADE SHOW BLDG. 
JUNE 23 to JUNE 27 


We are showing a new line of fixtures for both men's and women's wear 
in brass and wrought iron. 


You must see this entirely new line, the largest line of wrought iron fixtures 


offered by any manufacturer. 


PRICED TO FIT YOUR BUDGET 


Your favorite jobber has this line. 


FERRO-CRAFT wmorGanriceLD. KY. 

















Device Increases Display Space 


On Standard Table 


“Redi-Pik” is the name of a new devic: 
tor the presentation of packaged items on . : , 
display tables. It is said to show from 30 ( ) ff . / B ) vi W J vO 
to 50 per cent more packages on a standard VCO IND S ana CS ls l¢ 5 
X)- by 60-inch table, making every style or 
color visible, with every size clearly ticketed 
and every section individually priced. No from 
screws, nails, or glass are required, and 
the unit can be set up in a few moments 
Descriptive literature is available trom the 
supplier, Result Displays, Inc., 350 West 


jist street, New York City | 7 Walter Zemitzsech aoe a oe 


"Fenestra Spots’ 
Announced By Spear 


Versatile display lighting ts provided by 








‘Fenestra Spots” introduced by Spears 








Lighting Fixture Mig. Company, 61 Clymer 


street, Brooklyn 11. Mounted on “Trol-F USE THE | 
Duct,” the units are for use with PAR side | 
and top prong spot or flood lamps and can O P P O he T U N | i y | STUDY 
be moved to desired locations quickly and | 
easily. The company has prepared litera E. xX i H A N G E | WINDOW DISPLAY 


ture describing its entire line of fixtures. | 
For any WANT AD purpose: | AT HOME 


and a copy will be sent on request | 
| Easy Home Study course showing 

(Tapp ae asia POSITION WANTED how to do every phase of window 

Brunn Represents POSITION VACANT display work. Merchants, display 
men, women and beginners will 


Greneker In Canada USED DISPLAY EQUIPMENT FOR SALE find this course the finest of its 
ee ee ' sia \ York kind. School founded in 1905. 
ie Greneker Corporation, New Yor REPRESENTATIVES WANTED Rciieniens Gets tie Mean 


(ity, announces that Theodore Brunn is now Names of our Graduates. 
representing the firm in Canada. He also © Write for literature 


represents the companys affiliated organiza- $4.00 Per Column Inch— CASH WITH ORDER THE KOESTER SCHOOL 


tion, Visual Merchandise Displays, Ine. 9710-12 N. Cicero Ave., Chicago 41, ll. 
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“VANDA” nit 
BEAUTIFUL 


Your Price 
DISPLAY PORTABLE FOUNTAIN $149.95 ea. 


in lots of three 


















Indoor or outdoor, sensational for store-windows. FOB factory, 


hotels, restaurants, caterers. theatres, TV rentals, ihig | | N.Y.C 
etc. No piping, no plumbing necessary. Com- iil - | immediate 
pletely equipped with silent, hermetically sealed, || || | Delivery 


totally submerged recirculating pump. 
115 volts, 60 cycles A.C. Ready to 
plug in. Fountain bowl of heavy 14 
gauge, | piece hand-spun aluminum. 
Diameter 36", depth 7" with 3" thick 
curved wall, figure 22" high, baked 
on enamel finish, 16 adjustable spray- 
jets, from |" to 48", only 38 Ibs. 


Comes in white or green. 






Write for details. 


CANAL ELECTRIC MOTOR, INC. 


310 Canal Street 
New York 13, WN. Y. 


Pioneers in manufacturing of Pump & Water Display Fountains 








1956 PRODUCTION READY TO SHIP 
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Show 
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You are cordially invited to attend our 


NADI MARKET WEEK 


SHOWING IN 


Room 319 


at the New York Trade Show Building, June 23-27 
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| Ernest Alin, Eaton's, 
Dies After Short Illness 


L. R. Ernest Alin, for 32 years with the 


| display staff of The T. Eaton Company, 


Ltd., Montreal, died in that city a tew 
weeks ago after a short illness 





— L. R. Ernest Alin — 


Joining Goodwin's store in 1923, Alin re 
mained when The 17 katon Company 
opened its Montreal unit, working in the 
merchandise display department, ot which 
he became manager in 1949 That date 
marked his 25th year with the company, in 
which he was active on many committees 

Paul Martin has been appointed depart 
ment manager to succeed Alin 


Stensgaard Addresses 


| Advertising Club 


A near record-breaking attendance at the 
dinner meeting of the Dayton, Ohio, Advert 
tising Club on May 3 heard W. L. Stens 
gaard, W. L. Stensgaard & Associates, Chi 
cago, deliver an illustrated talk on the sub 
ject of “Merchandising as a Sales Tool, 
He was introduced by George A. Head, 
advertising manager of National Cash 
Register Company, and sponsored by J. D 
Hershey, advertising manager of the Dayton 
Rubber Company. 

He illustrated his talk with a series oft 
about 20 actual experiences to show the plus 
benefits of an advertising program with 
follow through built into the program at the 
time all the merchandising, distribution, 
and ad plans are discussed and created. He 
urged that advertising not leave the point 
ot-sale plan out and attach it to the selling 
program as an afterthought. He pointed 
out also how 1n many successful programs 
the development of the point-ot-sale theme 
and device came first and thus all media 
was put to work to make the selling a su 
cess where the goods, the people, and the 
money come together and the sale 1s made 

He also related the importance of any plan 
considering how competitive lines would 
look side by side and, most of all, the re 
tailers’ viewpoint and interest by categories 
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of distribution. All of this and more makes 
the development of the idea, the deal, the 
demonstration and the showmanship a seri 
ous problem, he said, that can best be met 
by experience in this field, just as it is met 
by professional experience in other media. 
Each is a highly specialized job and when 
properly planned and coordinated all media 
employed benefits - 
with the 
selling of the 


-and so do all concerned 
manutacturing, distribution, and 
product 

He urged all to be more and more con 
cerned about the success of selling because 
this is the 
of our prosperous free enterprise system. 


power that turns the flywheels 


“Should adver 
COMMISsSiOns aot 


In answer to the question 


tising agencies receive 


point-ot-sale materials?” he replied: “I have 
just served the past four years as president 
and chairman of the board of the Point-ot 
Purchase Advertising Institute. This sub- 
ject has often been discussed. I believe 
most every manutacturer in the display field, 
including signs of all types, lithos, and all 
others, which ts a business of over $800,000, 
(XO) annually, would agree to agency com 
missions if agencies would provide the 
talents and services needed to sell and 


service point-of-sale as they do other media 


“However, our study reveals that ts not the 
policy 
volume 
materials does not 
medium but rather 
considers it as product which can be pur 
There- 
must come to 


controlling tactor. The purchasing 
of most companies which use any 
ot point-ot-purchase 
recognize this as a 
chased best on a competitive basis 
tore the purchasing policy 
know more and more the benefits of de 
veloping ideas and plans with their creative 
source, rather than a production source. | 
can change the purchas 


today and. ot 


doubt 1f agencies 
ing policies as they exist 
industry of poimt-of-purchase 


could not risk a change in 


course, the 


system that 
volume 


would not immediately improve 


rather than perhaps find it too difficult by 


comparison to the sales of other media 


‘Also we must remember that other media 
now pay the agency a commission on estab 
lished rates and this is a part of cost to 
the client 
every job is different 


However, in point-of-purchase, 
there are no possi 
ble exact rates and the manutacturer would, 
perhaps, be required to have a good sales 
organization even if he sold through agen 
cies, and a dual selling expense would re 
sult. Of course we also know agencies will 
not and can not be enthused about including 
in a program media on which there is no 
commission. We are all open-minded on 
the idea but have 
tion tor the 


do know 


found no practical solu 
basic reasons as stated. We 
agencies are encouraging better 
follow-through and they are conscious of 
the value of such to the success of their 
ad programs. Of course most clients now 
insist on a good point-ot-purchase plan built 
into any program — but there remains the 
problem ot the degree to which such is 
done. We can see continued proot of both 
interest and improvement coupled with more 
become the basis tor more 


facts which 


investment in the point-ot-purchase media.” 
Advertising Club presented 
lovely gift in appre 


The Dayton 
Stensgaard with a 
ciation of his talk. 
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Your Display Will Look Better With 


















(,rass 


GRASS 


oe ye 


better 


Fireproofed and mildewpoofed 
finest rafha 
hbase, and made in the 
SPRINKLINGS the new 
material for odd shaped spots difheult 
with 
yrass green to match your “Naturalike” 


“a > . 
rURE 
ee ill oe “4 
fill-in 
to fill 
cartons 
erases mats, 


Oirder 
r , 5 5 
rLFF- 


jobber today 


your 


a hl , 
PURE 


“NATURALIKE” GRASS MATS 


Whatever your display may be — it will look 
and “sell” 
Viats. 
stitching | 
a verdant green, these ultra high quality mats 
will enhance your every display. 


better with “NATURALIKE” 
Newly improved, with lines of 
apart closely trimmed, and dyed 


f 


made of the 
multistitehed to a durable burlap 
various aizes, also Tl hh. 
economical 
available in 3. th. 


regular mats, 


“NATURALIKE” grass mats and 
sprinklings your display 


NOW! 


“NATURALIKE” are the finest 

GRASS MATS you can buy. 

Ask for “"NATURALIKE” when 
ordering. 


MEMORIAL GRASS CO. 


UHRICHSVILLE, OHIO 











MANUFACTURERS—JOBBERS 


GET READY FOR CHRISTMAS! 


Get your steck of the exclusive NOEL Blinker® 
bulbs 
candelabra bulbs. oie below, 


Lite streamer which uses either small ! 
or regular size 


WITHOUT A TRANSFORMER. 


Each light burns independently, and the blink 


ing is smooth, easy on the eyes. 






— 


+'NOEL + 





{ omplete 


i 


eo 
~ aa 
\ . 


ready to use, the unit continues to funetion if 
one or more bulbs should burn out or loosen up 
This is just one of the complete line of lights 
for every display 
log and prices 


write lor our complete cata 


No Transformer Required 





Actual 
size 





Manufacturing Co,Iut, 3 West 18th St., New York City 11 











USE THE 


OPPORTUNITY EXCHANGE 
For any WART AD purpose: 
POSITION WAETED =POSITION VACART 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
4.0 Per Colama Inckh-—CASH WITH ORDER 














- — letter CO. 


tmeecarvonaveaee 





N.Y. 


151 WEST (6th fig NEW YORK i', 
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Mounts On the Ceiling! 
ROTASELLER 


SPACE SAVER 


Adds motion to practically any display but uses 
no valuable floor or counter space. Rotating elec 
tric outlet for wonderful lighted efiects. Suspend 
display trom V-hookse, or tour wires, or at ends of 
long diagonally mounted cross pole. Inconspicu 







ous rugged 300 pounds capacity. All gears 
sealed in lubricant. Ideal as permanent fixture in 
all display windews and throughout store. Full 


year unconditional 
guarantee 


$29.95 


Sold through leading jobbers 


ULRICH BROTHERS 


2923 Aanes SF. Corpus Christi, Texeos 





See us at... 
Room 307 


New York Trade 
liloh ae Leite liars 


N. A.D. I. 
Market Week 


June 23 to 2] 


948 Merchandise Mart 
Chicago 54, Illinois 






































—how simple display materials coupled with an idea can produce an attractive display is well 
illustrated in the photograph of a window by Louis Villimas, display director for H. & S. Pogue 


Company, Cincinnoti. 


"Costume Look" is done in ornate lettering on the cardboard diamonds on 
the floor and repeated in those suspended at the right. 


A large diamond with a spray of flowers 


picks up the diamond theme at the left rear— 


Book Demand Increased 
By Miniature Props 


Promotion-minded hook dealers as well as 


librarians are realizing the importance ot 


dramatizing book displays to increase sales 
and circulation 

[his was indicated in a recent exhibit in 
the Los Angeles public library in which a 


\Miiniature’ was dis 


with 


“Maritime History im 


played im conjunction juvenile history 


hooks These plastic scale models of au 


thentic sailing vessels, produced by 


nations larg 
were not 


educational value to all 


but they 


only al 


who viewed them mcreased circu 


lation 100 per cent according to Mrs 
Mildred Dorsey, senior children’s librarian 
"All our ¢ xhibits.”’ reported Mir: Dorsey, 


“centered around satling ships We fea 


tured a tascimating bottle model of the 
Santa Maria with books showing the in 
terior ot the ship, and books about Colum 
bus \t the end of the room we had a love ly 


hooks 


either side 


picture of an old sailing ship above 
al exploration and the sca: on 
ot th 
Richard, USS 


hooks conti thre 


we displayed miniatures 


Ron Homme ( onstitution 


and others with subject and 


je | rod 
“The end 
thie hooks 


cre 1} 


had 
chil 


them to read 


results that hardly 
hetore the 
wanting to borrow 


to take 


were 
heen displayed 
were 


or a teacher them to her classroom. 


During the height of the promotional 
Mutiny” the 


i Holly wood, 


campaign on the book “Caine 


Broadway Department Store, 


task 
ships to give a touch of 


utilized a miniature force ot scale 


model 


thy dynam display Shoppers stopped ti) 


Kevell,. 


st manutacturer of hobby kits, 


(golden Hind, 


realism to 


look at thi 
thus were attracted to the book display 


Mont a 


perfectly scaled miniatures and 


In a window display im the Santa 
| 


library books such as “The Atomic Sub 
marine and Admiral Rickover’” by Clay ¢ 
Blair, “The Kelly” hy Kenneth Poolman, and 
“Lonely Voyagers” by Jean Merrien, were 
dramatized by authentic models. Under 


scoring the theme “Ships of the Seven Seas,” 


the display teatured a scale model of the 
famous 1849 clipper ship, “The Flying 
(loud,” as well as scale models of the 
aircraft carrier “Franklin D. Roosevelt,” 


“The Sullivans,” the cruise 
Angeles,’ a PT-boat, and the 


“Nautilus.” 


the destroye t 
7 As 


submarine 


atomu 


New Light Unit Introduced 
For Perforated Board Display 


Triangle Design & 
15762. 


Engineering Company, 
Angeles 15, has placed on 
a device called “lert-O 
Light,” consisting of a lamp unit which fits 
all %& pertorated 


Box los 


the display market 
and Y-imech hardboards 
lhe 24-inch swivel arm has a locking device 
hood 1s 
150-watt R-40 


for any fixed and the 
adjustable It accommodates 


and PAR-38 lamps 


position, 


Paul Smith Promoted 
At J. W. Robinson's 


( coordinating work for branch store planning 
is the duty of Paul C. Smith, 
vears has directed display for J. W 
& Co. m Los 

Window 


handled If) 


new who tor 
Robinson 
Angeles and Beverly Hills. 

display for the 
future by Lee 


Mrs 


heen with Robins 


company will be 
Piatt, and interior 
soth have 


several vears 


display by Yvonne Dunn 


mis for 
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EVERYWHERE 


GET YOUR si great names in retailing use 


“AIR-RIGHTS” \ = ? 


Sy 
dee! is VISUAL MERCHANDISING EQUIPMENT 


ag ee. 
--- 
_— . . 
a # coal tm 
> ai 





or 


: Spacemaster 


gives you unlimited merchandising treedom because 
Spacemaster is made by merchandising minded experts 
to get more merchandise in your floor area, 


Spacemaster 


is completely flexible. Seasonal changeovers and special 
promotions become easy because your own store per- 
sonnel can rearrange Spacemaster in minutes 


Spacemaster 


takes the fullest advantage of the “Air-Rights” above your 





floor area . adds MORE LIVE SELLING SPACE 
WRITE FOR to your present tables as shown here or to wall sections 
THIS FREE GUIDE island units or clerk aisle set-ups 


WRITE DEPT. OW-6 


3 | Shacemasler 56-$ GUIDE 
| ee rrr = REFLECTOR-HARDWARE CORPORATION 
y | mai $6.5 Gu * opal help sce GENERAL OFFICE AND FACTORY 





! po J od pire ag seclben ds 27231 S WESTERN AVENUE CHICAGO 8, ILLINOIS 
NEW YORE FFICE AND SHOWROOMS 
VISIT OUR NEW YORK SHOWROOM 225 W. 34th STREET, 12th FLOOR NEW YORK 1, NEW YORK 














PROPS TO GIVE YOUR 


Summer, Resort and Cruise Wear Displays Realism 


Multi-color fibreglass Sunshade on 
aluminum frames for lawn, patio, ter Multi-color canvas folding Cabanas 
race or pool-side scenes te 


for beach or lake front scenes 


Both types made in sizes and color 
combinations to suit your require- 


° ’ 
ments and at reasonable prices! 


* 


Literature and price lists 


upon requ eat. 





* 


SEA-LAWN 
PRODUCTS CO. 


Outdoor, Seashore & Marine 
Specialties 


P. O. Box 716 
Long Beach, L. |I., N. Y. 
Tel.: General 1-3360 
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MACTON MACHINERY CO., INC. 


TURNTABLES! 


@ Here's « beautiful custom-built 
display on one of those famous 


PENNY! 


Macton Turntables 
popular Macton Mode! 1000 that 
has a capacity load of ONE TON 
. yet it will operate continu-- 
ously for two hours for ONE 
The Mode! 1000 is 
eauipped with a 4 ff. top, but can 
be furnished with a 6 or 6 ft 
plywood top. Why not write today 
for our newest catalog 14-D 


it's the 


See 


several exciting uses of these 
famous Macton Turntables 

















MASSIVE 
GRAPE STUMPS 


FOR FALL 


Use in natural finish. Excellent in large 
planters or as a merchandise display 


BOR CHRISTMAS 


Spray white—vuse red or colored candies 
—twinkle light or Christmas ornaments 
on its many rigid arms. 


36"" to 40" 
48" to 54° 
60" to 66" $45.00 
72” to 78° $59.50 
Please rush new supplement catalog on 


all types of display woods. No obliga- 


rion, 








$19.50 
$29.75 


Name 
City 


Ramont’s FLORAL 








aie 
Se 


Firm 


State 


ARTS STUDIOS, 





YUCAIPA, 
CALIFORNIA 











FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 
All Colors 


Printed Patterns — Striped Patterns 





Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 
15 PERRY STREET, NEW YORK 38, WN. Y. 





| Approx. 
| carton 











HEXAGON 








Francisco. 
$12.00 certon of 12 
$35.00 for 3 cartons 
Af your jobber or order direct 


140 Maesen $t., Box 310 


Sen Cellf. 


NEW PLASTIC CERAMIC 


Hexagon Displayers 


' An outstanding holiday 
of unlimited uses 
and be sure! 


Size of Hexagon—8"' «8° x 2'/,"'. 
>>) Neatly finished on both sides. 
weight 25 Ibs 
Shipped 


Frencisce, 


item 
Order now 


FOB San 





e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 


























































1931 


JUNE, 


Emile Schmidt, display director of 


(s1m- 
bels, Philadelphia, president 
of the International Association of Display 
Men at the annual 
soston. (arl V. Haecker, 
Ward & Co., Chicago, was named first vice- 
president; William 
Marche, Seattle, second vice-president, and 
Joseph B. McCann, S. Kann & Sons, Wash- 
ington, third vice-president. I. E 


was reele« ted 


convention held in 


Montgomery 


Scharninghausen, Bon 


(Jeg, the 


Moore Dry (,00ds ( ompany, Sharon, Pa., 
was named treasurer 

Frank Stevens, formerly with James 
McCreery & Co., New York City, joined 


Gimbels, Pittsburgh, as display manager 


The Boston Display Mens Club elected 
the following officers president, Krank 
Met ann, Sears, Roebuck & Co , vice-presi 


dent, Kdward 
(ompany ; 
Delano ¢ ompany ; 


James W 


P. S. Williams resigned as display 


Sherman, Kennedy Clothing 
treasurer, Walter Kelley, F. \W 
secretary, John |. Waite, 
Brine Company. 

man 


ager tor Scruggs, Vandervoort & Barney, 
St. Louts: he had been with the firm for 20 
Yca,’rs. 

Top awards in the two divisions of the 


Nemo corset display contest were made to 


(,eorge W. Johnson, J. F. Hink & Son, 
Palo Alto, Calit., and John G. Erb, Wm 
Hengerer Company, Buffalo. 

The National Display Equipment Asso 


ciation voted to hold its annual meeting for 
1932 in Chicago in the form of a 
tion, with the International 
Display Men as guests 


conven 
Association of 
thereby relieving 
the latter organization of the convention 
details. S. L. Hulsizer, Hulsizer, Inc., Des 
Moines, reelected president of the 
former group 


Was 


JUNE, 1946 

The first post-war Display Market Week 
was heid in New York City under the spon 
sorship of the National Association of Dis 
play Industries, with some 70 member firms 
showing their lines in the Hotel New Yorker. 

Robert Neel Wise display man- 
ager tor Peyton-Marcus, Oklahoma City. 
He replaced Ruth Wilie, who joined the dis 
play department of Neiman-Marcus, Dallas 

The appointment of John Hrabe to the 
display staff of McCutcheon’s, New York 
(ity, was announced: he took over interior 
display. 
rector, 


became 


Bernard Downing was display di 
Succeeding Kenneth Carter, John Koenig 
was appointed display manager for O’Con- 
nor, Moffat & Co., San Francisco 

Ralph Dauer, Cunningham's, was elected 
president of the St. Louis Display Guild. 
Other officers appointed were: vice-presi 
dent, Al Pollard, Stix, Baer & Fuller; sec- 
retary, Harvey Smith, Weil Clothing Com- 
pany, and treasurer, John Stoppenbrink, 
Williams Shoe Company. 

Francis B. Messmore returned to Mess- 
more & Damon, Inc., New York City, after 
nearly five years in service; he held the 
rank of major. 
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Following the resignation of Lewis F. 
Loock, display manager for L. L. Berger, 
Inc., Buffalo, for the past six months, Ray- 
mond G. Graeber was promoted from first 
assistant to fill the position 

Lloyd Redfern, Sibley, Lindsay & Curr, 
Rochester, N. Y., won first place in the de- 
partment store classification of the Mc- 
Gregor sports wear display contest. In the 
mens store division the top award went to 
W. L. Gangluff, Metropolitan Clothing Com 
pany, Dayton, Ohto. 

Les Barofsky again joimed Morris B 
Sachs Company, Chicago, as display man- 
ager following his resignation as store man 
ager and buyer of sports wear tor Gor 
don’s, of the same city. He succeeded Mike 
Kutil 


MANHATTAN DISPLAYS 
[Continued from page 41] 
warm toasty brown-toned material, while 
a brown pennant pointed to a black center 


held lhe material was textured by a 
diagonal weave. The copy read, “VDelman’s 
black patent and straw an exciting con 


trast for spring” and the shoes displayed 
were in the blacks and straw tones, the 
straw a warm deep shade, approaching the 
brown of the background 

In the other windows of the series, bright 
colored pennants pointed down to matching 
colored fields, and in all the displays the 
crystal raindrops matched the drops which 
have all too trequently been talling outside 
of the store windows 

For a different design in mullinery dis 
plays, Tony Hanson, display director tor 
Bloomingdale, arranged a curving screen 
hackground for his windows on which were 
painted large hat boxes with the tops cut 
away as though the lids had been removed 
Mannequin heads wearing featured hats 
were placed behind the screen so they were 
framed in the openings. In tront of the 
screens were steps covered with a natural 
heige canvas, and real hat boxes to match 
the ones painted on the wall above were at 
ranged on the three steps, along with ac 
cessory items. the lid to one hat box 
served as a base tor the copy card which 
read, “Indispensable a lively accessory 
sense tor spring. 

The boxes tor the window pictured had 
a design of blue and olive green on a white 
background, and orange, green, and yellow 
ribbons were painted on the screen above 
the painted boxes as though holding them tn 
place The hats were white, some with 
touches of color. One hat on the steps 
was set on a glass head torm in which were 
cherries Shoes and bags in the display 
were of black patent leather, and black and 
white scarves, umbrellas, pearls, and nose- 
gays completed the setting 

“New evening clouds S. F. Av’s smoke 
silks from our dress collections, Fifth 
Floor’ was the caption on a series of win 
dows at Saks-Fifth Avenue, where Sidney 
Ring was display director at the time the 
groups appeared. Mr. King hung midnight- 
blue silk gauze panels taut from floor to 
ceiling in each window. A metallic tree 
with pink and green pendant leaves, after 
the manner of a willow, and gold, blue, pink, 
and green trunks, were painted onto a for 
ward panel, while branches with pink and 
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Attention Display Directors 





NOTE: New list price effective 


June 23 1o7"" « 12 yd. roll, 
ton per roll, $8.50 


ORDER NOW SAVE 


Adds 4 NEW 


107 IN. 
WIDE 











ASK YOUR DISPLAY DEALER TO SHOW YOU THESE NEW COLORS 


@ RUSTIC ORANGE (The Burnt Orange of bl oltage ) 

@ PUTTY (A Neutral color with a linge of Green) 

@ FROSTY BEIGE (4 Soft Muted Tone with a Frosted Look) 
@ LAVENDER HAZE (4 Touch of the Autumn Countryside ) 


BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 











WE'LL BE AT THE SAME PLACE... 


Room 537 


During NADI Market Week, June 23-27 
New York Trade Show Building 


America's most complete line of scatter items, floor 
coverings, novelties, and many other display items. 


——_ « 


ANKERUM MANUFACTURING CO. 


19th & ARCH STREETS @ PHILADELPHIA 3, PA. 
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EXPANDED ALUMINUM FOIL 


Versatile, lightweight metal mesh 
decorative material, in eight 
bright colors and bright silver. 
Offers unlimited opportunities for 






















the decerctor. Flexible, easy to 
fashion, easy to cut. Your jobber can 
supply you. Write for samples of R-P 


Expanded Aluminum Foil, Expanded Puff 
ing Foil, also samples of R-P Unexpanded 
Foil especially adaptable for Fall 
and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 &. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 








































See us af... 
Room 307 


New York Trade 
Show Building 


N. A.D. 1. 


Market Week 


June 23 to 27 


948 Merchandise Mart 
Chicago 54, Illinois 











—This display 


won a prize in the national display contest for Eagle men's wear. 


lt is the work of 


Jack Bragg, Roland Ellis Company, Dallas— 


green leaves were painted on panel in the 
rear ol each window 
In one display a gilt chair was placed 


hack of the lront pane! and a tur scart, 
white gloves, and a white flower were at 
ranged on it \ single mannequin stood 


beside the forward panel with her hand out 


stretched, holding an evening purse. She 


wore a dress of smoke-hued chiffon, topped 
by a tweed weave tabric of smoke and 
white with smoke toned trim. Her shoes 
were a repeat of the smoke shade A 
subtle blending ot gray and brown-—in satin 
For a spot of color contrast, orange Howers 


Were fastened at het waist 
[he background wall was gray, and with 
that of a 


intensified 


lights the whole effect 
the 
in brilliance, the sheer 


night was 


jeweled scene, metallic trees 
panels receding into 
a soit vaporish distance 

Lord & 
summer park scenes for two sets of displays 
First 


fashions 


laylor windows portrayed mid 


they were backgrounds lor women s 
The 
window display director, used basically the 
hut 
mannequins to teature men s apparel 


lhe 
setting, playing up the legend “Know 


following week, Paul Vogler, 


same settings, with an all-male cast ot 


first 
her . 


accompanying picture shows the 
het dressing a Con 


(and we love the look ot 


She's the Fogarty girl 
tintous excitement 


if to be found in the Young New Yorke 
Shop and nowly r¢ else &- \nne fogarty s 
marvelous new summer collection on the 
Sixth Floor, (;ray gravel covered the win 
dow Hoot lhe black wall seemed to dis 
appear into the distance behind three-dimen 
sional tree trunks leaves tor the trees 
were trond-like yellow and green paper cut 
outs suspended overhead through the win 
dow area \ green park hench stood in 
front of the tree trunks, and potted terns 


were grouped near the tront of the 
\ couple ol 
poses played near one clump ot lerns 


and ivy 
window squirrels in realists 


Seven 


mannequins wearing the Anne’ Fogarty 
frocks were arranged in a casual manne 

one sitting on the bench with a camera 
heside her, a couple of others strolling 


with an open parasol 


The birds were extremely triendly and 


exotic, One green bird with a long sweeping 
tail perched on the shoulder of the manne 
quin standing near the front of the display 
with 


neck 


blue 


a pale green chiffon scarf around her 

(One mannequin, wearing a green and 
striped the 
and a wee bird was perched on her gloved 
hand 


dress. stood on bench 


(One figure standing behind the bench wore 
an orange dress, to make the sharpest color 
accent in the window. Along the ledge were 
accessories in coral and rosy tones, arranged 
with the pertumes 


the parklike atmosphere for 


amber of To complete 
the 
recording of bird songs was plainly audible 
im front of the Lord & 


franklin Simon's windows emphasized the 


setting, a 


Taylor windows 


summer season with a series of displays 


“Scene m summet a 


view of town black cooled with white.” John 


captioned refreshing 


Liles, display director, chose lattice struc 


tures to imdicate summer houses. and 
through the arched openings other white 
latticework summet! houses were seen 


painted on the sky-blue backwall Phe floor 
was covered in chips of deep green. A simu 
lated white brick wall was placed just inside 
the window glass as a displayer and black 
handbags were arranged along it. The man 
the blacks 


with touches of contrasting, cooling white 


nequins in setting wore summer! 


a flower, a polka dotted sash, white gloves, 


pearls. [wo mannequins wore picture hats 
in black, and all wore black shoes 
With the opening of the baseball season, 


6. Altman saluted outstanding performers 
using not only all the windows along Fifth 
avenue, but also the large corner window on 
Madison 


standards 


and mounted on 
the For the dis 
plays in the series along Fifth avenue, Louis 
Villela, display director, framed the window 
tops and sides with boards flat-painted with 
a thin coat of aqua blue and mounted with a 
bas-relief of bats and balls 


avenue posters 


inside store 


In the window 


pictured, beyond the framing, were two 
panels; each consisted of two boards painted 
deep blue with a center board a lighter 
blue. On the two inner boards of each 


panel, Mr. Villela mounted photographs of 
pitchers and batters who were outstanding 


DISPLAY WORLD 








According to the 
“A salute to outstanding performance the 
ten best batters, the ten best pitchers, and 


caption the displays were 


five best catchers in the baseball world.” 

The five catchers were shown in cut-out 
blowups mounted on a panel slightly behind 
the first group. The boards were painted 
red, pink. red. The name tor each player 
was opposite his picture and lettered in 
color red letters on the pink boards, pink 
on red, deep blue on light, ete 

Still farther back in the window was a 
deep green tence, presumably of the ball 
park. lwo small boys dressed in blue and 
uniforms were 


white baseball peering 


through knotholes in the fence. Oversized 
cutouts of three players in action were 
suspended trom the ceiling Phe floor of the 
window was covered with a mossy humus, 
and a window box along the outside of the 
window was filled with green toliage and 
blooming hyacinths and tulips 


Single-Frame Projector 
Aids At Point-Of-Sale 


The projection of trom hve to as many 
as 500 different pictures, one frame at a 
time, is made possible by the introduction 
ot “Adslide,” a new 16-mm. color. strip 
filin proyecto! Continuous operation makes 
it an excellent unit for use in store windows, 
on counters, tor poimt-ot-sale demonstra 
tions, and similar use 


The projector is designed with its own 


cooling system and its constantly cool to the 
touch. Pertect visibility in daylight or in 
lighted rooms 1s provided by a built-in light 
shield which shades the screen It is 
available with either a 7 by 9-inch or 9 by 
l2Z-inch screen, although the projector can 
be removed from its cabinet and used to 
show pictures as large as © by 9 teet on a 
screen 

(Complete intormation and mechanical de 
tails can be had from Adslide Projector 
Company, 3740 West 
(Chicago 


Montrose avenue. 


Garden Scene Used 
For Shoe Displays 

A three-dimensional window display piece 
is being used to good effect this spring by 
Weyenberg Shoe Mtg. Company, Milwaukee, 
tor the promotion of the firm's “Porte-Ped” 
footwear, A background garden scene has 
two cutouts one ot a man reclining in a 
lawn chair, the other ot his wite kneeling 
betore a rose-bush projecting trom the 
rear panel to give three-dimersional quality 
The man wears “Porto-Ped” shoes, and the 


display is designed so that they project into the 


Developed with the 
cooperation of Les Hatemeister, advertising 


local pomt of the unit 


manager ot the company, the piece was 
designed and lithographed by Mulprint, In 
M ilwaukee 


Southern California Group 
Hears Industrial Designer 

At the April 18 meeting of the Southern 
California Display Association the speaker 


was Charles Cruz, an industrial designer, 


who spoke on “Packaging and Display are 
Inseparable.” The 
Glen Aire Country Club, was attended by 


134 members and guests 
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Jobber Inquiries Invited. 


ARTHUR V. LEONARD 


8944 SAGAMORE RD. KANSAS CITY MO. 





A SUPERB and UNUSUAL SELECTION OF 
DISPLAY RINGS 


MATCHING HOOKS 


line decorative solid brass hook- 
and rings that will add distinction 
to your window and interior dix 
plays. Ring stock is + solid 


brass rod, formed into rings of 


ing hooks. there are hundreds of 
decorative uses throughout your 


siore, 


brass. Styles available for nail 
or serew mounting and perforated 


panels. 


DISPLAY 
$3.00: Chrome, each 34.00 
DISPLAY HOOKS Brass, each 


$2.95: Chrome. each $2.50 


Write for free brochure on these 


Left to right, illustrated: Sea Morse, Sea 
Shell. Fleur de Lis. Star. Rosette. Horse 
shoe 


AND 


IN BRASS OR CHROME 


inside diameter. With match- 


PRICES 
RINGS Brass. each 


Prices F.O. 8. Kansas City 


other decorative hooks in 
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SFIO-LYN (NC. 


Peotectiuse 





meeting, held at the 


@ Easier to use © Keep dust out 
@ Cut cleaning bills 


@ Made to your exact requirements of durable 6-gqauge 


vinyl 
@ For floor racks and wal! bins 
"Patent pending 


WRITE TODAY FOR LITERATURE AND PRICES 


STO-LYN co. 









CUSTOM MADE 
PROTECTIVE COVERS" 


@ Less than half the price of individual shoulder covers 








yy 


BAG-A-RACK’ 


@ Made like fine luggage for years-iong 
service 

@ Moth proot — dust proof 

@ Quick access through tong tippe: ’ 
front window 

7 & sites hold % to 40 garments 

@ For seasonal storage 


Style A for suits 
Style B for coats 


507 Fifth Ave., New York 17, N. Y. 
Murrayhill 2-2444 




















HOW 10 get top 


MEN'S WEAR 






DISPLAYS! 


This new book shows you how to rig and form 
men's wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 


By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at ite very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it's dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 postraw 


Now Ready For Immediate Delivery 








COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; leng 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; consiruction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 
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Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[}) Please send me postpaid a copy of RIGGING AND FORM.- 


ING MEN’S WEAR, for which $10.00 is enclosed. 


[} Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 


combination 


closed, a cash saving of $1.00. (All foreign 


orders, except Canada, $1.00 additional.) 


NAME 
STREET 
CITY 


ZONE STATE 
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Annual POPAI Show 
ls Big Success 


\ ( hicago man has been elected pr sident 


ot the Point-of-Purchase Advertising Insti 
tute, Inc., a trade association made up of 
national users and producers of point-of 


He 1s 
president of Stanley 
The 
ot the 
the Sheraton 
The 


Wo?! lcd, 


Stanley L. Wes 
Wessel & Co 
held on the 
day Symposium and 
\stor New 
the biggest of its 
annually attracts 


purchase displays 
sel, 
election was opening eve 
exhibit at 
York City 
kind in 
15.000 


three 
hotel in 
the 
top 


show. 
ove4r 

advertising field 
Donald S. Hutchinson, 
& Sheinkman, 
chairman of the 
held by W. L 

elected 


executives im the 


Wessel 


Vice 


succeeds 


president of Lutz who 


hecomes board, a position 


formerly Other 


Stensgaard, 


othcers include - 


hirst vice-president, 
Carl Bergmann, Palmer Associates: treas 
urer, Harry Fenster, [. Fenster & Sons, 
Inc.; executive director and secretary, Not 
ton Bb. Jackson, POPAIL; Eastern vice-presi 
dent, ©. H. Stark, Snyder & Black, and 
Western vice-president, Anthony J. Borre. 
Magill-Weinsheimer Company 
“Complete and efficient use of the point 


ot-purchase advertising medium definitely 


increases sales,” was the consensus of a 
panel of merchandising experts in the sales, 
advertising and retail fields at the Mer 
chandising Forum held during the Sympo 


siuTii, 


Approximately 500 interested listeners 


heard the point-of-purchase experts estab 
lish the following points 

(1) Don't sell a product sell an idea 
which requires use of the product 

(2) A variety of point-of-purchase dis 
plays 1s no drawback—it helps to increase 
consumer interest. 

(3) A minimum of copy and a maximum 
of sales impact is the ideal format for a 


pomt-ot-purchase display 


(4) Retail a display 
as part of their merchandising program 
Norton B Jackson, 
POPAI, pointed out two important develop 


stores need program 


executive director of 


ments at the show: (1) advertising agencies 
showed more interest in poimnt-ot-purchase 
than ever before and the attendance of ad 
vertising agency personnel more’ than 
doubled that of any previous POPAI show: 
(2) while the purpose of the show 1s not 
to solicit business by members, more orders 
were actually placed on the floor during the 


show than at any POPAI exhibit in the 
the 


past 


Ixhibiting were producers of point 


ot-purchase im all major merchandising 
helds 

The general theme of the Merchandising 
Forum was “Getting the Most Out of Your 
Point-of-Purchase Advertising.’ 

“Point-ot-purchase delivers one of the 
gasoline imdustrys most effective selling 
techniques,” declared Maynard k. Wiggins, 
(ities Service Petroleum, In He said his 
firm is whole-heartedly behind point-of 


purchase as a means ot helping dealers build 
up a buying mood which is underway when 
a customer drives into a Cities Service sta 
tion to purchase gas or oil 

He said that 
look forward to 


paign 


today s dealers 
the 


they 


progressive 
next promotion 


the 


Catt 


because recognize need to 
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“S/GNPRESS” 


SHOW CARD AND POSTER MACHINE 


oa ate SPEED..--SIMPLICITY 








"i LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


Sign shown above is 14° « 22" 
WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


MADE IN THREE SIZES... 


Many have from 50 to 500 or more in use. 


HUDSON S Smart Mew / 


Gabardine Jackets 


Theyre Reversible 


made on the Mode! A-i422 





DISPLAY EQUIPMENT CO. 


BOX F-144 


ADRIAN, MIC 


H. 
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@ Write for catalogue for Dis- 
play Electrical items 





#220 
Beautifully illuminated — for 
Gold foil on both sides, 22 
Equipped with 20 gems of 
with 
if one light goes out, 
AC of DOC 
Approved Made 


lights 


are permanent clear of 


lamps the 
remain on current, 
writers collapsi 


shipping 


Only $2.50 complete 


for eaty 


Starburst 


displays 
diameter 
that 


colored 


est 


Under 


bie 


#150 
Goiden Starburst in 15° diameter with 
8 lights. AC or OC current, Under 


writers Approved. Made collapsible 


eaty shipping 


Only $1.50 complete 


Electrical Cords 


specifications 


Special made to y 


for 


Out 


L & K Products. Ine. 


34 GARFIELD PLACE, BROOKLYN 15, N. YF 


Phone: STERLING 6-3527 














Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 
Russel Morris of California 


P. O. Box 277 Fontana, Calif. 











Vinylite window clear — 


SHOULDER COVERS 


viny!| — polythene 
Price tiet & samples on request. 


JOBBERS ONLY 


CORONET MFG. CO. 


VARDVILLE, WN. 


4. 
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No. 350— 


A 35 Light Imported 
Set of 
Glittering Jewels of 
light. 


more lamps go out. 


Permanent 
lf one. two or 


the rest will remain on. Each lamp has a plastic reflector. 
All 35 lights are on one continuous wire that is 40 ft. long 


Can be used on AC or DC 


Available in the following selections: 


with a plastic moulded plug. 


current. 


Write for other display items. 
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Gems of light 


White Wire with 
Clear or Blue or 
Assorted Colored 
Lamps. 


individually pecked 
box 


tractive 


Lamps. 





Green Wire with 
Clear 


sorted Colored 


or As- 


to a master carton 


$ 


in at- 
100 sets 
25 
per se? 


Delivered U.S.A. anywhere 


CASTWELL Jewel Company 


138 Fifth Avenue, New York 10, N. Y. © Phone: WAtkins 9-0722 (Dept. J) 
4 



















MODERNIZING? 


=>. Photomurals, 








atmosphere. 





. | costs! 


FREE ! 32-page Photolog of stock i 


scenes and complete information on uses for 


display and decoration Name 





+ Company 
Address 


STUDIOS 


Division ot Rapid Copy Service. Ine 


I | 





Translites, 


Please rush my Photolog to: 


123 NORTH WACKER DR., CHICAGO 4, ILL. 


cutouts, 


DECORATING? DISPLAY? 


and other 


enlargements are widely used as display back- 
grounds to create photo-realism in decorative 


Send for your free Photolog and 
see how you can solve your display 
and decorating problems easily and 
economically with camera magic 
and RCS know-how. 


Let us help you, too, with seasonal subjects, 
ideas to cut production work, planning, and 


seer ee eee ee ee ee ee ee eS Se 
























FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write ter Ceteleg 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














EATON 


VELVETY. 
GRASS MATS 


EATON BROTHERS CORP., HAMBURG, N.Y. 





















NEW 





Vrs. Arthur Herz 
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SPECIALISTS 
REPAIRING 


AND 
REFINISHING 


aCe 1929 











encourage extra sales and thereby increase 
station profits 

William Delaney, General Foods Corpora 
tion, pointed out that “you don't sell the 
merchandise, you sell a merchandise idea 
that requires the use of the merchandise.” 
He said General Foods, in carrying out this 
approach, promotes a “convenience, a sea 
sonal approach, or an exciting new recipe’ 
foundation for a merchandising 
gram to attract 


Foods produc t 


as a pro 


attention to a (General 
He said that poimt-of-purchase 1s always 
considered as an integral part of his firm's 


overall advertising program 


(,eneral Foods. he added. places yreat 
emphasis on the proper education of the 
sales torce to any new company merchan 


dising program, and that poimt-ot-purchase 
the 
to help sell the merchandising idea 


is a very important member of team 
Retail stores need a display program just 
merchandising 
Dan MeCormick, 
from St. Pauls, N. ¢ 
more than 70 national prizes, as well as state 


and 


as much as a program, ac 
independent 


who has 


cording to 


grocer wor 


’ 


local honors, based on his active pat 


ticipation in contests applicable to tood 


their point-ot-pur 
chase material and adding his own 


store procedures, using 
innova 
tions 

He urged that grocers establish them “hot 
the best position 
for displays im selling areas. He said that 


displays should definitely include a place for 


spots’ by actual survey of 


price, that bright colors do the best selling 
that pomt-of-purchase 
children 


job, appeals to 
that re 


tailers would find it profitable three or four 


are very successtul, and 


times a year to tie in nationally with major 


producers in an overall store promotion 


The North Carolina grocer said most dis 


plays he receives are definitely satisfactory 


and usable, but urged that manufacturers 
make a real effort to sell the men who 
represent them in the field, to ensure su 


cess of the promotion programs 
The agency should 
be in the point-of-purchase picture all of 
the way or the 
itself should create the equivalent in a met 


advertising definitely 


point-of-purchase industry 
chandising agency to fill the specialized job 
and producing displays, ac 
Schmidt, 


brewing 


ol originating 
cording to k. F 
Blatz 


sales promotion 


manager, (ompany, Mil 
waukee. 

Representatives of major advertising com 
tor the that 


point-of-purchase has long been considered 


panies present Forum said 
a major medium and an integral part of the 
merchandising program and _ that 


their firms welcomed point-ot-purchase sup 


OV erall 


pliers imterested im servicing advertising 


agency accounts 

Schmidt 
vertising 
properly 
consider the tollowing five points 


that ad 

handle 
point-ot-purchase campaigns, must 
that ad 


caretully pointed out 


agencies, m order to 


vertising agencies 
(1) are currently equipped to handle work 
in two dimensions and they must hire and 
train people to deal in three dimensions; 
(2) must set up a method of reasonable 
profit 


dling poimt-ot-purchase programs: 


compensation and tor agencies han 


(3) include point-of-purchase proposals 


DISPLAY WORLD 





well-integrated in all advertising pro 
grams: 

(4) should 
duction: and 


(5) 


assume responsibility tor pro 


research in effective 
for chents 
methods oft 


should undertake 
ot poimt-of-purchase 
the 
displays, 
Hofmann, of 


use 

In comparing installation 
o1 point-of 
gist Richard 
said he had never had a drug salesman help 
him imstall He had had 
occasional help from drug salesmen in erect 


sale independent drug 


(Ottumwa. lowa. 


a window said he 


ig in-store displays He said he believed 
the large variety of displays was not a 
drawback, but rather created interest among 
his customers. He believes, he added, that 
proper and persistent use of poimt-ot-pur 
chase material definitely increases sales 
Radio and television have established 
trademarks known everywhere in the voices 
and taces ot their stars { sing these trade 
marks in potmt-ot-purchase offers the ex 


the retailer ol 
ricle 


according to Max fk 


get 
two-billion 


for 
ree 


opportunity 
virtually 


citing 
ting a on a 
dollar advertising tab, 
suck, f advertising, 
and promotion of NB 
throughout the nation 

dozen techniques now 


director of merchandising 
Stations 
halt-a 


port 


owned 
He 
avatlable 
the 
ion 


cited 
at the 
and 


whereby voices 


televis 


of-purchase level 
radio and 
by the 
highlight ot the 


laces oft stars can he 


exploited retailer 

Another 
Exhibit 
advertising programs of 11 POPAI 
their 


Symposium and 


was a new special exhibit of overall 


associate 


members showing how poimt-ot-put 


chase advertising is integrated with all othe 
media to form the complete merchandising 
package The exhibitors imcluded Philip 
Morris & Co., Ltd., Inc.; Radio Corporation 


of America; General Electric Company; 
Texas Company; Johnson & Johnson; Gen 
eral Foods Corporation; Pepsi-Cola Com 
pany; Benjamim Moore & Co \merican 
Meat Institute: Seagram JDristillers Cor 
poration, and Topics Publishing Company 

The annual members’ meeting Jluesday 
night was the scene of the presentation of 
the following plaques and awards 

Stanley L. Wessel, Chicago, newly-elected 
president of POPALT, pre sented a plaque to 


William L. Stensgaard, of the Chicago firm 


of that name, retiring chairman of the 
board, tor long and distinguished service to 
POPAI. On accepting the award, Stens 
gaard predicted that within the next five 
years manufacturers wanting major nation 
al distribution will have to use color tel 
vision and poimt-ot-purchase to get it \ 
watch was presented by Stensgaard to 
Harry Fenster, New York City, POPAI 
treasurer, for his services. Stensgaard also 
presented a plaque to Walter Ash, New 
York City, tor “years of unselfish effort as 
chairman of the POPAI Executive Commit 


tee. 


Grace Kelly Gown Shown 
Hour After Wedding 
Kelly's 


irom 


(race wedding gown, reproduced 


mformation received 
display in a 
within hour 


wite 


exactly special 
window 

after 
service 


im advance, went on 
at Filene’s, 
the ceremony was completed. A 


certain the 


,oston., all 


confirmed details to make adap 


tation was correct lulius kk. Steinberg is 


display director 
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A Display 
 ananaceteEE, aneeeem |: -” 
Pe ae SR Classic! 


p— PILASTER & 
f PEDIMENT SET 


Processed on durable, high quality 
wallpaper stock for easy mounting 
on wallboard or Ce panels. 


8 


OtO~+O=6~-6-6-e-6-+622. 


Ee ee 


Measurements: 


84 ft. overall height; 2 Pilas- 
ters 7 ft. high; | Pediment 18 
inches high x 48 inches wide. 
(sold in sets only} 

Order by number: 


No. | Black on White 

No. 2 Brown on Coral 

No. 3 Brown on Gray 

. 4 Brown on Tan 

set of 3 pieces, F.O.B. 
(Special colors: allow 3 weeks 
delivery. Cost on request.) 


WRITE for folder of other display 


items... It's free. 





in on oe oe 








213-215 West 4th Street + Austin, Texas 





| MOTION 


















tings. 


15 W. 18th STREET 


\W/ 








Head turns — arms open and close — can be 


made to turn all around ene: 






~ 24° High, each $ 5.50 
dozen 60.00 
} 18° High, each 4.50 
dozen 48.00 
BRASS PLATED 
24” High, each 1.50 
18" high, each 6.50 
See our unusual line of Christmas Decorations 

ROOMS 626 and 631 

at JUNE MARKET WEEK 

CHIC D4, 

f If ,] oO. 





OTION MANIKIN! | 


FLAIR All-Plostie 2 ps. ¢ All-Plastic 2 pc. Construction and American High 
Stylin ng. Simple American Mechanism 





— Standard Fit- 





Weighs _ 29 Ibs. 





NEW YORK CITY 11 








MILLINERY HEADS 


PAINTED: Gold, Brass, Black and Copper 


293 Seventh Avenue e i Son City 1 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Dispicy 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Stere Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 
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DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..- to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 


reasonable cost. 
y NOW! 

















Order Your Cop 





DISPLAY WORLD, Cincinnati 1, Ohio 
|] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 
|) Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 


which $14.00 is enclosed, a cash saving of $1.00. (All foreign 

combination orders, except Canada, $1.00 additional.) 
Nee Te ee a es ceeeeeeeseeows 
ik nda bk 6 do 5de bad Oaths OEE Reed ab vb sh ckdwuees 
DE hitat ehlkbec nen ed ZONE STATE 
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Ohio Bell Exhibit 
Wins Top Award 


First place in the Class A division was 
won by the Ohio Bell Telephone Company 
for its exhibit at the 19560 Cleveland Home 
and Fiower Show. 

ludges awarded their decision to the tele- 
phone company display on the basis of the 
“most effective presentation of exhibitor’s 
products and services.’ They also praised 
the attractiveness and arrangement of the 
exhibit space 

Included in the category of displays meas 
uring 27 teet or longer, the Ohio Bell exhibit 
was highlighted by a large mock-up of its 
completely re designed Cleveland telephone 
directory which was to he delivered to 
homes and othices the following weeks 

Also teatured was a section where the 
spectator dialed a color to see slides show 
ing that color in an appropriate setting to 
“color plan your phone.” Additional phone 
services tor the home and business were 
displayed. A switching table allowed the 
viewer to select his type home to see a floor 
plan showing recommended telephone loca 
tions to “phone plan your home.” Also in 
cluded in the exhibit was a promotion de 


scribing the telephone company as a good | 


place to work 

Telephone sales people, who were on duty 
at the exhibit throughout its nine-day run, 
accounted for more than $16,000 in revenue 
for the company through the sale of colored 
telephone sets and extra services. 

Norman C,. Treadon, Ohio Bell display 
manager, designed the display in coopera 
tion with the Gallo Display Company, Cleve 
land, which undertook its construction. 


Callahan Heads Display 
For Saks-Fifth Avenue 

Fk. Raymond Johnson, executive vice-presi 
dent of Saks-kiitth Avenue, New York City, 


—— 


announces the appointment of Henry F. | 
Callahan as director of display and visual | 


presentation tor all Saks-Fifth Avenue 
stores. 

(allahan has been serving as visual sales 
and design consultant to Schenley Industries 
for the past year. Prior to this, he was 
display director of Lord & Taylor for 13 
years. His first position in the display field 
was with Bonwit Telier in Philadelphia. 

Among the professional groups in which 
he is most active are the Parsons School of 
Design, where he is a member of the ad 
visory board, and the Association of Interior 
Decorators, of which he ts an associate 
member. Callahan's designs have been ex 
hibited at both the Museum of Modern Art 
and the Metropolttan Museum. 

Born in Oakland, Calit., Callahan spent 
his boyhood im Philadelphia where his 
mother and aunt ran “Dougherty,” one ot the 
most successful dress establishments of the 
city. He now makes his home in New 
York ¢ ity. 


Philadelphia Studio 
Changes Nome 

Artempo Studios, Philadelphia, has 
changed its name to Harvey Simpson Stu 
dios, located at 17/15 Walnut street 


JUNE, 1956 











LIGHT WEIGHT PLASTIC 


We are proud to present our newest line 
of light weight fibre glass plastic manne- 
quins. Sculptured for the latest style 
clothes and with famous Pugdin quality 
wigs, they are finished to look natural and 
demand attention to the clothes that they 
wear. 


Available in ladies’, men's and children’s 
figures, they are priced within the reach of 





displaymen everywhere. Be sure to see 
these quality figures with quality Pugdin 
wigs before you buy. 


MANHATTAN MOTION MANIKIN MFGS. 


See your local jobber or write us Have never been connected with any other mannequin manufacturer 





direct if he does not carry this of similar name 
mannequin. Your order will have factery and shewreom 
our most careful attention. 4 West 16% Street, New York City 11 @ CHelseu 3-4705 











SEE « e ¢ Americas Largest and Best 
Selling Moderate Priced Line of 


ARTIFICIAL FLOWERS, FOLIAGE and 
NOVELTIES For FALL and CHRISTMAS 


FOR THE DISPLAY JOBBING TRADE 
At The New York NADI 1956 Showing 


Room Nos. 525, 526, 531, 532 


NEW YORK TRADE SHOW BUILDING 
West 35th St. & 8th Ave. New York, N. Y. 


JUNE 23 THROUGH JUNE 27, 1956 


Send your requests for FREE Fall or Xmas Cataiogs 


BERNARD SCHWARTZ & CO. 


Manufacturer & importer 


426 EAST 91st STREET NEW YORK 28, N. Y. 




















pe | IF IT'S SNOW 
ite SWO) ‘OLU WE HAVE IT 


REAL /ETIC SNOW TEXTIA) Frostee Sno Blocks 
: Frostee Sno Fiakes 
Frostee Sno Chunks 


STYROFOAM ITEMS 
White - Colors 


@ Balls 

@ Letters 

@ Novelties 

e Shredded Snow 


FROSTEE SNO CO. 
Antioch, Wi. 
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‘Ye | 
Room 307 


New York Trade 
Show Building 


N. A.D. I. 
Market Week 


June 23 to 2] 


948 Merchandise Mart 
Chicago 54, Illinois 











Creative Men and 
Women 
Work Here! 


25 OPERA PLACE 
CINCINNATI 2, O. 





General Display Bidg 


SEE OUR BEAUTIFUL NEW 
CHRISTMAS LINE IN 


ROOM 430 


a a a a a 


——— ee 





; 
, 
New York Trade Show Building 
J 
during 
, 
, 
_ NADI MARKET WEEK 
Our salesmen are new on the road with 
; our Fall line. 
: 
$ DESIGNERS ond MANUFACTURERS 
$ @DECORATIVE SET PIECES @FOLIAGES 
$ @ARTIFICIALFLOWERS = @PLANTS 
| 
; Your ONE Source of 
; All Display Needs —, 
; @ Racks (5 Al ay) 
; @ Fixtures vi ae Hv 
@ Mannequins 
; @ Display Materials 
, 
, 
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ISPLAY plays its usual silent sales- 
man role in the Scranton Lace Com- 
pany s newly redesigned and recon- 


structed showroom at 295 Fifth avenue, New 
York City 

In creating a setting in which merchan 
at its best with maximum con- 
venience to buyers, the New York City firm 
of Itkin Affrime Becker 
Lie mtroduced fresh 
soit 


wholesale 


dise is shown 
Design Associates, 
design ideas 
goods display 


has 
which adaptable to 
the retail as well as 
Specifically, the 


saving method of 


Arc 
ati level. 


designers devised a new 
showing tablecloths 


for 


Spat € 


effectively, a new technique showing 
texture and quality of laces and other ma- 
terials trom a distance so that buyers can 
wet the 


armchair, and a new plan for utilizing show 


feel of a line trom a comfortable 
room space which gives each type of mer 
its full attention and at 
same time shows the scope and variety 


line 


chandise share of 
the 
ot the 

“By 


of design coupled 


entire 


into play modern concepts 


bringing 


with basic principles of 


sculpture and architecture we have at 








Showroom Suggests Ideas 
For Retail Display 


tempted to create a new kind of showroom, 
built to fit the special requirements of the 
firm and its merchandise,’ according to 
Robert Becker of Itkin Affrime Becker. “In 


ai showroom, as 0 any othe commercial 


space, good design can make it possible Lor 
the the 
ing the tenant forced to fit the space _ 

lhe effect of the 
is one ol continuity, 
thre 
here 


Strategically 


space to fit tenant rather than hay 


general showroom area 


Howing integrating 


principal sales and display § areas. 


are no wterior walls of partitions 


placed display units serve as 


dividers without breaking the overall 


space 
continuity, Sales tables and chairs are so 
placed within each area that the buyer's at 
tention is focused on one line at a time 
(here is no general lighting in the entire 
showroom area: all lighting comes trom 
spotlights ammed directly at the merchan 
lise 

lhere is no reception room, The recep 


tion area is part of the showroom and sepa 
rated trom it only by the receptionist s desk 

a long low L-shaped piece designed by 
Becker m 


contrasting front panel of tan “Formica.” 


cherry-wood and brass with a 


In the tablecloth area, cherry-wood panels, 


only 3 by 4 feet, are floated almost vertically 
against a background of mahogany paneling 
Lighted dramatically trom above, tablecloths 
show off to their best advantage in contrast 
to the richly-grained wood Yet it ts possi 
ble to display three cloths effectively in the 
same floor standard 
table Storage doors 
of white lacquer, contrasting with the cher 
divide the table 


space required by one 


cabinets with sliding 


ry-wood and mahogany, 


~—Lace curtains are displayed against a rich, 
dark mahogany wall. Storage section at the 
right is accessible from both sales sections— 


cloth area into two sections, each with 
sales table and armchairs 

Plast shower curtains are shown 
against a huge semi-circular free-standing 


wall, backed with white grasscloth, sus 
pended on shaped cherry-wood floor-to-ceil 
ing posts 

In the lace curtain display area, the de 


signers devised a novel means of coordinat 
ing and display They 
signed a curved wall divided into two sales 


storage space, de 
sections by a rectangular storage unit, open 
at the top and accessible from either side 
this 


The 


remove 


Sample curtains are stored in unit 


on specially designed hangers. sales 


man in either section can sample 
curtains and display them against the high 
lighted mahogany back wall, hanging them 
on unusual Danish pegs of shaped brass. 
The ofhee of Clifford Will, general sales 
manager, wall slid 
ing walnut doors inlaid with wide strips of 
black leather. This wall contrasts with 


white leather chairs, soft green wall-to-wall 


features a storage with 


carpeting and a window-wall with an origi 


nal modern lace curtain, created experi- 
mentally by Scranton in an unusual beige 
and white geometric pattern 
Vilimas Awarded Prize 
In Bible Display Contest 

Louis Vilimas, display director of H. & S 
Pogue Company, Cincinnati, has been 
awarded first prize, a $500 Savings Bond, 


tor his entry in the Revised Standard Ver 
sion Bible display contest 
Thomas Nelson & Sons. His award came in 
the division for stores in having a 
population of more than 150,000. Other re 
sults im the contest are not available at this 
time 


sponsored by 


cities 
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“Fixturing Has Become 
A New Sales Science” 

Today the nation's retail plant must “pro- 
duce or perish,” according to the May re 


tail edition of Grey Matter, publication of | 


(;rey Advertising Agency. “More and more 
manufacturers are scaling their price struc- 
ture to the needs of their most productive 
dealers, and the other hand the con. 
sumers are swinging to the retail distribu 
tor geared to higher volume and lower cost 
The inevitable result is that the higher cost. 


on 


inefhicient retailer will be frozen out Re 
actions to the inefficient retailer and the 
lagging retail structure are the discount | 
houses, the tent stores, and the rack job 


bers that have sprung into existence to take 
up the slack.” 
(srey Matter tound many of the country’s 


successful retailers are not only aware of 


the urgency for increased productivity, but 


are actually making a decided effort to pro 


duce more volume per square foot and per | 


added 
housewares and toys to step up volume yield 
per acre. The super-markets increas 
ing their volume yield by prudent trial and 
error m non-food lines. Department stores, 
too, are striving for increased productivity 


man hour. “The drug chains have 


are 


through automation, stream-lining of sell 
ing, conversion of more departments to 
make buying easier for the customer, and 


speeding up of the time required per trans 

action 
“But merchandise and merchandising are 
only one facet of the reorganization for 
densities kixturing has 


the plants 


volume 
new 


higher 


become a sales science in 
of most retailers. 


area (rent is paid only on the floor area), 


the use of flexible fixturing, which enables 
companies like Sears and Kresge’s to ex 
pand and contract their departments to 
match season peaks and valleys, are all 
part of the use otf native imgenuity§ to 
bring American distribution to the produ 
tive standards of American industry.’ 


Carton, Display Combination 

Merchandise New Blanket 
The J. C. Penney 

City, is 


New 
display 
retail carton to merchandise as well as pack 
age blanket 
The carton and display are produced by the 
(;air Cartons Ni Be OO 


Y ork 


and 


(Company, 
using a combination 


its “(Gjolden Dawn” electri 


Piermont, 
Robert Gair Company, Ine 


Division, 


The two-piece display consists of an easel 
merchandising 
copy, constructed to fold and 
lock into ore another to support the blanket 
carton and the automatic 
made of white “Tufboard,” 


and a projecting panel for 


ingeniously 


control It is 
an extra-strong 
and rigid folding boxboard which, togethes 
with the balanced construction, enables the 
display to stand the 
tear reused 
retailer. 

The panel shows a girls head and hands 
one hand seeming to hold a card on which 
the blanket and the other the 
automatic control, 


and 
the 


inevitable wear 


and to be indefinitely by 


is described 


Joseph Zettle Feted 
At Retirement Party 


One hundred and fifty employes of the 


JUNE, 1956 


The exploitation of cubic | 





LOrain 9-323! 
LOgan 5-2396 








O, B. Surber 


METAL FOIL GARLANDS 


8920 ELIZABETH AVENUE 
8561 LONG BEACH BLVD 


SOUTH GATE, CALIFORNIA 
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DONT MISS THE BOAT FOR 1956 


CONICAL HOLLY TREES RUSCUS TREES 
SPHERE HOLLY TREES 

PYRAMID HOLLY TREES 

CONICAL LYCOPODIUM TREES 


"NATURE PERFECT” LYCOPODIUM WREATHS .. . PERFECT CIRCLE 
Made on Forms with Flame Retardant Adhesive 


ITALIAN HOLLY WREATHS e LYCOPODIUM ROPING e HOLLY 
ROPING @e CONE BORDER e LYCOPODIUM BORDER @ RED RUSCUS 
e RUSCUS HEDGE e 


"Quality is remembered when price is forgotten’ 





NEW FOR ‘56 


RDB 2, BOX 31 


But our prices are the lowest for quality. 


WRITE FOR FREE CATALOG 


JONES, the HOLLY WREATH MAN 


MILTON, DELAWARE 


AS A I NS AN A IS! 


0h ANG ANG ANG ANAS ANS AS ANS AN AMS AM AM AMAT 





M. O'Neil Company, Akron, attended a din 
ner piven iti honor of Joseph Zettle, display 
director of the firm, retiring be 
has been with the firm for 43 yeatws \s a 
climax to the party, Zettle, who is an ardent 
presented 14-foot 


who is 


fisherman, was with a 
fishing boat. 

\ native of Cleveland, Zettle began work 
ing at the iz. at a $1.50 


a week 


age ot salary of 

The Zettles’ plans for the future includ 
trips through the Canadian Northeast, th: 
Northwest, and California, with time for 
Joe's hobbies of making home movics, fish 
ing, painting im oils, and work around the 
yard and garden 








USE THE 


OPPORTUNITY 


EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


%.00 Per Column Inch 
CASH WITH ORDER 
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For 
EYE 
APPEAL... 


Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor displays. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color cord. 


Write for Sample Card 


EDWARD C. BALLOU CO. 
6 Varick Street, New York 13, N. Y. 
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SHUTTERS 


For Display Purposes 


The use of shutters for backgrounds and 
other props adds modernity and swank. You 
see them in the movies, on TY, in leading 
store windows everywhere 


Have a lot of assorted sites—will sell at a 
sacrifice, while the supply lasts. Geauine 
interior shutters with movable louvers. Un- 
finished — ready to paint for any color 
scheme. 


A Close-Out 


at $1.98 Per Panel 
For Quick Sale 


This limited quantity inciudes random sizes 
from 6° to 10°’ wide and from 18" to M" 
high Will furnish desired sizes while 
available — otherwise reserve the right to 
send nearest site. Only $1.98 Panel on 
Chicago. Order from this ad as if may 
not appear again 


ED MORGAN 


64 E. JACKSON CHICAGO 4 




































































l am interested in hearing from retailers 
in reward to this letter. 

There have been a few problems in the 
display field during the past few years 
which, in my opinion, have not been getting 
any better. One problem is how the retail- 
ing field is going to keep young displaymen 
and display directors of any quality in the 
field. For years the retailing industry has 
heen notorious for its low salaries and for 
this primary reason many good men have 
left tor other positions if this were not so 
many large companies, such as the J. L. 
Hudson Company, in Detroit, who prefer to 
promote through the ranks, would not be 
sending men to various colleges throughout 
the country to try to induce young people 
to enter their executive training program. 
| am sure that this is not the only depart- 
ment store that is wondering where compe 
tent young men and women will come from 
to work into responsible positions, 

| have worked in display departments 
from Fourteenth street to Fifth avenue, and 
also operated a small but prosperous free- 
lance business, and | believe the retailer 
should take a good long look at his windows 
and realize that the displayman’s single, 
solitary purpose is to flatter merchandise. 
As soon as he strays from this objective he, 
the displayman, is not doimg his best for 
the trade, nor is the retailer getting his 
money s worth, 

| would like to know how many retailers 
are looking for well-trained men who can do 
a finer job and take a professional pride 
their work. If | would have to work in a 
“schlock” house to earn a living 1 also 
would leave the field like so many before 
me,—Joseph G. Chromy, Inkster, Mich. 


We would like to pass along a display 
suggestion for the stores using seamless paper 
for backgrounds in their windows. Our sug- 
gestion is the use of left-over background 
paper cut into l-inch or smaller squares as a 
cover for the floor 

As there are several basic colors used as 
backgrounds, these various colors make some 
very interesting and colorful windows. It is a 
simple matter to cut these pieces, merely 
using a suitable paper cutter, and it is a nice 
way to utilize your scrap. When the window 
is changed it is an easy material to clean up— 
in fact, the paper squares can be salvaged for 
future use.—Gastle McBride, Sears, Roebuck 
& Co., Bay City, Mich 


| wish to extend a “well done” to the staff 
of DISPLAY WORLD for the fine job they 
have accomplished in keeping display person- 
nel up to date and informed on the latest 
news and changes in the display field. 

Four years ago when | enlisted in the VU. S. 
Navy it was suggested by Mr. Fay Brown, of 
the A. W. Lucas Company, Bismarck, N. D., 
that | subscribe to DISPLAY WORLD and 
it was his opimon that your magazine would 











HANDIFORM 
Plastic Display Hands 


® Movable Thumb 
@ Unbreakable 
@ Can't Chip, Peel 
or Snag 
@ Used by Many 
Leading 
Dept. Stores 
ADD SALES 
APPEAL TO 
Gloves, Handbags, 
Jewelry, Hosiery 





Compare Our Prices 


A Pair of our lifetime $s 4 .95 


9” Hands — only 
MULTIPLE HAND DISPLAYS AVAILABLE 


HANDIFORM PLASTIC CORP. 


389 Sth Ave., New York 16, WN. Y. 
MUrray Hill 3-4536 




















| 








COSTUMES OF 





YESTERDAY 


RENTALS ACCESSORIES 
WRITE 


KATHERINE B. FLEMING 
BOSTON POST RD., OLD SAYBROOK, CONN. 
A Favorite TV Program on Channel 8 














TURNTABLES 


AUTOMOBILE e@ DISPLAY e INDUSTRIAL 
PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM "' UP @ 
Write for free illustrated folders 


AMERICAN STAGE owen inc. 
805 East 134¢6 S$?., Broux 54, N. Y. 








AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Dowels and Balls in Steck 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant = 26 inches wide 


oll 
Send for Swatch and 


THE MULDNER COMPANY, INC. 
397 Bridge Street Brooklyn |, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose 
4.0 Per Columa Inch — CASH WITH ORDER 
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keep me best informed while separated from 
the held of display | must agree that his 
suggestion was a wise one and I feel that |! 
have benefited greatly from every issue 
James R. Boehm, DC 3/c, U. S. S. Wisconsin, 
c/o Fleet Post Office, New York City. 


MARKET WEEK TO SET RECORD 


[Continued from page 110] 


(,ordon Keith Originals, Columbus, Ohio. 
Pending 

Kenbury Glass Works, New York City, 
Pending. 

Korrect-Way Products, St. Louis, Booth 
5 (second) 

Laverne Originals, New York City, Pend 
ing 

S. Liebmann Studio, New York City, 
Room 505 

Lustra-Cite Industries, Brooklyn, Pending 

\. Lutz, New York City, Room 547 

Madisonia Manikins, New York City, 
Room 304. 

Maharam Fabric Corporation, New York 
( ity, Room 447 

Metal Goods Corporation, St. Louis, Pend 
ing 

Met-W ood Floral Miers Inec.. Trenton, 
N. J., Rooms 415-417-419 

Mileo Mannequins, New York City, 
Room 301. 

Mitten’s Display Letters, New York City, 
Room 529. 

Mold-Crait, Ince., (Philipps Sales), Port 
Washington, Wis., Booth 10 (second). 

The Morgan Company, Chicago, Room 
42%. 


Mutual Display Mfg. Company, Cleveland, | 


Room 405. 


a 


National Display & Equipment Company, | 


Los Angeles, Pending. 


Natural Creations, Inc... New York City, | 


Kooth 1] (second). 
Nesbit Industries, Inc., Chicago, Room 321. 


Sidney Newhoff Associates, Los Angeles, | 


Room 436. 

New Style Studios, New York City, Room 
546. 

Norwood Designs, New York City, Pend- 
ing. 

Oltmann Company, Omaha, Rooms 437- 
438-44]. 

Park Lane Fabrics Company, Inc., New 
York City, Rooms 544-545. 

Plastic Fabricators, New York City, Room 
343 

Leo Prager, Inc., New York City, Rooms 
433-439-440, 

Printasign Company, Los Angeles, Rooms 
308-312. 





Puddu & Martinelli, New York City, | 


Room 54] 

R-Tex (ompany, New York City, Room 
435. 

Radiant Glass Fibers Company, New 
York ( ity, Rooms 346-347. 

Rakeman Scenic Studios, New York City, 
Rooms 602-623. 

Resident Displays, Inc., New York City, 
Rooms 502-503-524 

The Reyburn Mig. Company, Royersford, 
Pa., Rooms 550-551. 

Kip Studio, New York City, Rooms 329 
331-332-334 

Gustave RKubner, Inc.. New York City, 
Room 401 (Contmued page 132) 


JUNE, 193-6 















ae tial "T. ee a — 

75 8 ee eee ee en ee ee "** a nl . 

Oe a “se se" e" ah AA ~~ 

ald AR HR ME ee Ot a ee ee . 
O08 0 ew ee eee a ee ae a ete a patel 
OO ee 















Oe 
0 es 6 ae 
+ 


see 
“Displey is a " 
usand and ome 


get along © 


use 
itheut @ 
They sere rime 
and Auting 
, the paper 
ke equally 


ker, h 


er column, 
ne 
Joan tention 


» the 
fo the ' 

- lis at om ' to 
-astedioag She says Don at a up 
pape’ ing the paper “I 
lastine 


, “ry 


tacks 
ght thre 
They wor 





hoot ssaples rt 
ilar mater ial. 
i Serv ker 









Joann 











MISS STRYKER SAYS: ‘Here's where you can use paper to advantage for display as 
window backgrounds, floorings, show case linings, platforms, for covering props, decorat 
ing interior shops, for gift wrapping.” She adds: “Paper has two great assets: |. it's 
inexpensive. 2. It's easy to use 


Seamiess paper, available in plain colors in very wide widths. is 4 tabor and money 
saving substitute for paint. You can easily change a whole background to suit your 
merchandise. Change it more frequentiy than you ordinarily think of doing. Change is 
always good. Use your sfapie gun 

The staple gun most extensively used, and mentioned by Miss Stryker, is the HANSEN 
— it saves time and temper, and eliminates tackspitting, losing tacks and hitting fingers 
Besides, it's much faster. if you haven't a modern HANSEN, be sure to get one 





A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE. CHICAGO 40, ILLINOIS 


See us at... Freak Woods 


Room 307 THE UNUSUAL 


New York Trade ff nN 
Show Building DECORATIVE 


NADL of Y 


‘| DISPLAY Woops 


| MANZANIT 
Market Week |i iiaewatianee 
June 23 to 27 GRAPEWOOD 
TWISTWOOD 


ROOTS 

















Natural or Sandblasted 


Nevada Ming Tree Co. 


948 Merchandise Mart P.O. BOX 373 RENO, NEV. 


Chicago 54, Illinois — 
131 

















RALLY 


GLASS MIRRORS 





DONT PAINT 
— PARAFLEX 





PARAFLEX glase mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 


your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write todey for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 














our '¢ Sensational! 
it's 


Like Magic! 


THE PRESTO 


Ghoe Many 


the magical clamp 
that allows you feo 
put 6 single shoes 
around an 
8 inch circle 
Clamp the spring 




















There are innum- 
merable ways you 


con wee Preste 

Shoe Clamps, as prongs onto glass, 

_— = reese wood or any surface. 
The Presto Shoe 


imation . 
Clamp forms an eye 


catching cradle for a 
woman's shoe, from 
casual playshoe to 
fancy evening pumpe 

. perfect too for 
strikingly handsome 
displays of men’s and 


per dosen delivered children’s shoes! 


‘60 


per gross delivered 





PRESTO STAPLE CO. 


525 Broadway, New York City 





; 
: 
' 





Boston, merchandises its windows is this display used for Easter .. . 
and cap on all of the figures. Julius E. Steinberg, display manager, 
comments: “This is considered radical by some, since the normal way would be to show an assort- 
ment of merchandise available for the season. Our theory, in which we believe strongly and which 
is backed by sales results, is thot we stop more people and sell more people by getting impact 
through repetition of one idea’ — 


~—Typical of the way Filene’s, 
one type of sport coat, slacks, 


Frank M. Sayford Company, Brooklyn, Spaeth Displays, Inc., Corona, N. \ 

Kooms 406-41] Booth 9 (second) 
Schack’s, Inc., Chicago, Booth 6 (second) Standard Cellulose & Novelty Company, 
Bernard Schwartz & Co., New York City, Ine., New York City, Room 527 

Rooms 525-526-531-532 Dave Starkman, Los Angeles, Booth & 
Select Flower & Display Company, Brook (second) 

lyn, Rooms 510-51] W. L. Stensgaard & Associates, Inc., Chi 
Shoe Form Company, Inc., Auburn, N. Y., cago, Booth 3 (second) 

Room 348 Swivelier Company, Inc., Brooklyn, Room 
Showcard Machine Company, Chicago, M)4 

Room 307 Tero, Inc., New York City, Rooms 420-42] 
Silvestri Art Mig. Company, Inc., Chicago limely, Inc., Brooklyn, Rooms 315-317 

Booth A (first) True Display, New York City, Room 41% 





Pa.. had prepored a news- 
paper ad timed for the spring millinery promotion. When the chief executive officer of the store 
sow the four windows timed for the same promotion and which went in a few days before the ad 
was scheduled, he cancelled the planned ad and instead advertised the entire promotion on the 
strength of the outstanding windows, one of which is pictured. Shoji screens, lanterns, and natural 
branches decorated with blossoms were used — some in all-yellow tones and others in all-pink .. . 
(Photograph by courtesy of Decorative Plant Corporation, New York City) — 


—The advertising department of Cleland Simpson Company, Scranton, 


DISPLAY WORLD 















LEGS 


Ideal for 








displays 


Tapered Tubular Steel 
and Cast... 
IN: e BRASS 


e CHROME 
e BLACK 


Available in lengths of 6" to 28" 


WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 6, ILL. 
CEntral 6-0092 

















See us af... 
Room 307 


New York Trade 
Show Building 


N. A.D. I. 


Market Week 
June 23 to 2/ 


948 Merchandise Mart 
Chicago 54, Illinois 


JUNE, 1956 








Union Novelty Company, New York City, 
Pending. 

ten §«= Walters, Inc., New York City, 
Rooms 507-552. 

Frederic Weinberg, Philadelphia, Rooms 
639-640 

/aria, Inc.,. New York City, Room 422 

\r-lTee Creations, Inc.. Brooklyn, Pending 

\ssociated Fabrics Corporation, New York 
City, Room 523. 

(reative Promotions of Calitornia, Oal 
land, Pending 

Pacifi Promotions, Los \ngeles, Pendine 

Starer Display, Milwaukee, Rooms 636 
O38 

The following members in the New York 
(ity area will exhibit in their own show 
POOtTS 

Brunn & Bertheim, 1200 Broadway 

|. J. Charrot Company, Inc., 36 West 
37th street 

Decorative Plant Corporation, 136 West 
J4th street 

Fredrika of America, Inc., | East 53d 
street 

The Greneker Corporation, 715 Fitth ave 
nue 

Victor Haida Displays, Inec., 145 West 
24th street 

David Hamberger, Inc., 136 West lst 
street 

Royal Display, 48 West 22nd street 

Reflector Hardware Corporation, 225 West 
4th street 

Nat Siegel, Ine.. SY West 37th street 

Staples-Smith, Inc., 44 East 53d street 

). G. Wilhams, Inc., 498 Seventh avenue 


Kaytee Adds Lamps 
To List Of Imports 


Kaytee Fabric & Ribbon (ompatiy, lnie., 
133 West 25th street, New York City, spe 
cializing m imports, has added miniature 
lamps to tts list of products, importing them 
trom both Italy and Japan. They are avail 
able with 36 lamps to a string, in clear and 
multi-colored bulbs with white ot yreen 
wire. Kurt Tannhauser of the firm states 
that the sets trom Japan have received 
especially tavorable reception because of 
their price. Construction ts such that if one 
lamp burns out, the other units remain 
lighted 


| Newhoft's Chicago Office 


In New Location 

The Chicago office of Sidney Newhoff 
Associates 1s now located at 235 South 
Wabash avenue: it was ftormerly at 434 
South Wabash The home office otf th 
firm is in Los Angeles 











SOURCE SERVICE 


if in any of the illustrations in DIs- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 


for maximum illumination... 


MODEL ‘0? vrojector 


Imagine the convenience of this Opaque Projector 
im your sign of display department! Need oa large 
stetch — but fost? Just place thie projector over 
@ photograph, mogorine poge, coin, jewelry oF 
any flat opaque objecit—and you can project a 
screen image, faithful in every deto:! and color 
4 feet squore and larger. Projects on area $* « 
5” of one time or larger area, o section at a time 


Complete with lamp ond 2 
8-feet aad and plug. $32 . 
FOB. N.Y 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire tine of 
opoqvue projectors. 


FRE « 200 PAGE CATALOG 

* 10.000 ort and 
drawing supply items eveail- 
able through Arthur Brown. 
Write today on firm letterhead! 
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G CMT Oyilles 


Elegantly sculptured Paper Panels are now 
available in choice of eight colors. Atmos- 
phere Blue, Black, Tanbark, Alaska Blue, 
White, Andes Emerald, Oxford Grey, Lemon 
Yellow. Each panel is 9 feet high by 3 feet 
wide, and are easy to hang or mount for 
quick installation, 


57> PER PANEL 


Delivery approximately |0 days from receipt 
of order. 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH ST PHILA. 7, PA 
“SEE US AT THE N.A.D.1.SHOW RM. 429-431- 
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HALF PRICE 


8 units, Bliss Christmas 
1955 mechanical dis- 


plays in perfect condi- 
tion. If interested, write 


for photos and particu- 


lars. 


TED SOLOMON 
A. Harris & Co. 
Dallas, Tex. 


DISPLAYMAN 


Three women's specialty shops, 20-30 ft 
deep, and a bridal shop 


2 it 


modern fronts, 
Excellent opportunity tor 


advancement for capable creative man who knows how to 


“sing 
consider 


make merchandise 


pression Will 


Lots of freedom for self-ex- 
good 


assistant on “way up.” 


Send complete resume, photos if available, showcard sam- 


ples, salary range and phone. 


Confidence respected. 


MAURICES APPAREL, INC. 


DULUTH 2, MINN. 














WANTED 


Window Trimmer and News- 
paper Copy Layout Man 
Also Some Sign Work. 


ror two emart popular priced ladies 
appare! stores This is really a 
one-man advertising dept., and an 
exceptional opportunity for a versa 
tile young man with experience in 
iil phases of retail advertising 
Write detaile of background, ex 
perience, references, salary require 
mente and tamily status Also 
send snapshots of windows or sam 
ples of work 


Samuel D. Denmark 
c/o Rothschild 
5244 Hohman Avenue 
Hammond, Ind. 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 


more display men than any other office 
and advise concerning salary requirements 


cant at any time 


Send complete resume 
No charge to appli 


Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


(,eneral Manager Retail 
28 EAST JACKSON BLYD., CHICAGO 4, ILL. 


WANTED 


One-Man Display Dept. 


We're looking tor one man 
who can design, create and 
install displays for two lead 
ing jewelry stores. This is a 


new dept. in our organization 


and offers good man perma- 
nent opportunity to build his 
own dept. and use his own 
creativeness, Write tully about 
yourseli—age, experience, sal- 
ary desired and enclose recent 
photo. 


SOL BLICKMAN 


ROGERS JEWELERS 
1 N. Illinois Street 
Indianapolis 4, Ind. 














FOR SALE 


Main floor trim, original designs by Staples-Smiuth. 


elegant, 


sophisticated treatment of lighted candelabra in antlers of richly 


caparisoned reindeer. Each a 


show piece 7 feet high covered 


with jewels, crystals, velvets and Christmas balls, led by angel 


in jeweled robe. 


Kight ledge units, sixteen column units. 


Kach 


deer and angel would make beautiful window. One year old. 


(ost $8,000 


available for $4,000. 


JACK CARR, Interior Display Mer. 


HALLE BROS. 


CLEVELAND 15, OHIO 


FOR SALE 
A Christmas Display 


Silvestri animal mechanical 
display at % price Pertect 
condition. Will supply pho- 
tographs of display on request 


MR. A. S. RABBITT 


Brown-Dunkin Company 
Tulsa, Okla. 




















WANTED 


Display man and show card writer 
for medium to popular priced men's, 
ladies and children's wear in 
Louisville area Advertising and 
promotion planning experience de 
sirable Starting salary for top all 
round man, 4,00) plus vacation, 
(hristmas bonus and all store bene 
fits. Excellent opportunity for good 
man to advance with expanding 


firm. Send snapshot and complete 


resume with first letters 


EVANS, Att.: Mr. Anthonisen 
217 Pearl St. 


New Albany, Ind. 


FOR SALE 
Complete Promotional Christmas Display 


“The Legend of the Christmas Rose’”’ 


The story of a little shepherd girl, Madelon, and her 


gift for the Baby Jesus. 


(omplete non-animated set 


of 6 scenes, plus interior display pieces. 


Executed by Bliss 
Miller's. 


the original cost. 


Display 
Excellent condition. 


(orp. exclusively for 
Priced at one-half 


Contact A. J. Furian 
MILLER’S, INC., Knoxville, Tennessee 


WANTED 


Salesman for new firm, with 
a new and highly distinctive 
line of original creations. New 
models constantly in produc- 
tion. Fall & Christmas line 
now im production. Most ter- 
ritories open. Wonderful op- 
portunity for right man. 


Puddu & Martinelli 


149 Mercer Street 
New York City 12 








YANKEE PEDDLERS —If you're 
now toting a display line! If you're 
lookin’ fer a few unusual “Western 
Type” items...that won't take no 
more room in your satchel! If 
you're hankerin’ to pick up a few 
extra bucks! Write 


THINGS FROM TEXAS 
6122 H 


Box ouston 6, Texas 




















USED XMAS DISPLAY WANTED 


for Windew, Interior or Store Front 
that portrays our department store 


as being “Everybody's Santa.” 


Address BOX 6GH 
Care of DISPLAY WORLD 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 
N. Y¥., Chelsea 3-1550 








WANTED-DISPLAY SHOP MAN 
Capable of taking complete charge 
of fully equipped small shop for 
display jobber in Milwaukee, Wisc. 
To design and build display units, 
lettering and spraying experience 
helpful. Steady position — excel 
lent opportunity - Vacation — 
hospitalization. Address BOX 6EF, 
Care of DISPLAY WORLD 





USE THE 

OPPORTUNITY 

EXCHANGE 

For Any WANT AD 
Purpose 


















DISPLAY WORLD 

















ATTENTION MANUFACTURERS 


Wanted by well established and 
well known salesman calling on de 
partment chains and high 
specialty stores, high type 
toliage and/or prop line for South 
eastern territory, Manufacturer must 


stores, 


class 


be reliable and financially well es 
tablished Willing to consider line 
not previously represented in this 


territory. Prefer manufacturer who 
is member of NADI and showing at 


Market Week Finance myself but 
must have monthly settlement 
Address BOX 6DE 
Care of DISPLAY WORLD 


FOR SALE 


window 
in- 


15 ledge units, 2] 


units. Stylized, medieval, 


terpretations of well known 


Christmas Carols. Origina! 
cost $13,000 used once. 
Available for $5000. For 


further information contact 


Display Manager. 


RICH’S, INC. 


ATLANTA, GEORGIA 











Salesmen — Distributors — 


Jobbers 
Sell “Speaky,” the near life size 
animated, talking display figure. 
Stock models clowns, cowboys, 
chets, Santa Claus, many others 
We also bring trade marks to 
life,’ such as our “Speedy” Alka 
Seltzer, Teddy Snow Crop, Dutch 
Boy Paints and Captain Video, Used 


a8 Aa point oft sale mechanical sales 


man in retail department stores, 


super market locations Many na 
tional accounts already using. Top 
commissions and discounts W rite 


1410A West Hadley, Whittier, Cal. 








Study Window Display At Home 
Earn good income, Easy home-study 
course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 1905. 
The Koester School, Koester Bidg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois, 














JOBBERS WANTED 


For a superb line of decora 
tive display rings (for towels, 
drapery materials, etc), and 
matching hook type hangers 
in brass or chrome finish. Sea 
horse, seashell, fleur de lis, 
horseshoe, star and rosette de 
signs available. Free Bro 
chure. See our display ad on 
page 121. 


Arthur V. Leonard 


8944 Sagamore Rd. 
Kansas City 13, Mo. 


FOR SALE 


One 5 piece animated Christ- 


mas window. ‘Three piece 


Circus Clown band, one tight 


rope peritorming clown, one 
performing seal. Complete 
with motors. Good condition 


$450.00 


B. STERN CO., LTD. 
Amite, La. 


This is a well established firm 
specializing in prop rental and met 
chandise presentation Using’ 7,000 
sq. ft. which includes completely 
equipped shop, large office and clean 
storage ireéa and ivailable if 
extremely low rental including 
heat fhe entire area is filled with 
the finest backgrounds, in addition 
to those out on rental with our a 
counts The bulk of props used are 
by Silvestri and other top manu 
facturers We defy anyone to pre 
sent as clean cut, or profitable bus 
ness in this specialty anywhere. We 
have serviced most of our accounts 
for years Phe income is constant 
throughout the year and work is 
performed with minimum working 
hours Ne are situated in a large 
mid-western city Phe inventory 
and equipment is listed at approx: 
mately $40,000 replacement value 
excluding our good will and regulats 
window trimming accounts 
PRI KE? Si0.000 complete 
REASON? Physically in apable ot 
pursuing the display profession 
COMMENT? Where can you buy 
a business today that will net 
you more profit the first year than 
the total purchase price of same 
For an immediate ipporntment 





FOR SALE 
DISPLAY SERVICE 


BUSINESS 


write to 


Address Box 6BC 


Care of DISPLAY WORLD 











FOR SALE — K-10 Cutawl 
with case and extra blades, 
used very little. $150.00 or 
nearest offer W. KOSICK, 


301 Grant St., Santa Ana, Cal. 

















WEST COAST SALESMAN, we'll! 
established with leading line from 
New York firm needs basic ma 
terials tor sale in California, Ore 
gon, Washington and Arizona on 
exclusive bhasis Will attend Dis 
play Week show in New York 
Address BOX 6AB 
DISPLAY WORLD 


(Care of 














FOR SALE 


One religious window § tor 
(hristmas. The story of “Our 
Ladies Juggler,” excellent con 
dition. Two full round figures, 
one pair monks in half relief, 
and scroll telling story. Price 
$150.00. Other miscellaneous 
(hristmas displays very rea 
sonable. 

WM. Y. GILMORE & SONS 


Oak Park Ave. & Lake St. 
Oak Park, Ill. 








FOR SALE 


12 Silwestri 

Child's dream 
child dreaming of 
would like Santa to 
Christmas. 

Also 24 action posed non-mechanical 


mechanical windows, 
sequence, Sleeping 
presents she 
bring her for 


children. All figures and props at 
I off original cost For photo 
graphs, prices, and detaitis write or 
call 


G. H. MALLOY 


Display Director 


Neiman-Marcus 
DALLAS, TEXAS 








FOR SALE 
Print-A-Sign machine 1.770 model 
1949, 20 =x 22” capacity Five alpha 
bet fonta, numeral tonts (,00d 
condition. Contact 

THE AUG. W. SMITH CO. 

Spartanburg, 8. Car. 

FOR SALE 
New Sign Press show card and 
poster ma hine 14-22. Adhesive ty pe 
holder Factory packed—half price 

Si00000 
DR. F. G. MILLER 
Box 43, Leoti, Kans. 
POSITION WANTED 
lop notch Displa ‘ Man 1) 
experience, avatlable immediately 
For complete detatis phone or wire 
JOHN P. CAMPBELL 
2215 Elgem St. Tyler, Texas 








Salesman Wanted 


Leading display manufacturer of 
high style decorative and functional 
display novelties, items, screens & 
units from wood, plaster, composi 
tion, brass & other mediums, has 
the ftollowing protected § territories 
open tor representation: West coast, 
Midwest & Southeastern 
Top commission. Write, giving full 
details 


Address Box 6FG 


Care of DISPLAY WORLD 


atates 











WANTED 


Sales opportunity 
above-average 
representing a dis- 
play lighting fixture line for 
the Midwest. My contacts 
among display people are the 
hest. | now seek a strictly 
top-grade second line for 
Ohio, Michigan, Indiana and 
Western Penna. Do you have 
a really worthwhile offer? If 
so, write. 


Address Box 6CD 


(are of DISPLAY WORLD 


Unusual 
I'm an 
man now 


sales 








FOR SALE 


Child's Dream of Christmas, 
by Silvestri, used only once 
Seven heautiful panels on 
plastic with sleeping action 
child and setting for each 
At one-half original cost. Call 
or write, 


W. E. DILLE 


Display Director 


NEUSTETERS 


DENVER, COLO. 








DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The 


DISPLAY WORLD Service 


Bureau will be glad to supply the 


latest 


anything in 


which 


deo not find your needs 


information about 
line in 
If you 
listed on 


authentic 
the display 
you are interested. 


this blank, write a separate letter. 


If we 


do not have the information 


you want on file, we'll find out for 


you. 


facilities without 


tion, 
alysis 


Avail yourself of our service 
cost or obliga 
This service includes an an 
of any display problem. 

Air Brushes 

yA eee Equipment 
Animated Signs 

Artificial Flowers 


| Artificial Snow 


Backgrounds 

Background Colors 

Black Light 
Bulletin—-Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lightin 
Composition 
Crepe Papers 


leces 


| Cut-out Letters 


| Cutting Machines 


Decalcomania 
Decorative Papers 
Display Fixtures 


| Display Forms 


Display Letters 
Display Racks 


) Dye, Rug and Carpet 


Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 

Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 


Motors 
Mouldings 
Naturai Foliage 


| Paper Sculpture Displays 


Papier Mache Specialties 
Photographic Blowups 
Plastics 

Plywood 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 


Socks— Window 
Signs Brass Bronze 
Signs Card Holders 
Signe Electric 


Sign Printing Machines 
Sleeve Forms 


' Store Designing 


Store Equipment 
Store Fronts 
Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 


Do you wish a copy of their 


catalogue? 
Do you plan te remodel your 


store soon? 
Do you plan to build a store 


soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 


Display Manager 


Firm 
Street 


City 





State 





sUNE, tFSe 
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1O:St O 
TURNTABLES 


The action display way 
to boost your sales! 


95 








List Price 
‘0.8 
Lt. City, 
ny 
Medel $M-10. ROTO-SHO IR. Costs only 1“e a 
day to run! Revolves 3 times a minute. Holds 
build-up display fixture permitting full use of dis- 


play space. Carries 10 Ibs. A.C. only 


Medel 712. ROTO-SHO 
Revolves 3 times a min- 
ute. Carries up to 200 ibs 
Lights turn with table! 
Tables in 9%", 
only. 


14”, ] x” 





dia. A.C. 


Model AM-1, ELECTRIC 


CHRISTMAS TREFE 
HOLDER-TURNER 
Lights and tree turn 3 
times a minute! Carries 


up to 15 foot tree, 200 
ibs. Costs only “ee daily 
to run. A.C. only 


Delivery out of steck in 24 hours! 








Get FREE illustrated literature showing 
build-up fixtures, prices. Write today' 





KASSON DIE & MOTOR CORP. 


Formerly General Die & Siamping Co 
32-14 Nerthern Bivd., Leng island City 1, N.Y. 
Integrity Since 1919 
Makers of fractional horsepower motors; 


skeleton and ceiling turntables for display industry use. 
Quantity discounts available 
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The Lowly Hot Dog 
Gets Display Stand 


A new retail mercha 
tor hot dogs, 
related food 


which 
items in 
has been announ 
The 
gauge 
trigerated 


ment. 


( hicago unit, wl 


heavy steel 
meat 

The 
shelf 


CASES 
hottom 

ot the 
| he 


and 


stand 
the 
tor hot dogs 


is re 
above 
tor 
mustard. 


extend 
aqtCa, ate 


buns relish 
It was explained tha 


take 


mcat 


designed to adva 
the 


mches 


over 
15 

mches high at the top 
lye packe 


CAse 


wide, 17 


purchased by 


them to their retail outlets When not used 
tor hot dog merchandising, it can easily be 
used tor many other meat and related item 
tie-in combinations at the meat case 
Pilaster And Pediment Sets 
Introduced To Field 

Harold Kichenbaum Displays, 213 West 
Fourth street, Austin, Texas, has introduced 
to the display field a pilaster and pediment 


set Processed on quality wallpaper stock 
for mounting on panels if desired, the two 
pilasters are 7 feet high; the pediment is 18 
mches high by 4 feet in length. The set 
comes im four color combinations, or special 
colors can be made up to order 


Wife, 


two 
cut 
such related items as hot dog 








stand 
bring 
depart- 


ndising display 
is designed to 
to the meat 


ced by Pak. Ine 


Tee 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore i, Md. 





ich is constructed of 





fits 
It 
shelf 
trigerated 
upper shelves, 
ot the 


nto iC. 
shelf 


actually 


open 


is a three 
which 
Case 1s 
which 


refrigerated 


COTTON ROPE—FISH NET 


KUT GRASS——-PALMETTO LEAVES — SA 

STONES — CORAL — YUCCA POLES — WOOD 

FLAKES —— KUBES and other summer displays. 
Write for latest summer catalog. 


NATIONAL DISPLAY MATERIALS 
Div. of National Sewdust Co., Inc. 


65 WN. 6th Street Brooklyn 11, N. Y. 








and pickles 





t the 
ntage 
The 
inches deep, 
shelt. The 
rs and distributed by 


display stand 1s 
ol 


Tee 


rights’ 
unit 


“air 
-Pak is 
4 


will 


and 
unit 


LLOYD-SANDERSON 
Textured Wallpapers 
backgrounds 
and walls. 
Write for sample book. 
16 East 52nd St., New York 


Ideal for 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 
$4.00 Per Column Inch — CASH WITH ORDER 

















Advertising Ind 
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More AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


= Write today for 20-page catalog with 
all the time- and money-saving facts. 
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Model B Showcard Machine, 





one of a complete range of sizes Sy gw 
that answer all needs. Each We i Qo 
one is backed by a ano 2" 
4 ?" 


sweeping 5-year guarantee. 
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HIGH QUALITY 
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NEW YORK OFFICE: 
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ure Inc. 


iouis 3, Missouri 


ICE: 220 W. Adams St., Chicago 6, Ill. 





